Gannett’s  Newsroom  Supervisors  of  the  Year 


Making  It  Happen 


They  are  the  hands-on  people  who 
insure  that  their  newspapers  serve  their 
communities  every  day. 

They  listen  to  residents  to  better 
understand  issues  facing  their  towns. 

They  work  with  their  staffs  to  deep¬ 
en  reporting,  improve  writing,  sharpen 
presentation. 

They  help  staffers  develop  and 
advance  their  careers. 

They  are  managing  editors  and 
city  editors,  sports  editors  and  projects 
editors,  training  editors  and  weeklies’ 
editors  from  newspapers  large  and  small 
across  the  USA. 


They  are  the  newsroom  supervisors 
at  Gannett  newspapers,  the  people  who 
make  the  process  succeed. 

Their  significant  work  should  not  go 
unrecognized.  And  it  hasn’t. 

Fifteen  of  the  most  effective  man- 
£^ers  were  honored  in  Washington  last 
month  as  Gannett’s  Newsroom 
Supervisors  of  the  Year.  Each  won 
$1,000. 

We  salute  the  winners  and  the 
colleagues  they  represent.  And  we  thank 
them  for  their  commitment  to  the 
readers,  who  have  benefited  greatly  from 
the  supervisors’  good  work. 
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The  above  ad  is  one  piece  of  a  new  muKi-media  campaign- 


originated  by  The  Seattle  Times  and  created  by  Elgin  Syferd/ 


DDB  Needham— ceiebrating  Martin  Luther  King,  Jr.  Day. 


This  annual  campaign  was  made  possible  by  generous 


donations  from  the  following  members  of  print  and 


broadcast  media  throughout  the  Northwest: 


Des  Moines  News 
Federal  Way  News 
Highline  Times 
Journal  American 
Nisqually  Valley  News 
Peninsula  Daily  News 
Seattle  Post-Intelligencer 
Seattle  Weekly/ Eastsideweek 
Skagit  Valley  Herald 
The  Chronicle  (Centralia) 

The  Columbian  (Vancouver) 
The  Enterprise  Newspapers 


The  Herald 
The  Idaho  Statesman 
The  Morning  News  Tribune 
(Tacoma) 

The  Olympian 
The  Oregonian 
The  Seattle  Times 
The  Spokesman  Review 
The  Sun  (Bremerton) 

The  Wenatchee  World 
Tri-City  Herald 
Walla  Walla  Union-Bulletin 
Yakima  Herald-Republic 


mi 


UmOBSIIMG 


!->.-.k.0asl. 


MarUn  Uithar  King.  ir.  Day  is  January  16th. 

A  Day  To  Draam.  A  LIfatima  To  Act. 


KFFM/KMWX  (Spokane) 
KING  (Seattle) 

KIRO  (Seattle) 
KISC/KNFR  (Spokane) 
KISW  (Seattle) 
KIXI/KLSY  (Seattle) 
KMTT  (Seattle) 

KNDD  (Seattle) 

KOMO  (Seattle) 
KPLZ/KVI  (Seattle) 
KRPM  (Bellevue) 

KSVY  (Spokane) 
KTRW/KZZU  (Spokane) 


tlevision 


APP  TV  (Yakima) 
OPQ-TV  (Tacoma) 
EPR-TV  (Pasco) 
HQ-TV  (Spokane) 
IMA-TV  (Yakima) 
ING-TV  (Seattle) 
IRO-TV  (Seattle) 
LEW-TV  (Pasco) 

N  DO-TV  (Yakima) 
NDU-TV  (Kennewick) 
OMO-TV  (Seattle) 
STW-TV  (Tacoma) 


KVEW-TV  (Kennewick) 
KXLY-TV  (Spokane) 

KXLY  Extra  (Spokane) 
Northwest  Cable  Advertising 
(Seattle) 


Radio 


KACQ  (Spokane) 
KAZZ  (Deer  Park) 
KBBO/KRSE  (Yakima) 
KBSG  (Seattle) 

KCPL  (Olympia) 

KENE  (Toppenish) 
KEZX  (Seattle) 


Photos:  UPl/Bottmann 
Rip  Schulke/ Black  Star 


KTSL  (Spokane) 
KUBE/KJR  (Seattle) 
KVAN  (Vancouver) 
KWRM  (Seattle) 

KXLY  AM /FM  (Spokane) 
KYCW  (Seattle) 


Billboard 
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CALENDAR  OF  EVENTS 


JANUARY 

S  M  T  W  T  F  S 

1  2  3  J  5  6  7 
8  9  10  11  12  1314 
15  16  17  18  19  20  21 
22  23  24  25  26  2728 
29  30  31 


FERRUARY 

S  M  T  W  T  F  S 

12  3  4 
5  6  7  8  9  1011 
12  13  14  15  16  1718 
10  20  21  22  23  24  25 
26  27  28 


MARCH 

S  M  T  W  T  Ft 

12  3  4 
5  6  7  8  9  1011 
12  13  14  15  16  1718 
10  20  21  22  23  24  25 
26  27  28  29  30  31 


FEBRUARY 

2*4  —  Texas  Press  Association  Convention  and  Trade  Show,  DoU' 
bletree  Lincoln  Centre,  Dallas 

2-S  —  Investigative  Reporters  and  Editors/Society  of  Professional 
Journalists/National  Press  Club,  Federal  Government  Coverage  Con¬ 
ference,  National  Press  Club,  Washington,  D.C. 

4*8  —  Interactive  Newspapers  ’95  Conference,  Hyatt  Reunion  Cen¬ 
ter,  Dallas 

8- 10  —  Ohio  Newspaper  Association  Convention,  Hyatt  Capitol 
Square,  Columbus 

0*1  1  — California  Newspaper  Publishers  Association  Convention, 
Fairmont  Hotel,  San  Francisco 

2 1  *23  —  Newspaper  Association  of  America/International  News¬ 
paper  Color  Association/International  Federation  of  Newspaper  Pub¬ 
lishers,  Newspaper  Operations  Conference,  Hilton  Hotel,  Walt  Disney 
World,  Orlando,  Fla. 

26-3/1  —  Inland  Press  Association  Convention,  Westin  La  Palo- 
ma,  Tucson,  Ariz. 


In  Brief _ 

Associated  Press  board 
candidates  picked 

THE  ASSOCIATED  PRESS  nominating  committee  has  se¬ 
lected  10  candidates  for  election  to  five  seats  on  the  AP 
board  of  directors. 

They  are  Seattle  Times  publisher  and  CEO  Frank  A. 
Blethen;  Scripps  Howard  president  and  chief  operating  offi¬ 
cer  William  R.  Burleigh;  Guy  Gannett  Communications 
chairman  and  publisher  Madeleine  G.  Corson;  president  and 
publisher  Frank  A.  Daniels  Jr.  of  the  News  &  Observer  in 
Raleigh,  N.C.;  and  Cox  Enterprises  president  and  chief  op¬ 
erating  officer  David  E.  Easterly. 

Also  named  were  Harte-Hanks  Communications  president 
and  CEO  Larry  D.  Franklin;  Thomson  Newspapers  president 
and  CEO  Richard  J.  Harrington;  Knight-Ridder  Inc.  presi¬ 
dent  P.  Anthony  Ridder;  Lesher  Communications  publisher 
and  CEO  George  E.  Riggs;  and  Southern  Newspapers  Inc. 
vice  president  and  chief  operating  officer  Lissa  Walls 
Vahldiek.  —  AP 


MARCH 

1  "A  —  National  Press  Photographers  Association,  Digital  Imaging 
Conference,  Marriott  Hotel,  San  Francisco 

A" 8  —  Suburban  Newspapers  of  America  Conference,  Tucson  Na¬ 
tional  Conference  Resort,  Tucson,  Ariz. 

5-8  —  Newspaper  Association  of  America,  Cooperative  Marketing 
and  Research  Conferences,  Hilton  Hotel,  Walt  Disney  World,  Orlan¬ 
do,  Fla. 

A"  10  —  Newspaper  in  Education  Week 

8-1  1  — National  Newspaper  Association,  Government  Affairs 
Conference,  Ritz-Carlton  Hotel,  Arlington,  Va. 

1  2"  1 A  —  Southern  Newspaper  Publishers  Association,  Newspaper 
Operations  Trade  Show,  Hyatt  Regency,  Houston 
25>28  —  Inter  American  Press  Association  Meeting,  Don  CeSar 
Resort,  St.  Petersburg 

28-30  —  America  East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 

3 1  “A/ 1  —  Investigative  Reporters  and  Editors,  Basics  of  Investiga¬ 
tive  Reporting  Conference,  Ramada  O’Hare,  Chicago 
31 -A/2  —  Great  Lakes  Production  Conference  and  Northwest 
Printing  Production  Conference,  Radisson  Hotel,  Rochester,  Minn. 

APRIL 

A-T  —  American  Society  of  Newspaper  Editors  Convention,  Loews 
Anatole,  Dallas 

7-8  —  Nebraska  Press  Association  Convention,  Red  Lion  Hotel, 
Omaha 

23-26  —  Society  of  Technical  Communication  Convention,  Sher¬ 
aton  Hotel,  Washington,  D.C. 

2A-26  —  Newspaper  Association  of  America  Convention,  Hilton 
Hotel,  New  Orleans 

MAY 

S-8  —  DRUPA  Printing  and  Publishing  Trade  Show,  Diisseldorf, 
Germany 


Vol.  128,  No.  2  January  14,  1995  Editor  &  Publisher,  The  Fourth  Estate 
(ISSN:0013-094X)  is  published  every  Saturday  by  the  Editor  &  Publisher  Co.  Editor¬ 
ial  and  business  offices  at  11  West  19th  Street,  New  York,  N.Y.  1001 1.  Second-class 
postage  paid  at  New  York,  N.Y.,  and  additional  mailing  offices.  Printed  at  Mack  Print¬ 
ing  Co.,  East  Stroudsburg,  Pa.  18301.  Titles  patented  and  registered  and  contents 
copyrighted  1995  by  Editor  &  Publisher  Co.  Inc.  All  rights  reserved.  Annual  sub¬ 
scription  $55  in  the  United  States  and  possessions  and  in  Canada.  All  other,  $115.  No 
claims  for  back  issues  honored  after  one  year. 

Postmaster:  Send  change  of  address  to  Editor  &.  Publisher  Co.,  11  West  19th  Street, 
New  York,  N.Y.  10011. 


Detroit  Press  Club  closes 

ANOTHER  BIG  CITY  press  club  is  dead,  the  victim  of  ris¬ 
ing  costs,  declining  membership  —  and  sobered  reporters. 

On  Dec.  23,  the  Detroit  Press  Club  folded. 

In  a  letter  to  members,  the  club’s  board  of  directors  said 
the  36-year-old  institution  had  succumbed  to  a  malady  that 
has  killed  many  other  clubs  from  coast  to  coast:  insufficient 
press  in  the  Press  Club. 

“Our  death  spiral  has  been  compounded  by  a  reduction  in 
working  press  membership  to  an  unacceptable  level,”  the  let¬ 
ter  said. 

For  years,  the  board  said,  the  club’s  survival  depended  on 
associate  members,  most  of  whom  worked  in  public  relations. 

“Some  associate  members — who  have  always  carried  the 
club  financially — finally  said:  ‘Enough  already.  I  can’t  justify 
going  to  the  press  club  if  I  don’t  occasionally  bump  into  a 
working  journalist,”’  the  letter  said.  Excerpts  of  the  letter 
were  published  in  a  Detroit  News  article. 

Press  Club  membership,  which  peaked  at  about  1,800  in 
the  1960s,  had  dwindled  to  about  600  by  the  club’s  end. 

Dow  Jones  on  Apple’s  eWorld 

LATER  THIS  MONTH,  Dow  Jones  &  Co.  will  offer  its  busi¬ 
ness  information  services  on  a  nonexclusive  basis  over  the 
eWorld  interactive  online  service  begun  by  Apple  Computer 
Inc.,  according  to  Dow  Jones’s  Wall  Street  Journal. 

At  the  same  times,  Apple  announced  it  would  cut  its  ser¬ 
vice’s  hot  rly  charge  from  $4.95  to  $2.95  while  doubling  to 
four  hours  the  online  time  for  which  subscribers  pay  $8.95 
monthly. 

As  part  of  its  effort  to  increase  use  beyond  the  50,000-sub¬ 
scriber  level,  Apple  also  will  make  eWorld  available  to  users 
of  IBM-compatible  PCs,  offer  Internet  access  and  incorporate 
more  graphics  and  sound. 
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show  that  they’re  drawn  from  the  same  bining  ideas  that  should  be  separated. 
■  ’m  a  great  believer  in  the  pow-  general  categories,  or  that  they  follow  Note  this  example:  “Olum  was  asked 
er  of  the  paragraph,”  said  Norman  logically  from  one  to  another.  by  the  board  in  November  1987  to  re- 

Maclean,  the  great  Montana  novelist  That’s  the  point  of  the  classic  para-  tire,  a  move  that  angered  students,  fac- 
and  University  of  Chicago  English  pro-  taught  in  English  composition,  ulty  and  other  supporters  of  the  popu- 

fessor.  “1  think  paragraphs  should  have  I*-  with  an  assertion  of  some  lar  president.  The  current  salary  for 

a  little  plot,  should  lead  you  into  some-  sentence.  That’s  fol-  the  president’s  job  is  $95,760.”  The 

thing  strange  and  different,  tie  the  lowed  by  two  or  three  sentences  con-  salary  just  doesn’t  relate  to  the  issue  of 
knot  in  the  middle  and  at  the  end  do  tailing  evidence  backing  up  the  asset-  this  college  president’s  forced  retire- 
a  little  surprise  and  then  prepare  you  t'on.  Then  comes  a  conclusion  that  ment.  Suggesting  that  there  is  a  con¬ 
fer  the  next  paragraph.”  wraps  up  the  argument.  nection,  as  this  paragraph  structure 

Maclean’s  point  follows  naturally  many  paragraphs  follow  that  ex-  does,  can’t  help  but  confuse  readers, 

enough  from  the  idea  that  the  struc-  form,  of  course,  but  it  s  still  a  good 
ture  of  English  communicates  just  as  Idea  to  show  relationships  through 

surely  as  its  content.  Journalists  recog-  paragraph  structure.  That’s  one  more  ne  reason  why  so  many  newspa- 

nize  this  instinctively  when  they  sweat  '^^7  helping  readers  make  sense  out  per  writers  produce  choppy,  one-sen- 
over  a  story’s  topical  organization.  It’s  “I"  complicated  material.  tence  paragraphs  is  the  widespread  no- 

obvious  that  in  a  standard  news  story  a  Unfortunately,  we  often  pass  up  the  tion  that  some  rule  requires  an  auto¬ 
given  fact  assumes  more  importance  in  opportunity.  Instead,  itchy  fingers  matic  paragraph  break  before  each 
the  reader’s  mind  if  it’s  placed  high  in  P^nch  end-of-paragraph  keys  almost  at  quotation.  Not  so. 
a  story.  random.  And  the  habit  can  be  damaging. 

But  many  of  us  forget  the  part  para-  Note  this  example:  “Halibut  propel  Good  quotes  make  excellent  graph 
graphs  play  in  communication.  In-  tl'^  Homer  sport  fishing  fleet.  kickers,  and  writers  who  set  each  quote 

stead,  we  slip  into  the  old  journalistic  “Salmon  are  of  secondary  interest  to  off  as  a  separate  paragraph  deprive 

habit  of  spinning  out  a  succession  of  this  recreational  fleet.  themselves  of  that  valuable  tool, 

one-  or  two-sentence  paragraphs,  all  “Peter  Udelhoven,  who  owns  Silver  Furthermore,  many  quotes  read  out 

similar  in  length  and  form.  Fox  Charters,  presides  at  the  filleting  of  the  preceding  material  quite  natu- 

That  made  some  sense  back  in  the  table  when  his  boats  return.  rally.  Placing  an  artificial  paragraph 

days  of  hot  type.  Before  computers  and  “Boat  boys  hose  and  scrub  the  hal-  break  between  the  quote  and  its  setup 
pagination,  rigid  design  depended  on  ibut  hung  all  in  a  row,  their  gleaming  disrupts  the  logic  of  the  sequence, 
paragraph  breaks  to  add  some  white  white  undersides  facing  outward  for  And  it  wastes  an  opportunity.  A 
space  to  the  page.  Furthermore,  the  the  ritual  catch  photos.”  skilled  writer  who  makes  full  use  of 

day’s  cumbersome  production  process  various  paragraph  structures  can  create 

encouraged  block  paragraphing  —  something  that  goes  beyond  making  a 

simple  one-sentence  units  that  could  ■  he  second  sentence  follows  logi-  single  point  of  emphasis,  grouping  re- 
be  added  to  or  lifted  out  of  a  story  on  cally  from  the  first.  Or,  you  might  ar-  lated  material  or  connecting  ideas  in 
the  back-shop  floor.  gue,  the  first  sentence  follows  logically  logical  sequence.  Tapping  a  full  range 

But  block  paragraphing  crippled  our  from  the  second.  The  two  could  be  of  paragraph  forms  is  an  essential  part 
ability  to  communicate.  Paragraphs,  af-  combined,  which  also  might  encourage  of  making  writing  sing,  of  exploiting  its 
ter  all,  show  the  relationships  between  writer  and  editor  to  eliminate  the  awk-  rhythm  in  a  way  that  produces  truly 
ideas.  We  group  certain  thoughts  to  ward  repetition  of  “fleet.”  lyrical  cadence. 

-  The  fourth  sentence  is  a  nice  bit  of  It  also  makes  simple  good  sense.  As 

Han,  a  reporter,  editor  and  journalism  imagery  that’s  logically  set  up  by  the  is  true  of  a  lot  of  things  in  the  newspa- 
school  professor,  is  senior  editor  for  third.  Why  not  combine  those  two  in  per  business,  the  habit  of  writing  an 

u;ritmg  and  staff  development  at  The  one  graph  as  well?  In  the  same  way  endless  stream  of  one-sentence  para- 
Oregonian.  He  welcomes  comments  at  that  you  can  confuse  the  issue  by  sepa-  graphs  is  an  idea  that  outlived  its  use- 
1320  S.W.  Broadway,  Portland,  Ore.  rating  ideas  that  should  be  together,  fulness  about  the  same  time  hot  type 
97201 .  you  can  bring  readers  up  short  by  com-  died.  BECT 
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9  Minority 
Teamwork 

Black  and  Hispanic  newspapers  team 
up  in  the  Los  Angeles  area. 


1  1  Eagle  Up 
For  Sale 

The  Miller  family,  which  has  owned 
and  managed  the  Berkshire  Eagle  for 
three  generations,  puts  the  cash- 
strapped,  Pittsfield,  Mass.,  paper  and 
three  other  New  England  dailies  on 
the  block. 


Associated  Press  special  correspondent 

Mort  Rosenblum  has 

from  some  145  countries  during  his  30- 

year  career  with  the  news  service.  _ 

9  JM  Tk  1  >  Page  30  The  bloodiest  year  for  newspeople 

1  Robotic  Camera 

At  O.J.  Trial 

Simpson  trial  Judge  Lance  Ito  initiates 
the  idea. 


34  News  Tech 


Oie  Seattk’ CTmes  ;»eattlt|)asi-3ii>ctfi9«iim 


24  The  Voracious 
Readers  In 
Czechoslovakia 
The  Czech  Republic  has  eight  nation¬ 
al  newspapers  with  a  combined  circula¬ 
tion  of  nearly  1.8  million. 


38  Syndicates/News  Services 


43  Classified 


30  ‘Pressticide’ 

And  Press  Ethics 

The  Committee  to  Protect  Journalists 
reports  113  journalists  were  murdered 
in  27  countries  in  1994,  the  bloodiest 
year  on  record. 


3  Calendar 


3  Writer’s  Workshop 
The  power  of  the  paragraph 


6  Editorials 


7  Letters  to  the  Editor 


7  Newspaperdom 


33  Circulation  —  Phoenix  paper 
charges  police  with  harassment  of  home' 
less  street  vendors 


lews 


37  Stock  Tables 


36  Newspeople  in  the  News 


53  Shop  Talk  at  Thirty 
Media  X’d  Generation  X 


38  Advertising/Promotion 


Page  28  Upbeat  competitors 
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The  Kelsey  Group 
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Interactive  Newspapers  *95 

The  Definitive  Cknrference  for  Irformation  Technology  in  the  Newspaper  Industry 


Feb.  5-8,  1995,  Hyatt  Regency  at  Reunion  Center,  Dallas,  Texas 


Look  Who’s  Speaking  at  Interactive  Newspapers  ’95: 


Joseph  Amram,  President,  Individual,  Inc. 

Alejandro  Aguirre,  Deputy  Editor,  Diario  Las  Americas 
Betsy  Ashton,  Manager,  NewsView/PhotoView, 

Mead  Data  Central 

Catherine  Bartholow,  Vice  President,  Man^^ng  Director, 

The  Mowry  Company 

Linda  Bauer,  Vice  President,  Corporate  Communications 
and  Development,  The  News-Gazette 
Chip  Bayers,  Managing  Editor,  HotWired 
Richard  Beamish,  Head  of  Development,  Training 
Sc  Education,  The  Newspaper  Society 
Roger  Berensohn,  President,  Roger  Berensohn  &  Associates 
Louis  D.  Boccardi,  President  &  CEO,  Associated  Press 
Gary  Bolles,  Editor-In-Chief,  Interactive  Enterprises,  L.L.C. 
Neil  F.  Budde,  Editor,  The  Wall  Street  Journal 
Interactive  Edition 

Bud  Calvert,  Vice  President  Sc  General  Manner, 

Brite  Voice  Systems 

Jan  Calvert,  Director  of  Electronic  Information  Services, 

San  Fransisco  Newspaper  Agency 
Anthony  Coad,  New  Business  Development  Dir.,  The  THegmph  PLC 
Jack  D.Dale,  Vice  President,  Sales  Sc  News  Relations,  QassiFACTS 
Jim  Debth,  Vice  President,  General  Manager, 

Interactive  Media,  Inc. 

Frank  H.  Dorf,  Electronic  Media  Manager,  The  Sacramento  Bee 
Martha  Duckert,  Planning  Sc  Process  Leader,  Strategic 
Integration,  Cowles  Media  Company 
Gregory  E.  Favre,  Executive  Editor,  Sacramento  Bee 
and  Pres.,  American  Society  of  Newspaper  Editors 
Roger  Fidler,  Director,  Knight-Ridder 
Information  Design  Laboratory 
Howard  Finberg,  Senior  Editor,  Information 
Technology,  Phoenix  Newspapers,  Inc. 

Jack  Fishman.  Editor  Sc  Publisher,  Citizen  Tribune 
and  Vice  Chairman,  National  Newspaper  Assoc. 

Jim  Fouss,  President  Sc  CEO,  Response  Analysis  Corp. 

Steve  Francesco,  President  Sc  COO,  Smart  Phone 
Communications,  Inc. 

Jim  Galli,  Manager  of  Business  Development, 

A.H.  Belo  Corporation 

David  Gianelli,  Special  Project  Mant^er  for  New  Ventures, 
Phoenix  Newspapers 

Mark  H.  Goldstein,  Co-Founder,  President  &  CEO, 

Reality  Online,  Inc. 

John  Granatino,  Director  of  Electronic  Publishing, 

Providence  Journal-Bulletin 

Terry  Hebert,  Advertising  Director,  The  Plain  Dealer 
Chris  Hendricks,  Manager  of  Technology, 

McClatchy  Newspapers,  Inc. 
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®  The  Fourth  Estate 


Connie  Chung  incident 

IN  OUR  OPINION,  when  Connie  Chung  coaxed  Kathleen  Gingrich  to  tell  how 
her  son  felt  about  Hillary  Clinton  —  using  the  words,  “Why  don’t  you  just  whis¬ 
per  it  to  me,  just  between  you  and  me?”  —  and  then  put  her  comments  on  the 
air,  it  was  comparable  to  a  reporter  or  editor’s  revealing  the  name  of  a  confiden¬ 
tial  source  who  had  been  promised  anonymity.  It  was  dirty  pool. 

Sharing  the  blame  for  this  unjournalistic  gaffe  is  Chung’s  staff  and  her  CBS 
bosses,  who  hyped  the  incident  by  releasing  the  transcript  before  it  was  aired.  It 
was  their  attempt  to  increase  the  ratings  by  exploiting  what -they  thought  was  “a 
good  story.”  They  belatedly  admitted  they  may  have  erred. 

This  was  akin  to  a  previous  incident  in  which  Mike  Wallace  secretly  taped  an 
interview  with  a  young  woman  who  was  willing  to  talk  but  not  on  camera.  Their 
argument  that  the  tape  was  not  ultimately  used  is  beside  the  point.  The  taping 
was  done  unjournalistically  and  surreptitiously. 

One  unfortunate  part  of  all  this  is  that  it  gives  ammunition  to  the  press  bashers 
who  condemn  news  media,  as  Newt  Gingrich  did,  and  include  newspapers  as 
members  of  that  group,  when  only  television  was  at  fault  —  other  news  media 
didn’t  have  anything  to  do  with  the  incident.  Unlike  the  television  industry, 
which  rarely  corrects  a  mistake  on  the  air  but  depends  on  other  media  to  print 
their  explanations  or  excuses,  newspapers  are  usually  willing  to  explain  their  own 
errors.  We  feel  the  all-encompassing  phrase  “news  media”  is  frequently  unfair  to 
print  media,  especially  newspapers. 

We’ll  never  get  rid  of  the  label,  but  we  wish  critics  would  be  more  specific  as 
to  what  medium  they  are  talking  about.  Newspapers  can  take  care  of  themselves. 
They  shouldn’t  have  to  fend  off  the  brickbats  that  should  be  aimed  specifically  at 
other  targets. 


Slogans 

HOW  DID  THE  “one-party  press”  of  yesterday  become  the  “liberal  press”  of  to¬ 
day? 

The  “one-party  press”  became  popular  during  Franklin  Roosevelt’s  third  and 
fourth  terms  when  a  majority  of  newspapers  opposed  his  election.  It  was  also 
called  “the  Republican  press,”  or  the  “conservative  press.”  It  carried  on  through 
the  Truman  era,  through  Stevenson’s  unsuccessful  bid  for  office  and  through  the 
Kennedy  era.  The  slogan  sort  of  dropped  out  of  sight  during  Johnson’s  term  be¬ 
cause  a  majority  of  newspapers  supported  his  candidacy. 

The  liberal  label  began  to  be  affixed  to  the  press  with  the  arrival  of  television 
on  the  political  scene  after  the  Roosevelt  and  Truman  years.  Then,  Spiro  Agnew 
made  television  an  official  part  of  “the  press”  with  his  “nattering  nabobs  of  nega¬ 
tivism”  speech.  And,  then,  the  Nixon  expose  and  his  resignation  sort  of  turned 
the  Republican  hierarchy  against  the  press  which  it  blamed  for  the  debacle. 

In  a  span  of  about  25  years,  the  conservative  press  has  become  the  liberal  press 
in  the  eyes  of  politicians.  The  print  press  has  not  changed  that  much,  but  it  has 
allowed  itself  to  be  smeared  by  the  sins  of  other  media  —  notably,  those  of  tele¬ 
vision. 
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Letters  to  the  Editor 

Journalism  teacher  defends 
right  to  be  a  researcher 


AS  A  FORMER  editorial  writer,  I  ad¬ 
mire  Don  Corrigan’s  style  as  he  man¬ 
ages,  through  implication,  to  label  all 
research  done  in  journalism  and  mass 
communication  departments  “fringe 
research”  (E&P,  Oct.  22,  1994). 

In  his  closing,  he  throws  out  an  im¬ 
pressive  first  strike  against  his  critics, 
by  saying  journalism  educators  should 
be  less  defensive  when  reacting  to  his 
“occasional  bashing.”  But  react  1  will 
against  his  own  indignant  certitude. 

Corrigan  says  journalism  depart¬ 
ments  have  failed,  in  what  he  labels 
their  primary  mission,  to  train  students 
to  perform  well  in  entry  level  positions. 
For  better  or  worse,  not  many  universi¬ 
ties  welcome  a  department  whose  sole 


Newspaperdom. 

so  YIARt  AGO  .  .  .  Corre¬ 
spondents’  indignation  over 
SHAEF’s  blackout  of  news  about 
the  big  German  counter-offensive 
(Battle  of  the  Bulge)  boiled  over  at 
a  press  conference  in  Paris  when 
George  Lyon,  of  the  Office  of  War 
Information  and  former  editor  of 
the  Buffalo  Times,  confronted  Brig. 
Gen.  Frank  Allen,  chief  of  SHAEF 
public  relations,  by  saying: 

“May  I  say  that  SHAEF  policy  in 
this  matter  is  stupid  —  that’s  no  re¬ 
flection  on  you,  sir.  Everybody 
across  hell  and  40  acres  knows 
what’s  going  on.  The  American 
people  are  entitled  to  know  what’s 
going  on.” 

Lyon  returned  to  the  States  im¬ 
mediately  to  confer  with  OWl  Di¬ 
rector  Elmer  Davis  but  soon  re¬ 
turned  to  Paris  as  OWI  liaison 
“with  the  full  approval  of  SHAEF,” 
according  to  Davis. 

From  Editor  ^  Publisher 
January  13,  1945 


reason  for  being  is  churning  out  re¬ 
porters  for  weekly  newspapers. 

In  times  of  budget-cutting,  the  pro¬ 
grams  that  suffer  are  those  deemed 
least  central  to  the  university’s  central 
mission  of  providing  an  education  in 
the  liberal  arts  and  sciences.  Journal¬ 
ism  departments  that  focus  their  train¬ 
ing  on  entry-level  job  skills  and  little 
else  are  in  danger.  Universities,  the 
deans  are  fond  of  saying,  are  not  trade 
schools;  let  them  learn  the  trade  at  a 
good  weekly  newspaper. 

I  agree  with  Corrigan  that  writing 
(along  with  its  companion,  editing)  is 
central  to  a  journalist’s  education,  but 
it  is  not  all.  For  every  editor  who  says  j- 
school  grads  haven’t  learned  enough 
about  journalistic  writing,  there  is  an¬ 
other  editor  claiming  that  grads  know 
little  other  than  journalism.  That’s  why 
the  Association  for  Education  in  Jour¬ 
nalism  and  Mass  Communication  de¬ 
mands  that  its  accredited  schools  re¬ 
quire  their  students  to  take  most  of 
their  courses  outside  journalism  de¬ 
partments.  Within  the  departments, 
the  best  schools  emphasize  history,  law 
and  ethics,  alongside  the  backbone 
writing  and  editing  courses. 

I  do  agree  that  some  research  is,  in¬ 
deed,  on  the  fringe  of  good  sense.  I 
hope  that  Professor  Corrigan  would 
think  better  of  my  dissertation  re¬ 
search  on  the  relationship  of  news¬ 
papers  and  the  democratic  process  in 
Latin  America.  This  relationship  of 
journalism  and  politics  is  being  re¬ 
searched  in  departments  of  political 
science,  history  and  journalism. 

The  study  won’t  teach  students  how 
to  write  a  news  story,  but  it  will  help 
them  to  understand  the  vital  role  they 
have  chosen  as  journalists. 

Michael  Q.  Rich 

Rich,  who  has  taught  journalism  at 
Auburn  University,  is  a  doctoral 
student  at  the  University  of  Iowa  and  a 
copy  editor  at  the  Birmingham  (Ala.) 

News. 


Bravo! 

BRAVO!  RIGHT  ON  1  I  very  much  en¬ 
joyed  your  thoughtful  article  (“Time  to 
Lighten  Up,”  E&P,  Nov.  5, 1994). 

It  is  an  articulation  that  is  long  over¬ 
due. 

Hopefully,  it  will  stimulate  others  to 
think  about  balance  and  messages 
which  generate  hope. 

Harry  Brooks 

Brooks  is  chairman  of  Brooks  Interna¬ 
tional,  Burlingame,  Calif. 

In  praise  of 
public  journalism 

TO  COMMENT  ON  Washington  Post 
executive  editor  Leonard  Downie’s  be¬ 
lief  that  public  journalism  is  a  mirror  of 
what  his  promotion  department  does 
(E&P,  Nov.  12,  1994),  I  say  let  the 
public  decide. 

Ask  the  residents  of  Charlotte, 
N.C.,  or  Wichita,  Kan.,  whether  efforts 
by  their  local  papers  in  past  years  were 
all  hype  or  were  there  noticeable  ac¬ 
complishments. 

Too  often  we  judge  instead  of  really 
understanding  all  sides. 

Journalists  around  the  country  who 
are  participating  in  public  journalism 
projects  are  doing  so  because  they  feel 
it’s  important  to  them  and  their  pa¬ 
pers. 

It  is  a  way  to  make  news  organiza¬ 
tions  more  relevant  to  the  readers  and 
viewers  who  rely  on  them. 

Not  everyone  is  elected  to  public  of¬ 
fice.  Most  do  not  become  reporters. 
But  everyone  still  has  an  opinion,  and 
public  journalism  provides  the  addi¬ 
tional  benefit  of  allowing  citizens  to 
voice  opinions  and  participate  in  the 
democratic  process. 

The  efforts  of  Jay  Rosen  (Project  on 
Public  Life  and  the  Press),  Davis  “Buzz” 
Merritt  (Wichita  Eagle),  Edward  Miller 
(Poynter  Institute),  and  Edward  Fouhy 
(Pew  Center  for  Civic  Journalism)  are 
too  new  to  be  judged. 

Public  journalism  is  on  the  cutting 
edge,  and  if  it  does  not  fly,  our  readers, 
listeners,  and  viewers  will  just  snip  the 
movement’s  wings. 

Cy  Porter 

Porter  is  project  director,  community 
journalism,  for  the  Radio  and 
Television  News  Directors  Foundation 
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Of  Photography  in  Newspapers 

A  Special  Pullout  Section  •  February  25,^1995 


Get  your  advertising  message  to 
photojournalists,  editors  and  technicians 


What'S  Developing 

New  technology  is  improving  the  way  newspapers  do  a 
lot  of  things,  and  newspaper  photography  is  no  excep¬ 
tion.  From  enhancements  on  tried  and  true  equipment 
to  new  digital  cameras,  from  online  wire  photo  services 
to  digital  archiving  ...  the  pictime  is  changing. 

FOCUS 

Photography  in  Newspapers  is  a  special  pullout  sec¬ 
tion  that  will  look  at  the  craft  and  technology  of  pho¬ 
tojournalism  today.  Of  course  news  photographers, 
editors  and  technicians  have  special  interest  in  this 
section,  but  so  will  publishers,  circulation  managers 
and  others  who  have  responsibility  for  providing 
readers  wdth  the  best  product  possible. 

Time  Exposure 

Your  ad  in  this  special  section  will  not  only  reach  Edi¬ 
tor  &  Publisher’s  83,000  readers,  it  also  will  be  dis¬ 
tributed  at  the  1995  NPPA  Digital  Photography  Con¬ 
ference  in  San  Francisco  March  1-4.  And  a  special 
mailing  wdll  be  made  to  all  chief  photo  editors  at  U.S. 
and  Canadian  newspapers. 

Don't  Miss  the  Shot 

Make  sure  your  ad  is  included  in  Photography  in 
Newspapers.  Call  your  local  E&P  representative 
today,  or  call  Advertising  Director  Steve  Townsley  at 
(212)  675-4380. 

Sales  Offices 

New  York . 212-675-4380 

Chicago . 312-641-0041 

New  Orleans . 504-386-9673 

Los  Angeles . 310-373-3731 

San  Francisco . 415-421-7950 
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Minority 

Teamwork 

Black,  Hispanic  newspapers  team  up  in  Los  Angeles  area 


by  Qeorge  Qameau 

TWO  CALIFORNIA  COMMUNITY 
newspaper  groups  —  one  serving  most¬ 
ly  blacks,  the  other  Hispanics  —  are 
merging  non-editorial  operations  to 
form  what  they  say  is  the  nation’s  sec¬ 
ond  largest  weekly  group,  Wave  Com¬ 
munity  Newspapers. 

The  combination  of  Urban  News¬ 
papers  of  Los  Angeles  and  Central 
News-Wave  Publications  will  create  an 
audience  of  635,000  for  the  group’s  31 
weekly  and  twice-weekly  papers,  all 
feee,  carrier-delivered  broadsheets. 

“We  have  two  huge  minority  news¬ 
papers  being  put  together  with  one 
footprint  and  common  management,” 
said  Ric  Trent,  a  principal  of  Urban 
and  publisher  of  the  combined  group. 
He  said  only  Journal  Register  Co.’s  Sun 
newspapers  around  St.  Louis  is  a  larger 
weekly  group. 

“The  only  reason  we  exist  is  the  lack 
of  penetration  in  the  Los  Angeles  area 
of  daily  newspapers,”  Trent  said,  adding 
that  the  area’s  dailies  together  reach 
34%  of  homes  in  the  Los  Angeles  area 
of  dominant  influence. 

Of  the  homes  that  Wave  Communi¬ 
ty  Newspapers  reach,  over  80%  receive 
no  other  paper,  he  said. 

Trent  described  a  merger  that  ap¬ 
proximates  a  joint  operating  agreement 
between  two  daily  papers,  minus  the 
division  of  markets  and  the  predeter¬ 
mined  profit  split.  Under  the  new  or¬ 
ganization,  the  two  companies  will  di¬ 
vide  profits  according  to  which  papers 
attract  advertising,  Trent  said.  The 
companies  will  maintain  separate  edi¬ 
torial  departments,  while  other  opera¬ 
tions  will  merge,  and  one  sales  depart¬ 
ment  will  sell  ads  in  combination. 

He  said  the  merged  operations  of 
Wave  Community  Newspapers  will 


The  joint  team  at  Wave  Community  Newspapers  includes  (from  left)  C.Z.  Wilson, 
publisher  of  Wave  West;  Art  Aguilar,  publisher  of  Wave  East;  Ric  Trent,  executive 
publisher  of  Wave  Community  Newspapers;  and  Brian  Hews,  president  and  chief 
executive  officer.  Wave  Community  Newspapers. 


generate  about  $15  million  a  year  in 
revenue  from  advertisers  such  as  JC 
Penney,  Montgomery  Ward,  Sears,  Tar¬ 
get  and  grocery  stores. 

The  merger  will  probably  entail  no 
layoffs  from  a  combined  payroll  of 
about  120  employees,  since  the  two 
companies  have  had  links  for  two 
years,  Trent  said. 

Urban  is  the  successor  company  to 
Southern  California  Community 
Newspapers,  which  went  bankrupt  as 
the  result  of  a  lawsuit  over  a  classified 
ad  that  allegedly  violated  federal  fair 
housing  regulations.  Urban,  whose  ma¬ 
jority  shareholder  is  Carmen  Varela,  a 
naturalized  U.S.  citizen  who  was  born 
in  Mexico,  serves  mostly  Hispanic 
readers.  Wave  —  whose  audience  is 
mainly  black,  while  its  ownership,  the 
Hews  family,  is  white  —  helped  resur¬ 
rect  Urban  from  bankruptcy  by  loaning 
it  newsprint  and  helping  with  produc¬ 
tion. 

Brian  Hews,  chief  executive  of  Wave 


Community  Newspapers,  said  the 
merger  will  give  readers  of  both  groups 
more  and  better  information. 

Under  the  merger,  C.Z.  Wilson,  a 
former  UCLA  administrator,  contin¬ 
ues  as  publisher  of  Central  News-Wave 
papers,  and  Art  Aguilar,  former  Urban 
associate  publisher  and  executive  edi¬ 
tor,  becomes  publisher  of  the  Urban 
papers. 

In  the  area’s  polyglot  mix  —  people 
tracing  their  ancestors  to  Europe,  Asia, 
Africa  and  Spanish-speaking  nations 
—  the  combination  of  the  two  newspa¬ 
per  groups  creates  “a  cutting-edge  test” 
for  minority-oriented  media,  said 
Trent,  a  former  ad  executive  at  the 
Washington  Post,  Seattle  Post'lntelli' 
gencer  and  Harte-Hanks  newspapers. 
“Our  premise  is  that  these  people  are 
very  important  to  advertisers.” 

The  papers  use  a  formula  based  on 
about  35%  advertising,  with  the  rest 
locally  generated  news  and  informa¬ 
tion.  BE^P 
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Industry  task  force 
takes  over  survey 


THE  NEWSPAPER  INDUSTRY  Com¬ 
pensation  Study,  the  annual  survey  of 
wages  and  direct  compensation  at  U.S. 
and  Canadian  daily  newspapers,  has 
been  transferred  from  the  Newspaper 
Association  of  America  (NAA)  to  a 
task  force  led  by  the  Inland  Press  Asso¬ 
ciation. 

Inland,  which  has  processed  the  sur¬ 
vey  since  its  inception  in  1988,  will 
continue  in  the  role  and  also  be  respon¬ 
sible  for  convening  the  task  force.  In¬ 
land  will  also  add  financial  backing  to 
the  project. 

For  its  part,  NAA  will  support  and 
promote  the  survey  through  its  publica¬ 
tion  and  provide  a  “transitional  subsidy, 
if  needed,”  according  to  the  joint  an¬ 
nouncement  by  Inland  executive  direc¬ 
tor  Ray  Carlsen  and  John  Sturm,  NAA 
senior  vice  president/public  policy  and 
general  counsel. 

The  NAA  had  sponsored  the  survey 
from  the  beginning. 

“NAA’s  objective  is  to  continue  to 
provide  our  members  with  access  to  a 
quality,  comprehensive  survey  at  a  rea¬ 
sonable  price,”  NAA’s  Sturm  said.  “By 
creating  a  consortium  for  a  single  study, 
NAA  and  Inland  are  building  on  our 
very  successful  record  and  eliminating 


THE  DALLAS  MORNING  Ne^vs  has 
folded  its  Sunday  magazine  as  a  result  of 
significant  financial  losses  incurred  by 
the  publication. 

Dallas  Life  Magazine  —  published  by 
the  Morning  News  every  Sunday  since 
1970  —  halted  publication  as  of  Jan.  1. 

Jeremy  Halbreich,  president  and  gen¬ 
eral  manager  of  the  Morning  News,  said 
that  “we  were  experiencing  a  fairly  sig¬ 
nificant  seven-figure  annual  loss  on  the 
product.” 

Although  the  magazine’s  losses  had 
slowed  during  the  past  couple  of  years, 
a  costly  redesign  of  Dallas  Life,  coupled 


needless  expense  and  duplication.” 

In  addition  to  the  NAA  and  Inland, 
co-sponsors  of  the  task  force  include  In¬ 
ternational  Newspaper  Financial  Exec¬ 
utives,  New  England  Newspaper  Asso¬ 
ciation,  and  the  Newspaper  Personnel 
Relations  Association. 

To  sustain  the  survey,  the  task  force 
announced  it  will  assess  a  user  fee,  rang¬ 
ing  from  $60  to  $200,  depending  on  cir¬ 
culation  size. 

“In  addition,  the  1995  report  will  be 
scheduled  for  earlier  summer  release,  to 
permit  use  of  the  information  in  fall 
budgeting,”  the  task  force  said. 

As  was  true  in  past  years,  access  to 
the  reports  will  be  limited  to  participat¬ 
ing  newspapers. 

Inland’s  Carlsen  said,  depending  on 
participation  within  the  areas,  regional 
and  state  breakouts  will  be  added  to  the 
survey  report. 

All  members  will  get  the  national  re¬ 
port,  while  the  state  and  regional  break¬ 
outs  will  be  available  exclusively 
through  co-sponsoring  organizations, 
he  added. 

The  confidential  study  presents  aver¬ 
ages  in  base  pay  and  direct  compensa¬ 
tion,  organized  by  circulation  group  and 
geography  for  63  newspaper  job  titles. 


with  recent  newsprint  price  hikes, 
“quickly  sent  us  back  to  where  we  were 
three  years  ago,”  Halbreich  said. 

No  layoffs  were  announced,  and  all 
magazine  staff  members  were  reassigned 
to  other  parts  of  the  newspaper,  Halbre¬ 
ich  said. 

Editorial  material  that  previously 
would  have  gone  into  Dallas  Life  now 
will  run  in  the  newspaper. 

In  the  wake  of  the  closing,  Halbreich 
added  that  the  Morning  News  “has  oth¬ 
er  product  things  going  on,”  such  as  a 
recently  added  religion  section  on  Sat¬ 
urdays. 


Translating  the 
First  Amendment 

IN  ANY  LANGUAGE,  Louis  E.  Ingel- 
hart  believes,  the  First  Amendment  of 
the  U.S.  Constimtion  means  liberty. 

To  demonstrate  that  in  a  concrete 
way,  Ingelhart  is  pursuing  a  longtime 
dream:  compiling  translations  of  the 
First  Amendment  into  the  world’s  ma¬ 
jor  languages. 

So  far,  Ingelhart,  vice  president  of 
the  First  Amendment  Congress,  has 
collected  translations  in  almost  60  lan¬ 
guages  of  this  simple  paragraph:  “Con¬ 
gress  shall  make  no  law  respecting  the 
establishment  of  religion,  or  prohibiting 
the  free  exercise  thereof;  or  abridging 
the  freedom  of  speech,  or  of  the  press 
or  the  right  of  the  people  to  peaceably 
assemble,  and  to  petition  the  govern¬ 
ment  for  a  redress  of  grievances.” 

The  latest  translation:  Farsi,  the  pri¬ 
mary  language  of  Iran. 

But  Ingelhart  wants  to  complete  his 
collection  within  the  next  few  weeks 
and  he  is  appealing  for  translations 
from  knowledgeable  speakers  of  these 
languages:  Albanian,  Bantu,  Basque, 
Berber,  Burmese,  Flemish,  Georgian, 
Javanese,  Khmer,  Kurdish,  Lao, 
Lithuanian,  Maori,  Papuan,  Punjabi, 
Pushtu,  Sanskrit,  Turkish  and  Urdu. 

“There  are  commercial  translators 
available,  I  know,  but  they’re  too  expen¬ 
sive  for  a  retired  college  professor,”  said 
Ingelhart,  74,  professor  emeritus  at  Ball 
State  University  in  Muncie,  Ind. 

The  translations  will  be  part  of  a 
book  Ingelhart  is  writing,  entitled  The 
Literature  and  Language  of  Liberty. 

Ingelhart  is  asking  that  translations 
be  sent  to  him  at  615  Tyrone,  Muncie, 
Ind.  47304. 

Ky.  paper  has 
careers  page 

THE  LEXINGTON  (KY.)  Herald- 
Leader  has  joined  with  Ashland  Oil 
Inc.  to  produce  Kentucky  Job  Center,  a 
frill-color  page  designed  to  inform  high 
school  students  about  career  choices. 

Published  every  Tuesday,  the  page  of¬ 
fers  information  about  job  opportuni¬ 
ties,  educational  requirements,  training 
possibilities  and  salaries.  It  also  profiles 
professionals  working  in  the  various 
fields. 

The  Herald-Leader  plans  to  syndicate 
the  page  to  other  newspapers. 
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Eagle  Up 
For  Sale 

Miller  family,  which  has  owned  and  managed  Berkshire  Eagle 
for  three  generations,  puts  the  debt-  saddled,  Pittsfield, 
Mass.,  newspaper  and  three  other  N.E.  dailies  on  the  block 


by  Qeorge  Qarneau 

DEBT-SADDLED  EAGLE  Publishing 
Group,  owner  of  the  Berkshire  Eagle  in 
Pittsfield,  Mass.,  and  three  other  New 
England  dailies,  has  put  itself  up  for 
sale. 

The  closely  held  company,  owned 
and  managed  by  three  generations  of 
the  Miller  family,  has  hired  a  broker 
and  is  seeking  an  outright  sale  or  a 
cash  infusion  from  a  passive  investor. 

President  Michael  G.  Miller  de¬ 
clined  to  discuss  details  but  said  initial 
meetings  were  starting  in  New  York 
the  first  week  of  January. 

Miller  has  said  the  company  was 
profitable  last  year  but  “continues  to 


the  project,  while  much  of  the  rest  re¬ 
mains  vacant. 

In  a  story  in  the  Eagle,  Lewis  C. 
Cuyler  reported  that  when  Michael 
Miller,  editor  Mark  C.  Miller,  his 
brother,  and  chief  operating  officer 
Martin  C.  Langeveld  disclosed  to  em¬ 
ployees  the  plan  to  sell,  “the  financial 
toll  of  the  past  few  years  was  etched  on 
the  faces  of  both  Millers.” 

The  moment,  Cuyler  said,  “bespoke 
the  inexorable  pressure  of  debt,  a  situ¬ 
ation  that  had  forced  them  to  abandon 
a  cherished  tradition  of  family  newspa¬ 
per  ownership  and,  with  it,  the  legacy 
of  stewardship  of  projects  throughout 
the  county  for  more  than  100  years.” 

In  a  prepared  statement,  Michael 


Much  of  Eagle’s  debt  flows  from  a  $26-'million 
office  complex  it  converted  from  a  former  paper 
mill  in  1987.  Eagle  now  occupies  nearly  one^third 
of  the  project,  while  much  of  the  rest  remains 
vacant. 


carry  a  high  debt  burden  and  plans  to 
take  steps  to  improve  profits  and  re¬ 
duce  debt.” 

Late  in  1993,  Eagle  Publishing,  cit¬ 
ing  “financial  reasons,”  reluctantly  sold 
the  17,000-circulation  Torrington, 
Conn.,  Register  Citizen  to  Journal  Reg¬ 
ister  Co.,  owner  of  the  nearby  New 
Haven  Register.  Also,  staffs  were  cut  at 
the  Eagle  and  its  sister  papers,  and  em¬ 
ployees  accepted  shorter  work  weeks 
and  unpaid  leaves  as  alternatives  to 
layoffs. 

Much  of  Eagle’s  debt  flows  from  a 
$26-million  office  complex  it  convert¬ 
ed  from  a  former  paper  mill  in  1987. 
Eagle  now  occupies  nearly  one-third  of 


Miller  described  the  “ideal”  deal  as  “a 
significant  investment  resulting  in  the 
Miller  family  operating  the  newspaper 
group  in  partnership  with  another  firm 
or  individual.” 

The  company  said  it  is  hoping  to 
complete  a  transaction  in  three  to  six 
months. 

The  highly  regarded  Eagle  sells 
about  32,000  papers  a  day.  Eagle  Pub¬ 
lishing’s  other  properties  include,  in 
Vermont,  the  8,000-circulation  Ben¬ 
nington  Banner,  11,000-circulation 
Brattleboro  Reformer  and  a  weekly  in 
Manchester;  in  Connecticut,  the 
14,000-circulation  Middletown  Press; 
and,  in  Massachusetts,  two  commercial 


printing  operations  and  a  courier  ser¬ 
vice.  Eagle  Publishing  employs  about 
460  people. 

It  may  be  a  propitious  time  to  sell, 
since  sales  of  newspaper  companies 
soared  last  year  at  surprisingly  strong 
prices,  aided  by  the  industry’s  strong 
rebound  from  a  three-year  advertising 
slump,  one  of  the  worst  in  decades. 
Deals  last  year  included  two  significant 
groups,  Stauffer  and  Park,  and  Warren 
Buffet’s  major  investment  in  Gannett 
Co.,  the  nation’s  largest  newspaper 
publisher,  gave  the  industry  a  major 
psychological  boost  as  well. 

But  the  kind  of  deal  Eagle  was  seek¬ 
ing  immediately  ruled  out  some  of  the 
companies  most  likely  to  buy,  since  few 
newspaper  proprietors  risk  investing  in 
companies  they  don’t  control. 

CD  time  capsule 

IF  1994  SEEMS  like  a  blur,  a  CD-ROM 
highlighting  the  year  in  pictures,  sound 
and  words  might  bring  it  all  back. 

The  New  York  Time  Capsule  1994,  a 
CD-ROM  from  the  New  York  Times 
and  New  York  1  News,  Time  Warner’s 
news  cable  channel  in  New  York,  can 
be  ordered  for  $19.94,  plus  $4.95  for 
shipping,  by  calling  800-256-5064, 
extension  10. 

The  Times  plans  to  offer  it  to  sub¬ 
scribers  at  a  discount. 

Vt.  price  hike 

IN  ANOTHER  SIGN  of  the  times,  the 
Burlington  (Vt.)  Free  Press  has  lifted  its 
seven-day,  home-delivery  price  to  $3.25 
a  week,  from  $3,  the  first  such  hike  in 
six  years. 

Prices  also  rose  for  daily,  Sunday-only 
and  motor-route  subscriptions. 
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Covering  The 
World  RjtAP 

Associated  Press  special  correspondent  Mort  Rosenblum 
has  filed  stories  from  some  145  countries  during 
his  30-year  career  with  the  news  service 


by  MX.  Stein 

MORT  ROSENBLUM,  WHO  covers 
the  world  for  the  Associated  Press 
(AP),  had  barely  unpacked  from  an  as¬ 
signment  in  Vietnam,  when  the  phone 
rang  in  the  French  farmhouse  where 
he  lives  part  of  the  time. 

It  was  his  office  in  Paris.  The  situa¬ 
tion  in  Haiti  was  heating  up.  Did  he 
want  to  go? 

“Jeez,”  Rosenblum  exclaimed  to  a 
visitor  after  he  hung  up,  “my  olive  trees 
need  attention,  I  haven’t  filled  out  an 
expense  account  in  three  months,  I’m 
still  working  on  the  Vietnam  story  — 
I’m  behind  in  everything.  Am  I  going? 


Of  course.  They  can’t  start  a  war  with¬ 
out  me.” 

There  was  no  war,  but  Rosenblum, 
who  carries  the  title  of  special  corre¬ 
spondent,  was  there,  a  repeat  appear¬ 
ance  in  one  of  the  145  or  so  countries 
he  has  covered  during  his  30-year  ca¬ 
reer  with  AP.  If  there  had  been  a  war 
in  Haiti,  it  would  have  been  his  25th 
or  26th  shooting  conflict  (“It’s  hard  to 
remember  exactly”)  in  such  places  as 
Vietnam,  the  Persian  Gulf,  Somalia, 
Zaire  and  Yugoslavia.  He  has  flown  on 
more  than  100  different  airlines  and 
has  their  barf  bags  pasted  on  his  wall 
to  prove  it. 

Wiry,  cigar-chomping  and  highly  ki¬ 
netic,  Rosenblum,  at  52,  could  be 
called  the  quintessential,  globe-trot¬ 
ting  foreign  correspondent.  In  one  re¬ 
spect,  he  is  a  throwback  to  such  leg¬ 
endary  newsmen  as  Richard  Harding 
Davis,  Webb  Miller,  Vincent  Sheean, 


Robert  St.  John,  Reynolds  Packard  and 
Daniel  DeLuce. 

But,  while  his  predecessors  concen¬ 
trated  primarily  on  breaking  news  and 
meeting  deadlines,  Rosenblum  believes 
the  meat  of  international  stories  is  in 
the  “underbrush.” 

Although  he  can  cover  a  breaking 
story  with  the  best  of  them,  the  award¬ 
winning  journalist’s  news-gathering 
style  reflects  a  profound  change  in  for¬ 
eign  reporting  from  the  days  of  the  pi¬ 
caresque,  trench-coated  correspondent 
of  yesteryear. 

“I  really  feel  you  must  get  beneath 
the  layers  of  the  story  —  find  out  who 
the  characters  are  and  why  they’re  act¬ 


ing  the  way  they  are,”  Rosenblum  ex¬ 
plained.  The  idea,  he  added,  is  to 
make  the  story  understandable  to 
American  readers  thousands  of  miles 
away. 

Citing  the  war  in  the  former  Yu¬ 
goslavia  and  the  situation  in  Haiti  as 
examples,  he  said,  “The  reporter 
should  deal  with  such  questions  as. 
Will  the  Serbs  really  fight?  Will  it  lead 
to  World  War  III?  Should  we  invade 
Haiti  and  occupy  it  for  18  or  19  years 
as  we  did  before?  These  are  crucial 
questions  on  which  the  world  turns. 
It’s  easy  for  TV  to  show  you  the  main 
line  with  a  sound  bite  from  a  source, 
but  they  pass  over  the  important  ques¬ 
tions.  Only  a  seasoned  correspondent, 
who  knows  about  people,  history  and 
economics,  and  has  time  to  dig  and  the 
space  to  get  it  in  the  paper,  can  come 
up  with  the  real  story  that  readers  can 
relate  to.” 


Rosenblum  contends  there  is  noth¬ 
ing  intrinsically  wrong  with  so-called 
parachute  journalism,  a  term  often 
used  derogatorily  in  connection  with 
foreign  correspondence. 

“If  you  have  the  skills,  it  doesn’t 
matter  if  you’re  based  on  Mars  or  on  a 
mountaintop  when  you  get  the  assign¬ 
ment,”  he  asserted.  “If  you  have  the 
background,  or  at  least  know  how  to 
get  it,  it  will  be  all  right.  If  there  is  any 
problem  about  parachute  journalism, 
it’s  editors  who  send  just  anybody, 
whether  he  or  she  is  capable  or  not.” 

The  AP  veteran  said  readers  can 
rely  on  reports  by  such  experienced 
correspondents  as  John  Kifner  of  the 
Neu)  York  Times,  Cable  News  Net¬ 
work’s  Peter  Arnett  and  Bill  Touhy  of 
the  Los  Angeles  Times,  who  can  fly 
from  anywhere  to  the  scene  of  a  story 
and  quickly  grasp  its  essentials. 

“If  Kif  shows  up  on  a  story,  it  doesn’t 
matter  where  he  comes  from,”  Rosen¬ 
blum  continued.  “You  can  trust  that  he 
will  get  it  down.” 

Rosenblum,  who  is  fluent  in  five  lan¬ 
guages  and  has  a  smattering  of  others, 
noted  that,  when  covering  a  major 
event  with  other  AP  reporters,  he  usu¬ 
ally  will  not  write  the  main  story.  This 
suits  him  just  fine  because  his  sidebars 
often  turn  out  to  be  the  main  story. 

“I’m  not  worried  about  getting  on 
Page  One,  although  all  of  us  have  pret¬ 
ty  big  egos,”  he  commented.  “My  chief 
concern  is  getting  the  copy  through 
the  editing  process  and  saying  the 
same  thing  I  meant  it  to  say.” 

He  recalled  the  incident  in  Sarajevo 
where  the  young  “Romeo  and  Juliet”  of 
different  faiths  were  shot  by  snipers  as 
they  tried  to  flee  across  no  man’s  land 
and  died  in  each  other’s  arms. 

In  covering  the  incident,  Rosenblum 
attended  the  pair’s  funeral. 

“This  had  all  the  elements  of  Shake- 


“Pm  behind  in  everything.  Am  I  going?  Of  course. 
They  can’t  start  a  war  without  me.” 


12 


Editor6?Publisher  •  January  14,  1995 


Associated  Press  special  correspondent  Mort  Rosenblum  (center)  interviews 
refugees  at  Shaalen  camp  near  the  Iraqi' Jordanian  border  in  1990. 


spearean  tragedy,”  he  remarked,  “but 
when  you  write  about  who  showed  up 
at  the  funeral,  who  did  not,  the  strug¬ 
gle  over  where  it  would  be  held  and 
the  burial  site,  you’ve  told  the  Sarajevo 
story.” 

Rosenblum’s  probing  into  the  seem¬ 
ing  minutiae  surrounding  momentous 
events  also  paid  off  for  him  in  Goma, 
Zaire,  site  of  the  refugee  camp  for  the 
thousands  of  Rwandans  fleeing  the 
bloodshed  in  their  country. 

He  was  only  half-listening  to  what 
appeared  to  be  a  dull,  newsless  briefing 
by  a  UN  representative,  when  his  at¬ 
tention  was  caught  by  what  he  de¬ 
scribed  as  the  speaker’s  “throwaway 
line.” 

The  man  mentioned  that  Boy 
Scouts  were  burying  bodies  nearby. 

“My  ears  pricked  up,”  Rosenblum  re¬ 
lated.  “I  hurried  down  there  and,  sure 
enough,  there  was  a  potbellied  Belgian 
scoutmaster,  directing  12-year-old  kids 
wearing  merit  badges  as  they  heaved 
bodies  onto  a  truck  for  the  trip  to  the 
graveyard.  Boy  Scouts  do  good  deeds. 
Burying  bodies  was  their  good  deed. 
People  in  Des  Moines  can  relate  to 
that.  The  story  was  on  almost  every 
front  page  in  the  heartland.  Once  you 
do  a  piece  like  this,  you  can  write 
about  the  big  issues.” 

The  correspondent  also  has  another 
vivid  memory  of  Goma. 

“It  was  probably  the  worst  assign¬ 
ment  1  ever  had,”  he  said.  “People  were 


dying  all  over  the  place,  and  there  were 
smells  I’ll  never  forget  in  my  life.” 

Rosenblum  started  his  career  at  the 
English-language  Daily  Journal  in 
Caracas,  Venezuela,  after  leaving,  the 
University  of  Arizona  before  graduat¬ 
ing. 

“There  was  a  job  there,”  he  recol¬ 
lected.  “I  knew  Spanish,  and  I  wanted 
to  get  going.” 

He  returned  about  a  year  later  to 
finish  his  degree,  while  working  on  the 
copy  desk  of  the  Arizona  Star  in  Tuc¬ 
son. 

There  was  one  hitch.  Because  his 
hours  at  the  Star  prevented  him  from 
taking  a  required  course,  the  head  of 
that  department  would  not  let  him  fin¬ 
ish  school  as  a  journalism  major. 

However,  Rosenblum  had  sufficient 
credits  to  graduate  in  romance  lan¬ 
guages  and  subsequently  joined  the  AP 
in  Newark.  From  there,  he  moved 
quickly  to  the  wire  service’s  foreign 
desk  in  New  York  and  got  his  first 
overseas  assignment  in  Zaire  in  1967. 

Years  later,  when  his  byline  became 
well  known,  “they  asked  me  at  Arizona 
if  they  could  list  me  as  a  journalism 
major,”  he  recalled,  laughing.  “I  said, 
‘Sure,  go  ahead.’” 

Rosenblum  left  AP  in  1979  to  be¬ 
come  editor  of  the  International  Herald 
Tribune  in  Paris.  He  returned  three 
years  later  after  leaving  the  Herald 
over  what  he  said  was  a  dispute  with 
top  management  over  the  use  of  adver¬ 


torials. 

Rosenblum  is  the  author  of  seven 
books.  His  Coups  and  Earthquakes 
alone  is  one  of  the  best  accounts  ever 
written  of  a  foreign  correspondent’s  life 
and  work. 

Its  sequel.  Who  Stole  the  News?, 
blends  Rosenblum’s  characteristic  en¬ 
thusiasm  for  his  work  with  some  mis¬ 
givings  about  the  state  of  foreign  corre¬ 
spondence. 

“We  are  sometimes  sabotaged  by  our 
own  technology,”  he  writes.  “When 
communications  were  precarious,  cor¬ 
respondents  told  their  editors  what  was 
news.  With  satellite  phones,  editors 
talk  back.  They  see  events  unfold  on 
screens  above  their  desks,  and  filter 
them  through  their  own  cultural 
prisms.  Reality  is  distorted  by  assump- 
I  tion  and  accepted  wisdom  back  home. 
It  is  easier  now  to  send  back  words  and 
pictures.  During  crises,  we  run  on  at 
length,  confusing  as  much  as  we  in¬ 
form.  In  the  end,  more  is  less.” 

In  the  interview,  the  newsman  also 
lamented  about  the  dwindling  opportu¬ 
nities  for  foreign  correspondents  to  get 
good  play  in  the  paper. 

“At  one  time,”  he  elaborated,  “there 
were  a  number  of  stories  that  were  im¬ 
portant.  Later,  you  had  the  top  10,  and 
now  there  are  the  top  three  and  they 
keep  changing.  If  you’re  lucky,  you  may 
write  one  of  them.  If  something  hot 
happens  in  the  O.J.  Simpson  case, 
you’re  probably  not  even  going  to  get  in 
the  paper.” 

None  of  this  has  dimmed  Rosen¬ 
blum’s  love  of  his  job.  For  journalism 
students  and  others  who  may  aspire  to 
overseas  work,  he  offers  this  advice: 
“Learn  context,  learn  languages,  learn 
history,  learn  economics.  Learn  how 
things  fit  together.  And  be  driven  by 
something  other  than  normal  rewards.” 

Philadelphia  papers 
plan  renovation 

KNIGHT-RIDDER  INC.  this  year  plans 
to  start  a  $29.5  million  renovation  of 
the  headquarters  of  its  Philadelphia  In- 
quirer  and  Philadelphia  Daily  News  in 
the  heart  of  the  City  of  Brotherly  Love. 

The  work  encompasses  the  Tower 
Building  at  400  N.  Broad  St.  and  the 
adjacent  440  N.  Broad  St. 

The  investment  follows  the  startup  in 
1992  of  a  $299.5  million  production 
plant  in  suburban  Upper  Merion  Town¬ 
ship. 
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Robotic  Camera 
At  QJ.  Trial 

Simpson  trial  Judge  Lance  Ito  initiates  the  idea 


Ron  Taniwaki,  Nikon  Professional  Service,  installs  the  still'photo'pool  remote  cam¬ 
era  to  be  used  in  the  O.J.  Simpson  trial  courtroom.  The  camera  is  located  inside  a 
hard  plastic  blimp  to  make  it  silent. 


by  M.L.  Stein 

NO  MORE  ONLY  back-of-the-head 
shots  of  the  accused  and  the  lawyers  at 
the  O.J.  Simpson  murder  trial  in  Los 
Angeles.  Newspaper  and  magazine 
readers  will  get  a  new  view  of  the  pro¬ 
ceedings. 

With  the  judge’s  permission,  a  robot¬ 
ic  camera  will  be  operated  by  an  un¬ 
seen  photographer  —  unseen,  that  is, 
by  the  jury  and  others  in  the  court¬ 
room. 

The  idea  for  the  camera  came  from 
Judge  Lance  Ito  himself,  who  said  he 
saw  it  in  an  outdoors  catalog  as  a  de¬ 
vice  for  catching  wildlife  on  film. 

The  camera,  a  soundproofed  Nikon 
with  an  auto  focus  zoom  lens,  is  mount¬ 
ed  on  a  wall  and  connected  by  wires  to 
a  Nintendo-like  system  in  the  hallway 
outside  the  courtroom.  A  photograph¬ 
er  views  the  action  in  the  courtroom 
and  shoots  whatever  he  or  she  likes.  A 
tiny  video  camera  attached  to  the  rear 
of  the  boxed  camera’s  viewfinder  shows 
where  the  camera  is  aimed. 

However,  Calvin  Horn,  a  Los  Ange¬ 
les  Times  photo  editor  who  coordinat¬ 
ed  the  project,  said  the  camera  has 
only  a  36-exposure  roll  so  the  shots 
must  be  carefully  chosen.  Inserting  a 
new  roll  while  the  court  is  in  session  is 
out  of  the  question. 

The  three  pool  photographers  cov¬ 
ering  the  trial  must  stand  in  the  back 
of  the  courtroom,  thereby  making 
frontal  or  profile  shots  of  Simpson  and 
the  attorneys  almost  impossible  to  get. 

Ito  agreed  to  another  camera  if  it  did 
not  intimidate  jurors  and  witnesses. 
The  photographers,  who  put  the  sys¬ 
tem  together,  borrowed  the  technique 
from  television  technicians  who,  at  the 
beginning  of  the  trial,  installed  a  re¬ 
motely  run  video  camera  near  the 
front  of  the  courtroom. 

Staffers  from  the  Times,  Associated 
Press,  Los  Angeles  Daily  News,  Reuters 
and  Agence  France  Presse  will  take 


turns  at  the  camera  and  share  their 
pictures. 

Simpson  is  charged  with  the  mur¬ 
ders  of  his  ex-wife,  Nicole  Brown 


FEDERICO  MAYOR,  DIRECTOR- 
general  of  the  United  Nations  Educa¬ 
tional,  Scientific  and  Cultural  Organi¬ 
zation,  condemned  the  assassination  of 
two  Algerian  journalists  in  early  January. 

Zine  Eddine  Aliou  Salah,  investiga¬ 
tive  reporter  for  the  Algiers  daily  Liberte 


Simpson,  and  her  friend  Ronald  Gold¬ 
man. 

The  trial  is  expected  to  last  several 
weeks. 


and  Ali  Aboud,  news  director  of  the 
Arabic-language  radio  station  Chaine  I, 
died  after  being  shot  in  separate  inci¬ 
dents. 

Mayor,  a  Spaniard,  said  the  “brutal” 
murders  were  “clearly  aimed  at  muzzling 
freedom  of  thought  and  expression.” 


UNESCO  condemns  killing  of  journalists 
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Rick  MeyerA-os  Angeles  Times 


Editor  &  Publisher/INMA 

AWARDS 

Competition 


Enter  1994  Marketing/Promotion  Successes 

Your  Crowning  Achievements 


Editor  &  Publisher  magazine  and  the  Inter' 
national  Newspaper  Marketing  Association 
annually  recognize  excellence  in  newspaper 
marketing.  Awards  are  presented  at  the 
INMA’s  international  conference  each  May. 

By  entering  your  department’s  work,  you  are 
providing  recognition  for  your  staff’ s  efforts, 
and  you  are  contributing  your  ideas  to  the 
newspaper  industry,  as  executives  from 
around  the  world  search  for  the  finest  ways 
to  accomplish  their  marketing  goals. 

GENERAL  RULES 

The  Editor  &  PublisherANMA  Awards  Compe¬ 
tition  is  open  to  newspapers  throughout  the 
world.  Translators  will  be  on  hand  at  the  judg¬ 
ing  for  non-English  entries. 

Entries  must  be  prepared  by  the  newspaper 
itself  or  the  newspaper  group,  newspaper  rep¬ 
resentative,  advertising  representative,  advertis¬ 
ing  agency,  or  public  relations  firm  working  on 
the  newspaper’s  behalf. 

Entries  must  have  been  published  or  printed 
for  use  during  the  1994  calendar  year. 

If  you  are  entering  from  an  ongoing  campaign 
that  was  entered  last  year,  you  must  submit 
new  work  from  the  campaign. 

Editor  &  Publisher  and  INMA  are  not  responsi¬ 
ble  for  materials  entered  in  the  contest. 

Editor  &  Publisher  and  INMA  reserve  the  right 
to  disqualify  any  entry  that  fails  to  conform  to 
the  rules.  Disqualified  entries  will  not  be 
judged  or  displayed  at  the  International  Con¬ 
ference.  Fees  for  entries  will  not  be  returned. 


Entries  must  be  submitted  in  one  of  four 
circulation  groups: 

Newspapers  under  50,000  circulation 
Newspapers  with  50,000-100,000  circulation 
Newspapers  with  100,000-200,000  circulation 
Newspapers  with  over  200,000  circulation 

Highest  circulation  for  any  one  day,  including 
Sunday,  determines  your  circulation  group. 
Two  newspapers  published  by  the  same  owner 
in  a  single  market,  or  published  under  a  joint 
operating  agreement,  must  enter  as  the  com¬ 
bined  circulation  of  both  newspapers. 

Judges  may  omit  awards,  confer  additional  cer¬ 
tificates  of  merit  or  combine  circulation 
groups  where  necessary. 

You  may  enter  in  as  many  categories  as  you 
wish,  except  as  noted.  If  you  are  submitting  an 
entry  in  more  than  one  category,  please  dupli¬ 
cate  it,  as  it  will  be  judged  separately. 


Judging  is  based  on  concept,  creativity, 
copy/graphic  design,  production  and  overall 
effectiveness.  Entries  are  judged  in  comparison 
to  other  entries. 

Generally,  one  first  place  and  one  certificate  of 
merit  will  be  awarded  for  each  circulation 
group  within  each  category. 

Judges  will  designate  a  Best  of  Show  Winner 
from  among  the  first  place  winners  in  each  cat¬ 
egory.  Two  additional  citations  —  one  for 
Excellence  in  Copywriting  and  one  for  Excel¬ 
lence  in  Graphic  Design  -  will  be  awarded 
from  among  all  first  place  winners. 

Multiple  boards  for  the  same  entry  should  be 
numbered  and  attached  with  tape  (no  clips  or 
staples,  please)  in  a  tri-fold  or  accordion  fashion. 

A  typed  English  translation  of  entries  in  other 
languages  is  appreciated,  though  not  required. 
Attach  the  translation  to  the  entry  board  or 
audio/video  cassette. 

X 

Cover  Photo:  Brass  plaque  presented  to  winners  in  1932. 


On  May  16,  1931,  with  the  enthusias-  throughout  the  competition’s  history 
tic  approval  of  the  executive  commit-  has  accorded  the  awards  the  highest 
tee  of  the  National  Newspaper  Promo-  esteem  worldwide, 
tion  Managers’  Organization,  Editor  & 

Publisher  announced  the  first  promo-  Promotion  managers  and  others 
tion  awards  competition,  “not  only  to  accepting  these  awards  include  giants 
reward  newspaper  promotion  of  espe-  of  our  industry  -  legendary  personages 
cial  merit,  but  to  create  proper  appre-  who  elevated  the  importance  of  news- 
ciation  by  proprietors,  publishers,  and  paper  promotion  and  marketing 
promotion  men  themselves  of  the  through  their  own  successes.  Today’s 
importance  of  their  work  in  newspa-  winners  are  in  the  company  of  the  best, 
per  development.” 

E&P  and  the  INMA  are  proud  of  the 
The  competition  has  been  held  every  contribution  this  competition  has 
year  since,  with  the  exception  of  1942-  made  to  the  newspaper  industry  and 
1946.  we’re  pleased  to  continue  the  tradition. 


The  outstanding  works  represented  We  invite  you  to  participate  in  this,  the 
and  the  exceptional  caliber  of  judges  60th,  E&P/INMA  Awards  Competition. 


ENTRY  FORMS 

Every  entry  must  be  labeled  with  both  an  entry 
form  and  a  statement  of  purpose.  You  may  photo¬ 
copy  official  entry  forms  or  reproduce  them  on 
plain  paper.  Please  supply  the  information  in  the 
order  requested,  including  the  consent  statement. 

Attach  the  entry  forms  to  the  upper  left  corner  of 
the  first  board  of  each  entry  and  the  purpose  state¬ 
ment  to  the  lower  right  comer  of  the  first  board. 
Please  don’t  obscure  any  part  of  your  entry.  You 
may  also  “hinge”  forms  to  the  board,  as  long  as  they 
are  securely  attached. 

On  cassettes  and  other  entry  types,  make  sure  both 
portions  of  the  forms  are  securely  and  prominently 
attached  to  the  entry.  If  there  are  multiple  pieces 
which  may  detach,  label  each  piece  with  the  name 
of  the  newspaper  and  entry  category. 

ENTRIES  ON  BOARDS 

All  entries  submitted  on  boards  must  meet  the  fol¬ 
lowing  specifications,  in  addition  to  others  in  each 
category: 

J 

Board  material:  poster  board  or  art  board  only — no 
foam,  foamcore  or  corrugated  board.  Board  size: 
18"  wide  X  24"  deep  (45  cm  x  60  cm)  only.  Board 
color:  white  or  black  background.  Board  decora¬ 
tion:  no  board  decoration,  logos  or  mastheads, 
color  framing,  bordering  or  other  decoration  is 
allowed.  Arrange  material  on  boards  for  easy  view¬ 
ing.  Boards  will  be  displayed  vertically. 

Please  submit  entries  larger  than  board  size  as  a  reduc¬ 
tion  or  photograph,  and  mount  material  on  one  side 
of  the  board  only. 

Veloxes  are  preferred  for  all  print  categories,  but 
we  will  also  accept  tear  sheets,  proofs,  photocopies 


and  other  reproductions.  If  you  are  putting  more 
than  one  ad  on  a  board,  tape  them  from  the  top 
and  overlap  them  one  over  the  other  so  they  can  all 
be  viewed  easily. 

AUDIOATDEO“ 

ENTRIES 

Audio  entry  format:  Standard  audio  cassettes  only. 
Reel-to-reel  or  other  formats  will  be  disqualified. 
Video  entry  format:  Standard  1\2"  VHS  cassettes 
only.  3/4",  Beta,  8  mm,  1",  PAL  and  SECAM  tapes  will 
be  accepted  only  from  newspapers  outside  of  - 
North  America. 

Avoid  excess  leader  before  and  between  audio  and 
video  spots,  and  label  each  cassette  with  the  cor¬ 
rect  number  of  spots.  A  separate  cassette  must  be 
provided  for  each  entry. 

SENDING  YOUR 
ENTRIES  — 

A  non-refundable  fee  of  $35  per  entry  is  charged  for  all 
categories.  (U.S.  funds  drawn  on  New  York  exchange.) 

Make  check  or  money  order  payable  to  Marketing 
Awards  Competition,  with  a  single  check  covering 
fees  for  all  entries. 

On  the  top  of  the  entries  in  the  package,  attach  an 
envelope  with  the  following  items:  1.  Entry  fee 
check.  2.  Itemized  list  on  letterhead  of  all  entries 
by  category.  Check  must  accompany  entries. 

/ 

Fees  for  entries  that  have  been  disqualified  will  not 
be  refunded. 

Send  entry  package  to:  Contest  Coordinator, 
E&P/INMA  Awards  Competition,  12770  Merit 
Drive,  Suite  330,  Dallas,  TX  75251 

Entries  must  be  shipped,  prepaid,  to  arrive  no  later 
than  Wednesday,  February  1,  1995.  No  extensions 
will  be  granted,  and  no  collect  packages  will  be 
accepted.  Entries  from  outside  the  United  States 
must  be  pre-declared  through  customs  and  all  fees 
prepaid. 

Entries  will  not  be  returned.  Entrants  may  pick  up 
their  entries  following  their  display  at  the  Intema- 
^  tional  Conference  in  May. 


ENTRY  CATEGORIES 


If  you  have  questions  about  entries  before  the  deadline, 
call  the  Contest  Coordinator  at  INMA,  (214)  991-5900, 
or  Editor  &  Publisher  Promotion  Manager  Larry  Bur- 
nagiel,  (212)  675-4380,  or  Committee  Chairman  John 
Palumbo,  (401)  277-7847. 


Common  entry  types  and  recommended  categories: 
Entry  Recommended  Category 


Rack  cards . T . 10 

In-paper  ads  for  new  section  . 4 

In-paper  ads  for  classified . 2 

Material  on  sponsored  marathon  . 14 

Employee  newsletter . 16 

Market  data  book . 12 

In-paper  ad  promoting  N.I.E.  sales  . 1 

N.I.E.  teacher  aids  and  materials . 17 

Ad  appearing  in  sports  program  book  . 6 

Carrier  contest  material . 16 

Ads  soliciting  contributions  to  holiday  toy  drive  .  .  15 

Toy  newspaper  truck . 19 

In-paper  ad  using  toy  truck  as  circulation  premium  .  .  1 


WINNERS  ANNOUNCED 

Newspapers  selected  to  receive  an  award  wiU  be  noti¬ 
fied  by  mail  prior  to  the  awards  presentation.  Winners 
will  be  announced  at  the  awards  luncheon  during  the 
1995  INMA  International  Conference  at  the  Park  Plaza 
Hotel,  Boston,  Massachusetts,  May  14-17,  1995.  Win¬ 
ners  of  Best  in  Show,  Excellence  in  Copywriting  and 
Excellence  in  Graphic  Design  will  also  be  announced  at 
the  awards  presentation  luncheon. 

The  print  winners  will  be  showcased  in  a  valuable  col¬ 
lection,  Best  in  Print  ’95,  while  the  broadcast  winners 
will  be  featured  on  audio  and  video  cassette  collec¬ 
tions.  AH  these  items  will  be  for  sale  at  the  conference. 

Please  follow  all  rules  and  regulations.  Don’t  be  elimi¬ 
nated  from  judging. 


In-Paper  Promotion 

Categories  1-4:  Entries  in  these  four  categories  con¬ 
sist  of  no  more  than  three  ads  from  a  campaign  pub¬ 
lished  in  your  own  newspaper.  Submit  materials  mount¬ 
ed  on  boards,  maximum  three  boards  per  entry.  Please 
do  not  submit  different  sizes  of  otherwise  identical  ads. 

1.  In-Paper  Promotion:  Circulation  In-paper  adver¬ 
tisements  to  promote  circulation  sales. 

2.  In-Paper  Promotion:  Advertising  In-paper  ads 
published  in  your  own  newspaper  to  promote  any 
advertising  including  retail,  classified,  co-op,  special  sec¬ 
tions,  etc. 

3.  In-Paper  Promotion:  Public  Relations  In-paper 
advertisements  to  promote  a  public  service,  communi¬ 
ty  service  or  special  event  activity.  Please  do  not 
include  editorial  material. 

4.  In-Paper  Promotion:  Editorial  In-paper  adver¬ 

tisements  to  promote  the  editorial  product  or  specific 
features  or  writers.  — 

Printed  Materials 

Categories  5-7:  These  categories  consist  of  no  more 
than  three  pieces  from  a  series.  Submit  material  mount¬ 
ed  on  boards  so  all  sides  can  be  viewed/read.  Maximum 
of  three  boards  per  entry. 

5.  Printed  Materials:  Circulation  Printed  materials 
(brochures,  direct  mail,  flyers,  including  advertisements 
that  have  appeared  in  trade  journals  and  publications 
other  than  your  newspaper,  etc.)  used  to  promote  cir¬ 
culation  sales. 

6.  Printed  Material:  Advertising  Printed  materials 
(planning  calendars,  brochures,  mailers,  including 
advertisements  that  have  appeared  in  trade  journals 
and  publications  other  than  your  newspaper,  etc.)  used 
to  directly  promote  advertising  sales.  (Research-orient¬ 
ed  materials  and  market  data  books  should  be  entered 
in  Category  12.) 

7.  Printed  Materials:  Public  Relations  Printed  mate¬ 
rials  (brochures,  programs,  posters,  including  advertise¬ 
ments  that  have  appeared  in  trade  journals  and  publica¬ 
tions  other  than  your  newspaper,  etc.)  promoting  a  pub¬ 
lic  relations  activity,  community  service  of  special  event. 


I 


o 

Outside  Media  PRIInternal  Affairs 


Categories  8-11:  Entries  in  these  four  categories 
should  include  no  more  than  three  ads.  If  you  are  enter¬ 
ing  radio  or  television  commercials,  do  not  mount  on 
board.  Attach  statement  of  purpose  and  entry  form 
directly  to  cassette  case.  Please  do  not  submit  different 
length  versions  (:60,  :30)  of  the  same  spot. 

8.  Radio  Promotion  Radio  commercials  used  to  mar¬ 
ket  the  newspaper.  Entry  must  consist  of  one  spot  or 
up  to  three  spots  for  a  campaign. 

9.  Television  Promotion  Television  commercials  used 
to  market  the  newspaper.  Submit  on  1/2"  VHS  video  cas¬ 
sette  only.  Beta,  8  mm,  1",  PAL  and  SECAM  tapes  will  be 
accepted  only  from  newspapers  outside  of  North  America. 

10.  Outdoor/Point-of-Purchase/Display  Painted 
bulletins  or  outdoor  billboards,  transit  ads,  rack  cards, 
posters,  displays  and  point-of-purchase  materials  used 
to  market  the  newspaper.  Photos  of  entries  larger  than 
board  size  are~acceptable.  Submit  entries  mounted  on 
boards,  maximum  three  per  entry. 

11.  Multi-Media  Promotion  Campaigns  using  a  min¬ 
imum  of  two  advertising  media  (in-paper,  radio,  televi¬ 
sion,  print  materials,  outdoor,  audiotex,  etc.)  to  market 
the  newspaper.  Submit  all  materials  mounted  on 
boards,  maximum  three  boards  per  entry.  In  this  cate¬ 
gory,  audio  and  video  cassettes  may  be  placed  in  large 
envelopes  and  attached  to  boards. 

Marketing  Materials 

Categories  12  and  13:  Mount  entries  on  board,  includ¬ 
ing  standard  audio  and  VHS  video  cassettes,  maximum 
three  boards  per  entry.  Submit  multi-image  and  film 
presentations  on  video  cassettes.  Please  do  not  send 
slides.  Mark  length  of  presentation  on  each  cassette. 

12.  Newspaper  Research/Data  Books  Materials 
used  to  prepare  and  present  primarily  statistical  infor¬ 
mation  and  research  findings.  May  include  research 
pertaining  to  newspaper  studies,  market  data  for  adver¬ 
tising,  circulation  and  management  use,  and  market  data 
books  containing  statistics  and  other  research  findings. 
Entries  will  be  judged  on  the  research  itself  or  its  pre¬ 
sentation.  (More  promotional-oriented  materials  should 
be  entered  in  Category  6  —  Printed  Materials:  Adver¬ 
tising.) 

13.  Advertising  Sales  Presentation  Sales  presenta¬ 
tions  using  multi-image,  audio,  video,  film  and  other  for¬ 
mats.  Entries  may  include  collateral  material  or  leave- 
behind  if  directly  related  to  the  presentation. 


Categories  14-19:  Entries  should  consist  of  ads,  print¬ 
ed  materials,  photos,  press  releases  and  classroom  mate¬ 
rials,  submitted  on  boards  (except  for  Premium/Incen¬ 
tive  entries),  maximum  of  three  boards  per  entry. 
Entries  can  be  one  to  three  pieces  in  a  series. 

14.  Public  Relations  Programs  and  Events  Public 
relations,  sponsorship  or  special  event  activity  present¬ 
ed  by  the  newspaper  and  designed  to  develop  positive 
public  relations  and  recognition  for  the  newspaper. 
Promotion  and  supp>orting  materials  should  be  submitted 

^  mounted  on  boards,  maximum  of  three  boards  per  entry. 
Entries  are  judged  on  the  merit  of  the  event,  its  marketing 
and  its  ability  to  develop  positive  public  relations. 

15.  Community  Service  Community  service  events, 
fund-raisers,  literacy  programs,  volunteerism  cam¬ 
paigns,  etc.,  sponsored  by  the  newspaper  for  their  value 
to  the  community.  Entries  are  judged  on  the  program’s 
effectiveness,  its  marketing  and  value  to  the  community. 

16.  Internal  Communications  Communications 

(newsletters,  incentive  programs,  carrier  and  advertising 
sales  contests,  etc.)  designed  for  newspaper  employees, 
carriers,  agents  and  distributors.  — ' 

17.  Newspaper-In-Education  Materials  produced  to 
promote/sell  your  newspaper-in-education  program. 
Include  ads,  posters,  rack  cards,  direct  mail,  teacher  and 
student  materials. 

18.  Audiotex  Materials  produced  to  promote  your 
audiotex  system.  Include  ads,  posters,  direct  mail  and 
any  support  material. 

19.  Premium/Incentives  Items  such  as  coffee  mugs, 
T-shirts,  calendars,  menus,  invitations,  note  pads,  etc., 
developed  by  the  newspaper  for  giveaway  or  sale  to 
readers,  advertisers  or  employees.  Entries  should  not 
include  entire  campaigns,  but  rather  the  specialty  item 
only.  Entry  form  must  detail  the  item’s  purpose  and  use. 
ENTRIES  IN  THIS  CATEGORY  MAY  NOT  BE  DUPLICAT¬ 
ED  IN  ANY  OTHER  CATEGORY.  Do  not  mount  on 
boards.  Attach  entry  form  directly  to  item. 


Cut  out  forms  here,  fill  out  completely  and  attach  securely  to  the  front  of  the  first  board  of  each  entry. 
Photocopy  additional  blank  forms  if  necessary.  Attach  an  itemized  list  of  all  entries  by  category  to  entry  fee  check. 


ENTRY  FORM 

Attach  to  front  tp(>  left  comer  cf  hoard 

Newspaper 

ENTRY  FORM 

Attach  to  front  top  left  comer  of  board 

Newspaper 

City/State  Country 

City/State  Country 

Category  #  and  Name  ~ 

Category  #  and  Name 

Circulation  Group 

Circulation  Group 

Name  of  Entry 

Name  of  Entry 

Department/Ad  Agency 

Department/Ad  Agency 

Creative  Staff: 

Name 

Creative  Staff: 

Name 

Title 

Title 

Name 

Name 

Title 

Title 

Entry  submitted  by 

Entry  submitted  by 

Title 

Title 

Phone 

Phone 

By  entering,  I  hereby  give  consent  to  INMA  and  Editor  &  Publisher  to 
reproduce,  publish,  distribute,  circulate  or  otherwise  use  the  attached 
material  in  any  form  and  waive  any  right  to  inspect  or  approve  such  use 
in  connection  with  this  contest. 

Signature 

By  entering,  I  hereby  give  consent  to  INMA  and  Editor  &  Publisher  to 
reproduce,  publish,  distribute,  circulate  or  otherwise  use  the  attached 
material  in  any  form  and  waive  any  right  to  inspect  or  approve  such  use 
in  connection  with  this  contest. 

Signature 

- 

STATEMENT  OF  PURPOSE 

Attach  to  front  bottom  rtght  comer  of  board 
□  In-House  Prepared  □  Agency-Prepared 

Objective 

STATEMENT  OF  PURPOSE 

Attach  to  fnmt  bottom  right  comer  of  board 
□  In-House  Prepared  □  Agency-Prepared 

Objective 

Results 

Results 

International  Newspaper 
Marketing  Association 
12770  Merit  Drive,  Suite  330 
Dallas, Tx  75251,  USA  \ 


Circubtion _ 

Paper  says  police 
harass  homeless 
street  vendors 

Police  chief  denies  claims  by  Phoenix  weekly 


by  M.L.  Stein 

A  PHOENIX  WEEKLY  newspaper 
claims  its  circulation  went  from  8,000 
to  60,000  in  six  months,  after  it  began 
using  homeless  street  vendors  as  its 
sole  distributors. 

The  paper  also  claims  the  vendors 
have  been  harassed  by  police,  but  the 
police  chief  said  Joel  K.  Barr,  publisher 
of  the  Grapevine,  has  produced  no  ev¬ 
idence  of  such  incidents. 

Barr,  whose  500  paper  is  a  mouth¬ 
piece  for  a  new  political  group,  the 
American  Tea  Party,  said  it  was  distrib¬ 
uted  in  various  outlets  until  last  May 
when  he  switched  to  homeless  sellers, 
who  charge  whatever  they  can  get  and 
keep  the  entire  amount. 

“They  get  anywhere  from  500  to  $1, 
with  the  average  being  750,”  Barr  said. 
“Some  have  been  handed  a  $20  bill. 
These  sales  are  putting  $45,000  a  week 
into  the  homeless  community.” 

Barr  alleges  there  has  been  some  ha¬ 
rassment  of  the  vendors  by  police  in 
Phoenix  and  the  nearby  cities  of 
Tempe,  Mesa  and  Scottsdale. 

In  one  incident,  he  said,  a  hawker 
was  ordered  to  “get  out  town.” 

One  issue  of  the  Grapevine  carried  a 
front-page  story  saying  that  one  of  its 
Mesa  vendors  was  ticketed  for  selling 
the  tabloid  on  the  street  but  that  the 
charge  was  dropped  when  it  was  con¬ 
tested  by  the  paper’s  attorney. 

The  publisher  conceded  these  were 
“isolated  incidents. 

“Generally,  we  have  good  relations 
with  the  police,  and  some  officers  even 
give  a  thumbs-up  sign  to  the  vendors 
.when  they  pass  by,”  he  related. 

In  response  to  written  and  verbal 
complaints  by  Barr,  involving  an  al- 
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leged  chewing-out  of  a  vendor  at  a  par¬ 
ticular  intersection,  Phoenix  Police 
Chief  Dennis  Garrett  said  an  investi¬ 
gation  was  impossible  since  Barr  did 
not  supply  the  officer’s  name,  badge 
number,  or  city  equipment  number. 

“Also,  subsequent  to  repeated  re¬ 
quests,  you  were  unable  to  provide  the 
department  with  the  vendor’s  name  or 
have  him  contact  the  police,”  the  chief 
told  the  publisher. 

Garrett  informed  Barr  that  newspa¬ 
per  vending  is  allowed  on  Phoenix 
sidewalks  and  street  medians  if  it  does 
not  obstruct  traffic. 

Asked  about  Garrett’s  letter,  Barr 
told  E&P  that,  in  at  least  one  case,  the 


officer  covered  his  badge  so  the  vendor 
could  not  read  it.  In  another  instance, 
he  went  on,  a  cop  who  ordered  a  ven¬ 
dor  off  a  corner  was  discovered  to  be 
wearing  the  badge  of  another  officer. 

“I  won’t  say  that  all  our  street  sales¬ 
persons  are  being  hassled,  but  it  is  an 
ongoing  thing  and  I’m  trying  to  resolve 
it  with  the  police  department,”  Barr 
stated. 

The  publisher  said  the  paper  takes 
no  revenue  from  the  money  collected 
for  the  papers  by  the  homeless,  who 
pay  only  $1  a  bundle  at  drop-off  points. 

“We  don’t  even  get  that,”  Barr  said. 
“It  goes  to  the  driver.” 

The  publisher  noted  that  the  Grape¬ 
vine  derives  all  its  revenue  from  adver¬ 
tising,  although  few  ads  were  found  in 
a  review  of  four  issues. 

Barr  explained  that  until  the  policy 
of  circulating  the  paper  through  home¬ 
less  merchants  became  successful,  the 
Grapevine  was  unable  to  develop  a 
sales  force. 

“We’re  doing  that  now,”  he  said. 

Meanwhile,  the  Grapevine  is  contin¬ 
uing  its  battle  to  ward  off  alleged  inter¬ 
ference  of  its  circulators  by  police,  he 
added. 

A  recent  editorial,  headed  “City  of 
(See  Vendors  on  page  41 ) 


Homeless  man  in  Phoenix  sells  the  weekly  Qrapevine  along  a  city  street.  The  news¬ 
paper  claims  its  circulation  grew  from  8,000  to  60,000  in  six  months  after  it  began 
using  homeless  people  exclusively  to  distribute  it.  The  paper  also  claims  the 
vendors  have  been  harassed  by  police. 
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Victoria  Buckner/Armina  Republic 


The  Voracious 


Czechoslovakia 

The  Czech  Republic  has  eight  national  newspapers 
with  a  combined  circulation  of  nearly  1.8  million 


by  Andrew  Yurkovsky 

JOURNALISTS  IN  THE  newly  inde¬ 
pendent  Czech  Republic  are  discover¬ 
ing  that  influencing  the  political 
process  in  a  free-market  democracy 
may  be  as  difficult  a  task  as  overcoming 
the  ideological  control  of  the  old  Com¬ 
munist  regime. 

Almost  five  years  after  the  Velvet 
Revolution,  many  reporters  are  dissat¬ 
isfied  by  what  they  perceive  as  their 
lack  of  clout. 

By  Western  standards,  Czechs  are 
still  voracious  readers,  despite  the  in¬ 


roads  made  by  television  news.  A 
country  of  10  million  people,  the 
Czech  Republic  has  eight  national 
newspapers  with  a  combined  circula¬ 
tion  of  nearly  1.8  million. 

Readers  enjoy  a  wide  selection  of 
dailies  and  weeklies,  from  the  flashy 
tabloid  Blesk  to  the  no-nonsense  Li- 
dove  Noviny,  from  the  unapologetically 
Communist  Halo  Noviny  to  its  right- 
wing  rival,  Necenzurovane  Noviny. 

To  what  extent,  however,  do  readers 
—  especially  the  politicians  among 
them  —  pay  attention  and  respond  to 
what  they  read? 

If  political  scandals  are  the  measure, 
Yurkovsky  is  a  freelance  uniter. 


the  answer  is  not  enough,  according  to 
Jiri  Kryspin,  a  deputy  editor  at  Lidove 
Noviny.  Many  of  his  colleagues  agree. 

Estimating  that  there  were  30  polit¬ 
ical  scandals  last  year,  Kryspin  puts  the 
success  rate  at  a  mere  10%.  The  diffi¬ 
culties  facing  journalists  include  efforts 
by  politicians  to  dismiss  criticism  as 
politically  motivated,  and  the  belief 
among  officials  that  they  are  not  ac¬ 
countable. 

Says  Kryspin:  “journalists  often 
touch  only  the  surface  of  scandals  and 
do  not  get  to  the  bottom  of  things  .... 
It’s  difficult  to  get  beneath  the  surface. 


and  the  state  of  society  is  such  that  the 
use  of  heavy  weapons  is  required  to  get 
a  politician  to  resign.  It  has  to  be  a 
very  big  scandal.  In  Germany,  suspi¬ 
cion  alone  is  sufficient  for  someone  to 
be  removed  from  politics.” 

Among  last  year’s  three  journalistic 
triumphs,  Kryspin  includes  the  case  of 
jiri  Setina,  the  controversial  prosecu¬ 
tor  general.  Setina  resigned  from  his 
post  last  September,  a  little  more  than 
a  month  after  Rude  Pravo,  formerly  the 
Communist  Party  organ  and  now  a 
leader  in  investigative  journalism,  ac> 
cused  him  of  improperly  obtaining  a 
government  apartment.  As  other  news¬ 
papers  launched  their  own  inquiries, 
the  list  of  alleged  improprieties  length¬ 


ened,  prompting  politicians  to  join 
journalists  in  calling  on  Setina  to  step 
down. 

jana  Petrova,  spokeswoman  for  Pre¬ 
mier  Vaclav  Klaus’  ruling  Civic  Demo¬ 
cratic  Party,  claims  that  personnel 
changes  in  the  government  are  hin¬ 
dered  by  the  lack  of  qualified  special¬ 
ists  and  the  need  for  consensus  among 
coalition  partners. 

“If  the  political  situation  were  more 
stable,  if  there  were  no  fear  that  things 
could  revert  to  the  way  they  were,  or 
that  an  opposition  party  would  try  to 
change  things,  then  newspapers  would 
act  to  greater  effect,”  Petrova  says. 
“And  politicians  would  certainly  re¬ 
sign,  because  there  would  always  be 
some  kind  of  replacement.” 

But  the  head  of  the  journalism  de¬ 
partment  at  Prague’s  Charles  Universi¬ 
ty,  Barbora  Osvaldova,  believes  that 
her  colleagues  greatly  underestimate 
the  effect  of  what  they  write.  Regard¬ 
less  of  the  average  citizen’s  claims  of 
indifference,  interest  in  politics  re¬ 
mains  high,  a  fact  reflected  in  newspa¬ 
per  circulation  figures  that  she  consid¬ 
ers  large  in  comparison  with  those 
elsewhere  in  Europe. 

“It  doesn’t  happen  right  away,  that 
someone  writes,  ‘This  person  is  bad,’ 
and  the  next  day  he  resigns,”  says  Os¬ 
valdova.  “But,  little  by  little,  the  truth 
will  come  out.  I  think  in  the  last  four 
years  our  journalists  have  done  a  lot  of 
work.” 

Though  reporters  and  editors  may 
downplay  the  extent  to  which  politi¬ 
cians  react  to  their  criticisms,  in  other 
ways  the  press  is  undeniably  influen¬ 
tial,  serving  as  a  forum  for  debate 
about  economic  and  political  change. 

The  decision  in  1992  to  divide 


The  difficulties  facing  journalists  include  efforts 
by  politicians  to  dismiss  criticism  as  politically 
motivated,  and  the  belief  among  officials  that  they 
are  not  accountable. 
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Czechoslovakia  into  two  separate 
states  is,  perhaps,  the  most  obvious  ex¬ 
ample.  In  fact,  Pavel  Rychetsky,  a 
lawyer  and  a  former  vice  premier  in 
the  Czechoslovak  government,  believes 
that  a  large  part  of  the  blame  for  the 
breakup  rests  on  the  shoulders  of  jour¬ 
nalists. 

“The  [politicians]  carried  out  this 
elimination  of  the  state  without  the 
citizens,  without  a  referendum,  and 
that  could  happen  only  because  the 
mass  media  began  to  support  it,  be¬ 
cause  the  mass  media,  especially  the 
right-wing  newspapers,  stirred  up  na¬ 
tionalism,  racism,  xenophobia,” 
Rychetsky  charges. 

Martin  Komarek,  deputy  editor  of 
the  centrist  Mlada  Fronta  Dues,  says 
that  despite  the  poor  record  on  politi¬ 
cal  scandals  and  a  declining  reader- 
ship,  the  influence  of  the  press  has  ac¬ 
tually  increased  since  the  period  im¬ 
mediately  after  the  1989  revolution. 

At  that  time,  he  claims,  former 
Communist  papers  like  his  own  had 
not  regained  their  credibility,  and  Li- 
dove  Noviny,  published  underground 
by  dissidents  before  the  revolution,  had 


not  yet  learned  how  to  criticize  Presi¬ 
dent  Vaclav  Havel. 

Politicians  and  party  spokesmen,  for 
their  part,  offer  a  mixed  appraisal  of 
the  press.  They  agree  on  one  point, 
however:  There  is  room  for  improve¬ 
ment. 

Shortcomings,  they  say,  include  in¬ 
sufficient  education,  which  leads  jour¬ 
nalists  to  take  the  claims  of  politicians 
at  face  value,  and  a  tendency  to  politi¬ 
cize  rather  than  report  facts. 

Among  the  prescriptions  offered  by 
journalists  for  fostering  a  more  influen¬ 
tial  press  are  improved  training,  in¬ 
cluding  exposure  to  foreign  models, 
and  greater  diligence  in  pursuing  alle¬ 
gations  of  wrongdoing. 

Online  in  W.  Va. 

THE  WEST  VIRGINIA  Press  Associ¬ 
ation  and  West  Virginia  Press  Services 
planned  to  start  an  online  service  for 
member  newspapers. 

PRESSnet  was  scheduled  to  start 
Jan.  1  and  to  include  news,  electronic 
mail  and  an  Internet  gateway. 


Washington  state 
daily  to  print 
military  paper 

THE  MORNING  NEWS  Tribune  in 
Tacoma,  Wash.,  will  print  and  publish 
Fort  Lewis’  military  post  newspaper,  the 
Northwest  Guardian,  reported  to  be  the 
largest  on-base  paper  in  the  nation. 

In  announcing  the  publication  con¬ 
tract,  News  Tribune  publisher  Kelso 
Gillenwater  said:  “The  military  commu¬ 
nity  is  a  vital  component  of  the  South 
Sound  region.  We  are  very  excited  to  be 
working  with  them  to  produce  the 
finest  military  paper  in  the  area.” 

Under  the  new  arrangement,  the 
Guardian  will  change  from  a  tab  to  a 
broadsheet,  and  expand  in  other  ways. 

Lt.  Col.  Nancy  Burt  said  the  post  pa¬ 
per  will  have  a  more  comprehensive 
weekend  section  and  more  news  target¬ 
ed  to  the  60,000  Army  personnel,  de¬ 
pendents  and  civilian  employees  in  the 
military  community. 

The  base’s  total  annual  payroll  ex¬ 
ceeds  $1  billion. 


CUXRITAS 

is  pleased  to  announce  the  formation  of 


THE  Newspaper  Precision 
Marketing  Group 


led  by  Larry  Sackett 

formerly  Director  of  Database  Marketing 
at  Gannett  Company  Inc. 


THE  LEADER  IN  PRECISION  MARKETING 
703-812-2700 
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NewsDeoole  in  the  News 


Compiled  by  Ian  E,  Anderson 


Mark  Kurtich 


Mark  Aldam 


Lou  Qolden 


Lincoln  Millstein 


Mark  Kvrtich,  vice  president  of  op¬ 
erations  at  the  Hartford  Courant,  has 
been  named  vice  president  of  opera¬ 
tions  and  customer  services. 

Mark  Aldaoi,  advertising  director, 
was  appointed  vice  president  of  adver¬ 
tising. 

Low  Golden,  director  of  marketing, 
was  named  vice  president  of  marketing 
and  business  development. 

Kim  Myors,  general  manager  at  the 
Community  Times,  Reisterstown,  Md., 
has  been  appointed  to  the  newly  creat¬ 
ed  position  of  marketing/promotion 
manager  of  the  Carroll  County  Times, 
Westminster,  Md.  Both  are  part  of 
Landmark  Community  Newspapers 
Inc.,  Shelbyville,  Ky. 

Davolto  Bakor  Baxtor,  director  of 
communications  and  editor  of  the  Cow 
Country  News  for  the  Kentucky  Cattle¬ 
men’s  Association,  has  been  named  ed¬ 
itor/general  manager  of  the  Carrollton, 
Ky.,  NewS'Democrat. 


The  American  Press  Institute  has 
named  six  newspapers  executives  to 
the  board  of  directors.  They  are 

William  Ardell,  president  of 
Southam  Inc.;  Albarlo  Ibarguen, 

executive  vice  president/operations  at 
Newsday,  Long  Island;  Pbilllp  J. 
Meek,  president/publishing  group  of 
Capital  Cities/ ABC;  Richard  Myers, 
president/CEO  of  Ottaway  News¬ 
papers;  Karin  Winner,  executive  edi¬ 
tor  at  the  San  Diego  Union-Tribune; 
and  William  Wee,  editor  at  the  St. 
Louis  Post'Dispatch. 

Karl  Smith,  assistant  managing  edi¬ 
tor  for  graphics  at  the  York  (Pa.)  Daily 
Record,  was  named  to  the  Society  of 
Newspaper  Design’s  board  of  directors. 

Marian  Anderfwren,  general  man¬ 
ager  of  Express  Line,  a  TMC  publica¬ 
tion  based  in  Norfolk,  Va.,  has  been 
promoted  to  general  manager  of  Com¬ 
monwealth  Printing  Co.  (CPC)  and 
Commonwealth  Direct  Marketing, 


(CDM).  Both  are  subsidiaries  of  the 
Virginian- Pilot  and  the  Ledger-Star, 
Norfolk. 

John  Durr,  director  of  commercial 
printing  and  alternate  delivery  sales  for 
CPC,  CDM  and  the  Flagship,  was 
named  general  manager  of  the  Flag¬ 
ship,  a  weekly  publication  authorized 
by  the  U.S.  Navy. 

Lincoln  Millstein,  features  editor  at 
the  Boston  Globe,  has  been  promoted 
to  the  newly  created  position  of  man¬ 
aging  editor  of  new  media. 

Boisfeuillel  Jones  Jr.,  vice  presi¬ 
dent-counsel  at  the  Washington  Post, 
was  named  president  and  general  manager. 

Pawl  Lwthringer,  manager  of  media 
relations  and  spokesman  for  MCl’s 
consumer  markets  division,  has  been 
appointed  director  of  public  relations 
for  the  Newspaper  Association  of 
America,  Reston,  Va. 

Timothy  J.  Gallaghor,  editor  at  the 
Albuquerque  Tribune,  has  been  named 
editor  of  Ventura  County  Newspapers 
in  California.  Both  operations  are 
owned  by  the  E.W.  Scripps  Co., 
Cincinnati. 

M.J.  Nicchio,  an  associate  with 
MEM  &  Associates  Inc.,  a  legislative 
consulting  firm  located  in  Austin,  has 
been  appointed  to  the  newly  created 
position  of  director  of  legislative  and 
governmental  affairs  for  the  Texas  Dai¬ 
ly  Newspaper  Association. 

Lawra  Wahlin,  administrative  as¬ 
sistant,  was  named  director  of  member 
services. 
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by  Hiley  Ward 


BookReviews 


A  Journalist's  Guido  to  Public 
Opinion  Polls.  Sheldon  R.  Gawiser, 
G.  Evans  Witt  (Praeger,  88  Post  Road 
West,  P.O.  Box  5007,  Westport,  Conn. 
06881-5007),  171  pages,  $49.95;  paper, 
$14.95. 

Polling  is  something  like  practicing 
medicine,  according  to  the  viewpoint 
of  these  authors.  You  don’t  want  to  be 
treated  by  a  quack,  but  rather  by  a 
physician  properly  trained.  In  the  same 
way,  the  pollster  should  be  properly 
trained  and  experienced,  and  the  re¬ 
porter,  the  interpreter,  should  be 
knowledgeable  about  the  use  of  the  in¬ 
formation  in  much  the  same  way  as  a 
clinician  or  medical  support  person  is 
aware  of  the  variations  and  possibilities 
of  certain  prescribed  treatment. 

This  is  a  very  readable  little  volume 
that  hammers  away  at  what  can  go 
wrong  with  polls  or  so-called  polls, 
from  pseudo-polls,  such  as  spot-check¬ 
ing  on  the  street  and  phone  call-ins,  to 
exit  polls. 

A  second  emphasis  is  on  the  ways 
the  reporter  can  become  sophisticated 
in  determining  what  polls  have  reason¬ 
ably  valid  conclusions  and  statistical 
significance.  The  authors  also  tell  re¬ 
porters  how  to  write  a  polling  story. 

Although  there  is  a  very  slim  section 
in  the  appendices,  “The  World’s  Short¬ 
est  Course  in  Statistics,”  much  more 
could  be  said  about  the  scientific  ap¬ 
proach  to  sampling  and  determining 
percentages. 

The  book,  as  it  makes  doubting 
Thomases  out  of  those  who  look  to  the 
glut  of  polls,  sorely  needs  a  detailed 
case  history  of  an  adequate  polling  sur¬ 
vey,  taking  the  reader  from  concept 
and  sample  selection,  methods  of  ad¬ 
ministering  polls  and  actual  wording  of 
questions,  to  the  final  interpretation 
and  use  of  polls. 

The  authors  suggest  that  the  would- 
be  user  of  polling  information  be  aware 
of  who’s  doing  the  poll,  what  are  the 
potential  biases,  what  is  the  effect  of 
the  timing,  how  was  the  sample  cho¬ 
sen,  and  in  what  way  are  the  questions 
raised,  as  questions  can  not  only  be 
loaded  —  e.g.,“why  is  the  president 
doing  a  bad  job?”  —  but  also  mislead¬ 
ing.  “If  you  want  to  know  if  the  re¬ 
spondent  likes  a  product  or  service,” 
the  authors  say,“it  may  be  interesting 
to  know  if  he  or  she  uses  it  regularly. 


but  that  doesn’t  tell  you  that  he  or  she 
likes  it.  All  of  us  may  do  things  we 
don’t  like  on  a  regular  basis,  such  as  get 
up  for  an  8  a.m.  class  ....  If  you  don’t 
specifically  ask  what  you  want  to  know, 
you  may  not  get  meaningful  results.” 

In  their  advice  for  writing  the 
polling  story,  the  authors  pick  up  on 
the  same  point:  “Keep  in  mind  the 
wording  of  the  questions.  This  is  not  to 
say  you  must  repeat  the  question  word¬ 
ing  in  the  story.  But  the  story  must  be 
faithful  to  the  wording.  A  question 
that  found  majority  support  for  a  five- 
day  waiting  period  before  an  individual 
can  purchase  a  handgun  is  not  simply  a 
question  about  gun  control.  It  is  about 
one  type  of  gun  control.  Thus  it  would 
be  wrong  to  say  a  majority  of  those 
questioned  support  gun  control.  You 
should  write  that  a  majority  support  a 
waiting  period  before  an  individual  can 
buy  a  gun.” 

Gawiser  is  president  of  a  Fairfield, 
Conn.,  information  gathering  and 
management  firm  and  senior  poll  ana¬ 
lyst  for  NBC  News;  Witt  is  assistant 
bureau  chief  of  the  Associated  Press  in 
Washington,  D.C.,  and  a  former  direc¬ 
tor  of  AP/NBC  News  Polling. 

Newspapers  Online:  A  Guide  te 
Searching  Dally  Newspapers 
Whese  Articles  Are  Online  in 
Full  Text.  Third  edition,  1995.  Su- 
sanne  Bjorner,  ed.  (BiblioData,  P.  O. 
Box  61,  Needham  Heights,  Mass. 
02194),  540  pages,  $99. 

When  this  guide  to  newspapers’ 
electronic  information  and  consumer 
services  was  first  published  in  1992, 
“newspapers  online”  meant  primarily 
one  thing:  those  databases  that  had 
full  editorial  contents  of  a  daily  news¬ 
paper.  It  was  essentially  an  electronic 
archive  of  the  printed  newspaper. 

Now,  with  publication  of  the  third 
edition,  the  definition  has  been  broad¬ 
ened  to  include  “new  media  ventures, 
designed  and  produced  by  newspaper 
publishers,  which  go  beyond  the  limits 
of  the  traditional  printed  page  of  the 
newspaper.” 

This  definition  covers  new  electron¬ 
ic  products,  and  newly  created  elec¬ 
tronic  dailies  or  editions,  which  may 
offer  more  editorial  content  than  the 
printed  paper. 

Now  the  online  newspaper,  when  it 


is  the  electronic  copy  of  the  editorial 
contents  of  the  printed  paper,  is  de¬ 
fined  in  this  book  as  “Full  Coverage 
Archives  of  the  Printed  Newspaper.” 
The  entirely  new  electronic  ventures 
online  are  dubbed  “The  Newspaper’s 
Online  Service.” 

Unlike  the  archival  retrieved  print 
newspaper  on  somewhat  costly  infor¬ 
mation  systems,  the  new  “newspapers 
online”  are  available  on  popular  con¬ 
sumer  online  systems. 

An  attempt  is  made  in  this  directory 
to  include  all  newspapers  that  have  an 
electronic  life  —  either  as  archives  or 
as  an  added  online  edition. 

Each  entry  of  some  200  newspapers 
worldwide,  with  a  page  or  two  for  each, 
gives  the  basic  data  and  history  of  the 
newspaper,  demographics  of  the  area 
served,  the  main  industries  and  ser¬ 
vices  in  the  area,  a  description  of  the 
paper’s  format  and  the  paper’s  elec¬ 
tronic  involvement  in  online  services. 

For  example,  a  two-page  entry  on 
the  Atlanta  Constitution  and  Journal 
has  sections  on  “Full  Coverage 
Archives  of  the  Printed  Newspaper,” 
which  name  the  online  systems  (there 
are  seven,  from  CompuServe  to  Nexis), 
the  file  name,  the  date  the  files  started, 
and  the  lag  time  such  as  72  hours,  be¬ 
tween  when  the  paper  was  originally 
published  and  when  it  can  be  accessed 
online. 

A  section,  “The  Newspaper’s  Online 
Service,”  describes  the  Constitution 
and  Journal’s  “Access  Atlanta,”  an  in¬ 
teractive  electronic  service  on  Prodigy, 
with  today’s  stories  online  by  10  p.m. 
the  night  before  publication.  Access 
Atlanta  includes  classified  ads  and  on¬ 
line  coupons,  sponsored  by  coupon 
companies. 

Search  tips  are  also  offered  —  key 
terms  for  accessing  the  service  and  spe¬ 
cial  areas,  such  as  the  “front  page”  or 
“sports”  section  or  “business”  stories, 
phone  numbers  for  database  assistance 
for  each  newspaper  are  also  included. 

Information  is  included  about  ven¬ 
dors,  and  there  are  cross-reference  list¬ 
ings  —  for  example,  “Papers  Exclusive 
to  a  Single  Vendor,  by  Title”  and  “Pa¬ 
pers  Exclusive  to  a  Single  Vendor,  by 
Vendor.” 

Bjorner  has  her  own  consulting 
company,  Bjorner  &  Associates,  and 
has  taught  information  courses  for 
companies  and  universities.  BE^P 
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Advertisine/Promotion 


USA  Weekend, 
Parade  are  upbeat 
competitors 

Publishers  of  the  two  largest  Sunday 
newspaper  magazines  tout  their  products 
while  tossing  some  mild  barbs  at  each  other 


by  Dorothy  Qiobbe 

THE  TWO  LEADING  Sunday  news¬ 
paper  magazines  ended  1994  on  a  posi¬ 
tive  note  and  are  upbeat  about  the 
next  twelve  months,  despite  competi¬ 
tive  concerns  and  shared  apprehension 
over  newsprint  price  hikes. 

Parade  and  USA  Weekend  both 
claimed  increased  circulation  and 
higher  advertising  revenues  during 
1994.  However,  while  eager  to  trumpet 
various  achievements,  both  magazines’ 
publishers  are  reluctant  to  spark  much 
of  a  public  battle  over  market  domi¬ 
nance. 

Newhouse-owned  Parade,  distrib¬ 
uted  through  348  newspapers,  ended 
1994  with  a  total  circulation  of  37.6 
million,  up  from  1993’s  37.2  million, 
continuing  its  44th  year  of  consecutive 
circulation  growth. 

According  to  Publishers  Information 


Bureau’s  (PIB)  latest  tally  for  1994,  Pa¬ 
rade  carried  716.44  ad  pages,  and  post¬ 
ed  revenues  of  $447.6  million. 

Gannett  Co.’s  USA  Weekend  is  dis¬ 
tributed  through  428  newspapers  for  a 
total  circulation  of  18.6  million.  Pub¬ 
lisher  Brette  Popper  said  that  1994  rev¬ 
enues  for  all  advertising  categories,  ex¬ 
cluding  mail  order,  collectively  rose 
21%. 

According  to  PIB  figures  for  1994, 
USA  Weekend  sold  730.41  ad  pages,  for 
revenues  of  $218  million. 

During  the  year,  USA  Weekend 
added  48  newspaper  clients,  14  of 
whom  switched  from  Parade.  Popper 
attributed  the  increase  to  a  heightened 
appreciation  of  USA  Weekend’s  mar¬ 
keting  opportunities  and  editorial  con¬ 
tent. 

She  said,  he  said 

“1  think  that  when  a  newspaper  de¬ 
cides  they’re  going  to  choose  USA 
Weekend  versus  Parade  . . .  they  choose 
us  for  the  more  timely  editorial  and  the 
fact  that  they  know  they’re  going  to  get 
a  lot  more  aggressive  marketing  from 
our  organization  in  terms  of  service  to 
clients,”  she  said. 

But  Carlo  Vittorini,  publisher  of  Pa¬ 
rade,  said  that  USA  Weekend’s  largest 
circulation  gains  have  resulted  from 
“newspapers  that  they  have  inherited 
from  us,”  and  that,  in  some  situations, 
“USA  Weekend  has  been  the  beneficia¬ 
ry  of  our  success.” 

For  example,  Vittorini  said,  USA 
Weekend  picked  up  the  Chicago  Sun- 
Times  after  Parade  moved  to  the  larger- 
circulation  Chicago  Tribune.  In  New 


“USA  Weekend  is  up  to  18  million  [cir¬ 
culation],  but  if  you  look  closely  at 
where  their  biggest  gains  came  from, 
they  were  all  from  situations  that  they 
inherited  from  Parade.” 

—  Carlo  Vittorini,  publisher.  Parade 


York,  the  Daily  News  began  carrying 
USA  Weekend  after  Parade  moved  to 
Newsday  and  New  York  Newsday. 

“USA  Weekend  is  up  to  18  million 
[circulation],”  Vittorini  said,  “but  if  you 
look  closely  at  where  their  biggest  gains 
came  from,  they  were  all  from  situations 
that  they  inherited  from  Parade.” 

Part  of  USA  Weekend’s  competitive 
strategy  centers  on  its  claims  of  having 
a  fresher,  more  contemporary  editorial 
product  than  does  Parade,  but  Vittorini 
dismissed  such  claims  as  “rather  petty. 
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“They  have  been  saying  that  for 
years,”  he  said.  “We’re  all  trying  to  make 
our  publications  younger  without  de¬ 
serting  the  older  reader.  Whether  or 
not  USA  Weekend  does  that  better 
than  we  do  is  a  point  that  1  don’t  think 
they  can  prove.” 

Vittorini  points  to  Simmons  Market 
Research  Bureau  and  Mediamark  Re¬ 
search  Inc.  studies,  which  measure  the 
readership  of  newspapers  that  carry 
each  magazine.  According  to  both  sets 
of  numbers,  newspapers  that  carry  USA 
Weekend  and  Parade  have  similar  read¬ 
ership  among  men  and  women  in  three 
age  categories:  18  to  24,  25  to  34,  and  35 
to  49. 

The  only  category  in  which  USA 
Weekend's  carrying  newspapers  have  a 
higher  percentage  of  readers  is  in  the 
50-plus  age  group,  according  to  the 
studies. 

Conciliatory  tone 

“The  significant  thing  is  that  we  are 
both  growing,  even  though  the  signifi¬ 
cant  growth  potential  is  limited,”  Vit¬ 
torini  said.  He  also  insisted  that,  for  all 
the  competition,  it  is  “very  necessary” 
that  there  be  at  least  two  independent, 
nationally  circulated  Sunday  magazines. 

“If  an  advertiser  really,  really  wants  to 
cover  virtually  every  household  with 
any  meaningful  type  of  income,  they 
buy  both  of  us,”  Vittorini  said. 

This  year,  both  magazines  anxiously 
will  watch  for  the  repercussions  of 
newsprint  price  hikes,  which  could 
climb  as  high  as  30%. 

Popper  said  that  while  January  ad 
revenue  is  up  over  last  year’s,  and  she  is 
“confident”  of  higher  earnings  for  the 
year,  “we  don’t  know”  if  newsprint  price 
hikes  can  be  covered. 

Popper  said  that  savings  resulting 


from  a  change  to  digital  production  and 
a  rate  card  increase  of  7%  will  help 
make  up  for  the  newsprint  increases. 

“We’re  trying  like  crazy,”  she  said. 
“We’re  challenging  all  of  our  vendors 
and  everyone  in  the  organization  to 
help  us  overcome  this  big  jump,  but 
there’s  no  one  solution. 

“We’re  not  looking  to  charge  back 
the  advertiser  aggressively,  or  even 


“I  think  that  when  a  newspaper  decides 
they’re  going  to  choose  USA  Weekend 
versus  Parade  .  .  .  they  choose  us  for 
the  more  timely  editorial  and  the  fact 
that  they  know  they’re  going  to  get  a  lot 
more  aggressive  marketing  from  our  or- 
ganization  in  terms  of  service  to 
clients.” 

—  Brette  Popper,  publisher,  USA 
Weekend 


charge  back  the  newspaper.  As  a  matter 
of  fact,  we’ve  just  announced  that  we 
will  have  no  increase  to  our  news¬ 
papers,”  she  added. 

In  addition  to  coping  with  increased 
newsprint  costs,  Vittorini  believes  that 
Sunday  magazines  will  have  to  contend 
with  rising  ink  prices  this  year.  While 
Parade  will  not  increase  its  cost  to 
newspapers,  it  has  raised  its  rate  card 
5.8%  over  1994. 

“With  the  cost  of  newsprint,  every¬ 


thing  is  looked  at  under  the  microscope 
to  determine  if  we  really  need  it,  and  if 
so,  if  there  are  offsetting  revenues,”  Vit¬ 
torini  said. 

Parade  recently  switched  to  100% 
digital  production,  yielding  a  one-time 
“seven-figure  savings,”  Vittorini  said. 

Despite  the  effects  of  newsprint  price 
hikes,  he  predicted  that  Parade  would 
end  the  first  quarter  of  1995  up  3%  to 


4%  over  first-quarter  1994,  and  he  fore¬ 
cast  an  equal  gain  for  total  1995  ad 
sales.  The  timing  of  the  newsprint  in¬ 
creases  coincides  with  the  effort  to 
launch  react,  Parade’s  new  product 
aimed  at  12-  to  15-year-olds.  React  is 
scheduled  for  a  September  1995  launch, 
and  so  far,  between  75  and  80  news¬ 
papers  are  expected  to  participate,  for 
an  initial  circulation  of  between  4  and 
5  million. 

Vittorini  said  that  some  publishers 
have  questioned  whether  now  is  a 
“good  time”  to  launch  a  new  product. 
“There’s  never  going  to  be  a  ‘good  time,”’ 
he  said.  “What  we  feel  is  much  more 
important  is  that  there  is  a  need  for  this 
product  right  now  to  recognize  and 
identify.  I  believe  that  once  we’re  out 
and  running  and  people  see  it  on  a  con¬ 
tinual  basis,  we’ll  [add]  some  additional 
newspapers.” 

No  advertisers  have  committed  yet, 
but  Vittorini  said  that  “most  everybody 
that  was  in  the  prototype  liked  it  im¬ 
mensely  and  said  that,  as  soon  as  we  get 
a  rate  base,  to  come  back  to  them.  I’m 
encouraged  that  we  will  have  a  great 

(See  Competitors  on  page  41) 


Bureaucracy: 

A  crash  course  for 
professionals 
by  tlie  nation's  top 
journalism  organizations 
Feb.  3-5, 1995 
National  Press  Club 

IRE,  SPJ  and  the  National  Press  Club 
are  teaming  up  to  give  you  tlie  best-cver 
program  on  covering  tlie  federal 
government  and  using  its  resources  to 
cover  your  community. 
Whether  you  work  on  the  Hill  or  back 
home  covering  beats  that  are  touched 
by  federal  budget  and  policies,  you'll 
learn  how  to  cut  through  complexity, 
fmd  the  people  who  have  the  answers 
and  add  insight  to  your  reporting. 
This  conference  will  give  you  help  with 
the  toughest  reporting  challenges  the 
federal  bureaucracy  can  tlirow  at  you. 
For  more  information,  call  IRE  at  (314) 
882-2042;  fax  (314)  882-5431;  or  E-mail 
jourire@muccmail.  missouri.  edu. 


“If  an  advertiser  really,  really  wants  to  cover 
virtually  every  household  with  any  meaningful  type 
of  income,  they  buy  both  of  us,”  Vittorini  said. 
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‘Pressticide’ 

And  Press  Ethics 

Committee  to  Protect  Journalists  reports  113  journalists  were 
murdered  in  27  countries  in  1994  —  the  bloodiest  year  on  record 


by  Leonard  R.  Sussman 

IRONICALLY,  DURING  THE  blood¬ 
iest  “pressticidal”  year  on  record  —  113 
journalists  murdered  in  27  countries  — 
governments  in  1994  seemed  more  in¬ 
terested  in  the  ethics  of  journalists 
than  in  their  safety. 

While  the  Council  of  Europe  debat- 

Sussman  is  senior  scholar  in  intematiorud 
communications  at  Freedom  House  and 
ad.junct  professor  of  journalism  and  mass 
communication  at  New  York  University. 


ed  press  ethics,  35  journalists  in  16 
countries  were  kidnapped  or  “disap¬ 
peared.”  Another  255  newspersons 
were  beaten  or  otherwise  assaulted, 
and  311  were  arrested.  Most  were  tar¬ 
geted  for  their  reporting. 

Thirty-seven  were  murdered  in 
Rwanda  since  the  massacres  began  in 
April,  said  a  French  watchdog  group. 
Seventeen  were  killed  by  religious  ex¬ 
tremists  in  Algeria.  Eleven  died,  in¬ 
cluding  eight  in  Bosnia,  while  covering 
wars  or  insurgencies. 

By  comparison,  in  1993,  74  journal¬ 


ists  were  killed,  and  47  kidnapped. 

More  widespread  last  year  were  the 
1,460  less  fatal  but  no  less  censorious 
attacks  in  108  countries  —  physical, 
psychological  and  economic  assaults 
against  journalists  and  news  services. 

In  Russia  in  October,  Dmitri  Kho¬ 
lodov,  a  prominent  investigative  jour¬ 
nalist,  was  blown  to  bits  as  he  received 
a  parcel  supposedly  containing  evi¬ 
dence  of  corruption  in  the  military. 
Some  10,000  people  attended  his 
memorial  service. 

“The  journalist  is  everyone’s  enemy 
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now,”  said  a  spokesman  for  the  Russian 
journalists’  union.  “Our  whole  society, 
the  government,  everyone  is  working 
against  the  press.” 

The  Moscow  News  headline  said: 
“We  will  not  retreat  from  threats.”  At 
least  15  journalists  were  killed  in  the 
former  Soviet  Union  this  year,  five  in 
Russia  alone. 

When  gunmen  executed  Mirwais 
Jalil,  the  British  Broadcasting  Corp.’s 
(BBC)  best-known  correspondent  in 
Afghanistan,  the  BBC  said  plaintively, 
“We  don’t  have  our  own  guns  to  go  out 
and  take  revenge.  We  only  have  our 
limited  moral  authority  .  .  .  and  the 
weapon  of  publicity.” 

In  Algeria,  religious  extremists  mur¬ 
dered  25  journalists  in  18  months.  Two 
were  shot  and  beheaded.  They  were  all 
“deliberately  targeted,”  says  the  Com¬ 
mittee  to  Protect  Journalists  (CPj ). 

In  the  past  30  months,  CPJ  says,  25 
reporters  and  editors  were  killed  in 
Tajikistan,  where  the  government  con¬ 
trols  all  media  and  has  closed  opposi¬ 
tion  papers. 

Thousands  of  Nigerian  newspersons 
were  driven  from  their  jobs  in  1994 


when  the  government  banned  14  pub¬ 
lications,  including  the  three  most  in¬ 
fluential  media  firms.  Publicity  to  re¬ 
veal  such  catastrophic  attacks  on  the 
flow  of  information  was  hampered  in 


ration  with  “regulatory  authorities.” 

Moreover,  plans  involve  press  free¬ 
dom  restricted  by  Article  10  of  the  Eu¬ 
ropean  Covenant  on  Human  Rights, 
an  article  the  World  Press  Freedom 


In  57  countries,  or  31%  of  the  world’s  nations,  the 
press  is  not  free  End  has  little  authority,  moral  or 
otherwise.  In  62  countries,  the  press  is  partly  free. 
In  the  other  67  nations,  the  news  media  are  free. 


at  least  40  countries  that  bar  foreign 
news  services  or  control  domestic  news 
monopolies. 

The  Council  of  Europe,  a  purported 
bastion  of  Western  freedom,  in  De¬ 
cember  urged  members  to  examine 
press  “duties  and  responsibilities.”  At 
closed  sessions  in  Prague,  the  council 
approved  an  “action  plan”  to  study 
guidelines  to  address  press  coverage  of 
violence  and  “intolerance”  and  to  ex¬ 
amine  the  media’s  role  in  “conflict  and 
terrorism.” 

The  proposals  call  for  media  consul- 


Committee  called  “the  most  restrictive 
of  any  international  law  text  on  free 
speech  and  press  freedom.” 

The  council’s  rationale  for  govern¬ 
ment  intervention  could  influence  the 
more  than  30  governments  —  in  East¬ 
ern  and  Central  Europe,  the  former 
Soviet  states,  and  Africa  —  that  are 
devising  press  laws.  The  flexible  West¬ 
ern  European  approach,  versus  strict 
U.S.  First  Amendment  protections, 
provides  a  welcome  guide  for  new  press 
controllers. 

In  free  countries,  legislating  press 
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ethics  lead  to  clashes  of  rights.  For  ex¬ 
ample,  legislatures  give  citizens  the 
right  to  reply  to  statements  published 
about  them.  Germany’s  Saarland 
passed  a  law  in  October  requiring 
newspapers  to  give  equal  space  to  indi¬ 
viduals  seeking  to  rebut  articles.  France 
has  a  similar  law,  seldom  invoked. 

While  the  U.S.  Supreme  Court,  bar¬ 
ring  government  from  control  of  press 
content,  has  several  times  declared  the 
right  of  reply  unconstitutional,  the 
Council  of  Europe  now  recommends 
citizens’  rights  prevail  over  press  rights. 

Journalists  in  free  societies  under¬ 
stand  that  ethical  lapses  abuse  free¬ 
dom,  but  resist  laws  that  define  re¬ 
sponsible  journalism.  Where  press  free¬ 
dom  exists,  unethical  journalism 
diminishes  public  trust  in  the  press, 
and  eventually  in  the  society. 

After  a  yearlong  debate,  the  Associ¬ 
ated  Press  Managing  Editors  (APME) 
in  October  revised  its  code  of  ethics  as 
a  display  of  principles  for  an  increas¬ 


ingly  mistrustful  public.  The  code  ad¬ 
dresses  diversity  in  staffing  and  cover¬ 
age,  plagiarism  and  electronic  photo 
manipulation.  Some  27%  of  editors  op¬ 
posed  it,  a  number  on  the  grounds  that 
it  would  invite  lawsuits. 

Intervention  by  government,  howev¬ 
er,  threatens  not  only  press  freedom 
but  the  right  of  citizens  to  the  free  flow 
of  information.  Not  surprisingly,  many 
governments  stage  press-ethics  debates 
to  influence  news  content. 

In  a  classic  example  of  the  volatility 
of  this  mix,  Slovak  Prime  Minister 
Vladimir  Meciar  told  local  journalists: 
“A  citizen  has  the  right  to  obtain 
truthful  information,  and  the  state  has 
to  guarantee  it ...  .  [EJither  you,  the 
journalists,  do  it  of  your  own  free  will, 
and  protect  citizens  from  lies  and  ma¬ 
nipulations,  or  .  .  .  the  state  has  to  do 
it ....  Of  course  .  .  .  the  state  organs 
could  divide  the  dailies  and  media  into 
the  ‘vulgar  press’  and  the  ‘serious  press’ 
and  differentiate  your  incomes  accord¬ 
ing  to  the  tax  code.” 

Russian  media 
grapple  with  freedom 
The  Russian  Duma,  or  parliament, 
all  last  year  tussled  with  a  rewrite  of  the 
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Russian  Federation’s  1991  media  law.  To 
try  to  improve  public  perception  of 
press  irresponsibility,  the  Union  of 
Russian  Journalists  drafted  a  code  of 
ethics,  which,  the  union’s  secretary  said, 
would  have  reporters  “voluntarily  as¬ 
suming  serious  responsibilities  and  a 
readiness  to  civilize  the  activities  of  the 
Russian  press.” 

There  is  great  diversity  among  Rus¬ 
sian  newspapers,  although  radio  and 
television  remain  under  central  control. 
To  be  sure,  the  most  Draconian  provi¬ 
sions  in  the  Russian  statute  have  gone 
unenforced.  The  lower  chamber  of  the 
Duma  early  in  1994  approved  an 
amendment  to  control  the  content  of 
broadcast  news,  but  it  was  not  likely  to 
go  forward. 

Later,  the  Duma  voted  to  bar  the  ex¬ 
ecutive  branch  of  government  from 
owning  newspapers,  a  practice  that  had 
enabled  non-Communists  to  establish 
newspapers  to  compete  against  the  157 
pro-Communist  papers.  Under  another 


bill,  the  Duma  would  finance  news¬ 
papers,  thus  giving  it  powers  over  the 
press  that  it  denied  the  executive 
branch.  President  Boris  Yeltsin  opposed 
the  plan. 

It  will  take  time  for  the  new  democ¬ 
racies  in  the  East  to  develop  standards 
taken  for  granted  in  Western  press  rela¬ 
tionships.  This  requires  tolerance  to¬ 
ward  opposition  views,  airing  of  con¬ 
flicting  positions,  and  respect  for  politi¬ 
cal  processes.  Though  sometimes 
skirted  in  the  West,  these  attributes  are 
generally  absent  in  the  states  of  the  for¬ 
mer  Soviet  empire,  in  part  because 
Western  governments,  which  bridle  at 
press  “excesses”  at  home,  rarely  demand 
press  freedom  in  the  newly  liberated  na¬ 
tions. 

The  fact  is,  while  a  responsible  press 
is  desirable,  it  is  impossible  to  legislate. 
And  —  given  freedom  of  expression  — 
errors  of  fact,  poor  judgment  and  insen¬ 
sitivity  are  inevitable. 

How  ethical, 
how  free? 

What,  then,  of  the  press’s  moral  au¬ 
thority,  which  figures  equate  with  press 
freedom?  In  57  countries,  or  31%  of  the 
world’s  nations,  the  press  is  not  free  and 


has  little  authority,  moral  or  otherwise. 
In  62  countries,  the  press  is  partly  free. 
In  the  other  67  nations,  the  news  media 
are  free,  even  though  their  moral  au¬ 
thority  is  repeatedly  challenged.  Absent 
guarantees  of  press  freedom,  proposed 
laws  governing  press  ethics,  while  deft¬ 
ly  avoiding  government  censorship, 
place  journalists  on  the  defensive 
against  allegations  of  licentiousness  and 
subversion. 

Press  freedom  is  judged  by  the  news 
media’s  independence  from  govern¬ 
ment,  the  absence  of  the  government’s 
ability  to  influence  political,  economic, 
social  and  occupational  issues. 

In  the  Gambia,  which  had  been  rela¬ 
tively  free,  a  military  coup  in  July  result¬ 
ed  in  the  negation  of  constitutional 
protections  for  freedom  of  expression. 
A  military  decree  gives  the  government 
far-reaching  powers  of  censorship,  in¬ 
cluding  the  power  to  ban  reports 
deemed  political.  Gambia’s  media  are 
now  listed  as  “not  free.” 

Malawi  and  Guyana  moved  to  the 
free-press  from  the  partly  free  category. 
Antigua,  Barbuda  and  Venezuela  went 
from  free  to  partly  free.  Cameroon, 
Haiti,  Kuwait  and  Uganda  went  to  part¬ 
ly  free,  from  not  free.  Entering  the 
ranks  of  the  controlled  press  were  In¬ 
donesia,  Kazakhstan,  Kenya  and  Niger¬ 
ia.  Yemen  and  Zambia  remained  partly 
free. 

The  government  of  Kenya  is  trying  to 
“bully  us  into  self-censorship,”  said 
David  Makali,  a  writer  for  The  People, 
who  was  beaten  in  prison  and  forced  to 
break  rocks  for  five  hours  a  day. 
Charges  of  sedition  and  contempt  of 
court,  rather  than  of  direct  censorship, 
have  served  to  restrict  press  freedom  in 
recent  years.  The  government  promises 
to  present  a  new  press  law  in  1995. 

Africa 

Elsewhere  in  Africa,  parliaments 
have  pondered  laws  governing  press 
ethics.  The  Botswana  legislature  passed 
an  anti-corruption  bill  that  threatens 
press  freedom  by  permitting  newsroom 
searches  and  confiscation  of  docu¬ 
ments,  acts  that  could  force  disclosure 
of  sources.  Anyone  who  “fails  to  pro¬ 
vide  any  information  or  to  answer  any 
questions  .  .  .  shall  be  guilty  of  an  of¬ 
fense,”  the  law  says.  Long  free,  Bots¬ 
wana’s  press  is  now  under  fire. 

Tanzania  theoretically  expanded 
press  freedom,  only  to  crack  down 
when  journalists  criticized  the  govern¬ 
ment.  The  government  tried  to  create  a 
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media  council,  which  would  enable 
journalists,  under  official  guidance,  to 
regulate  press  ethics  and  responsibility. 
When  that  failed,  the  government 
turned  to  intimidation,  using  police  and 
the  courts.  Under  the  1976  Newspaper 
Act,  the  minister  of  information  can 
ban  papers  deemed  a  “danger”  to  the 
nation.  The  publisher  of  Express  and  a 
reporter  were  arrested  and  charged  with 
sedition  for  claiming  in  graphic  terms 
that  Tanzania  has  become  a  dumping 
ground  for  expired  medicines,  foods  and 
chemicals.  While  the  government  en¬ 
couraged  the  establishment  of  new  TV 
and  radio  stations,  some  privately 
owned,  government  propaganda  over 
Radio  Tanzania  makes  it  impossible  for 
opposition  parties  to  be  heard. 

Official  censorship  was  lifted  in 
Cameroon  because  the  country’s  jour¬ 
nalists  pledged  to  both  adopt  a  code  of 
ethics  and  establish  a  self-regulatory 
body  to  see  it  is  “rigorously”  adminis¬ 
tered.  While  hardly  voluntary  at  the 
outset,  the  code  will  be  watched  to  see 
whether  it  results  in  government-spon¬ 
sored  self-censorship  or  an  earnest  ef¬ 
fort  to  raise  professional  integrity. 

In  Uganda,  a  government  bill  would 
create  a  media  council  to  license  jour¬ 
nalists  and  register  newspapers.  The 
journalists’  association  said  the  bill 
would  “severely  limit  press  freedom”  but 
acknowledged  the  government  has  not 
censored  the  media  for  some  time,  de¬ 
spite  reportage  that  outraged  public 
sensibilities.  The  journalists  submitted 
their  own  plan  to  meet  “the  govern¬ 
ment’s  sworn  need  to  have  statutory 
control  of  the  press,  and  the  journalists’ 
own  need  to  remain  independent  and 
autonomous.” 

Licensing  blossoms 
in  the  Americas 

Press  licensing  reemerged  as  a  con¬ 
tentious  issue  in  South  and  Central 
America  in  1994.  The  journalists’  asso¬ 
ciation  of  Costa  Rica,  the  Colegio  de 
Periodistas,  proposed  to  amend  the  na¬ 
tion’s  constitution  to  include  obligatory 
licensing  of  journalists. 

For  years,  Costa  Rica’s  licensing  laws 
prevented  all  but  members  of  the  Cole¬ 
gio  from  working  in  the  news  media. 
When  this  law  was  challenged  in  1985, 
the  Inter-American  Court  of  Human 
Rights  ruled  that  mandatory  licensing 
denies  freedom  of  expression,  and  is 
“incompatible”  with  the  American 
Convention  on  Human  Rights. 

Nevertheless,  Costa  Rica  and  a  dozen 


other  countries  in  the  hemisphere  con¬ 
tinue  the  practice. 

Costa  Rican  journalists  argue  that  li¬ 
censing  maintains  professional  stan¬ 
dards  and  protects  working  conditions. 
The  practice  also  limits  competition  for 
jobs,  while  giving  censorious  govern¬ 
ments  a  tool  to  remove  critical  journal¬ 
ists  from  their  jobs.  At  year-end, 
Venezuela  required  journalists  to  carry 
a  certificate. 

Costa  Rica’s  highest  court  surprised 
journalists  in  July  by  imposing  restric¬ 
tions  on  the  right  of  the  press  to  report 


an  investigation  in  progress.  On  privacy 
grounds,  the  court  forbade  the  press 
from  identifying  subjects  of  a  criminal 
investigation.  The  same  week,  a  colum¬ 
nist  became  the  first  reporter  ever  con¬ 
victed  of  desacato,  “irreverence,”  for  of¬ 
fending  the  honor  of  a  public  official. 
This  offense  increasingly  appears  in 
proposed  codes  of  press  ethics  in  many 
countries.  Costa  Rica  retains  its  listing 
in  the  free-press  category. 

Europe  and  Asia/Pacific 

The  partly  free  Turkish  press  suffered 
extreme  harassment,  especially  those 
organizations  that  reported  on  the  Kur¬ 
dish  movement. 

In  addition  to  one  journalist  who  was 
killed  and  three  missing,  there  were  49 
arrests,  18  assaults  and  some  30  other 
harassments.  Although  the  government 
promised  to  amend  an  anti-terrorism 
law  often  used  to  intimidate  journalists, 
little  progress  in  this  direction  was 
made. 

Romania  proposed  amending  the  pe¬ 
nal  code  so  that  journalists  who  slander 
civil  servants  could  receive  two  years 
more  in  prison  than  would  an  ordinary 
citizen.  Even  if  they  publish  informa¬ 
tion  “proven  true,”  journalists  could 
face  six  months  to  three  years  in  prison. 
The  lower  house  of  parliament  was  con¬ 
sidering  even  harsher  penalties  for  jour¬ 
nalists  who  insult  the  country’s  presi¬ 
dent. 

The  Cambodian  government  in  No¬ 
vember  asked  the  legislature  to  approve 
a  criminal  defamation  law  that  could 


put  an  individual  behind  bars  for  three 
years  for  insulting  the  king.  The  press 
generally  is  under  attack,  as  three  jour¬ 
nalists  have  been  murdered  and  some 
newspapers  have  been  shut  down. 

In  November,  China  sentenced  dissi¬ 
dent  journalist  Gao  Yu  to  six  years  in 
prison.  She  was  convicted,  at  a  trial  in 
which  she  was  denied  counsel,  of  “leak¬ 
ing  state  secrets.” 

A  writer  for  a  Hong  Kong  magazine, 
Yu  had  been  held  since  October  1993, 
when  she  was  apprehended  just  days 
before  starting  a  one-year  fellowship  at 


Columbia  University.  Her  case  height¬ 
ens  fears  about  press  freedom  in  Hong 
Kong  when  China  resumes  control  in 
1997. 

In  an  example  of  Singapore’s  perva¬ 
sive  velvet  censorship,  a  government  of¬ 
ficial  said  Christopher  Lingle,  an  Amer¬ 
ican  academic  who  criticized  Singa¬ 
pore’s  “compliant  judiciary”  in  a  piece 
in  the  International  Herald  Tribune, 
may  he  charged  with  “contempt  of 
court  or  criminal  defamation.”  Lingle 
left  Singapore,  rather  than  face  exten¬ 
sive  litigation  —  or  worse. 

Clearly,  full  freedom  of  the  press  — 
even  the  right  of  a  foreign  citizen  to 
write  in  a  foreign  newspaper  about  Sin¬ 
gapore  —  does  not  exist  with  that 
country’s  tightly  controlled  government. 

Hopeful  signs 

U.K.  press  freedom  wins  a  higher  rat¬ 
ing  since  the  ban  on  broadcasting  cer¬ 
tain  information  about  Northern  Ire¬ 
land  was  lifted  in  September.  The  1988 
ban,  strongly  opposed  by  journalists, 
forbade  the  British  Broadcasting  Corp. 
(BBC)  and  Independent  Broadcasting 
Association  (IBA)  from  carrying  the 
words  of,  or  soliciting  support  for,  illegal 
paramilitary  organizations.  Also  banned 
were  legal  political  groups,  such  as  Sinn 
Fen,  the  political  arm  of  the  Irish  Re¬ 
publican  Army,  and  the  Ulster  Defense 
Association,  an  armed  Loyalist  group 
from  the  Protestant  community. 

U.K.  journalists  also  won  a  landmark 

(See  Pressticide  on  page  41) 
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News  Tech 

Orders  and 
installations 


Ba»*vi*w  Products  Inc. 

Ann  Arbor,  Mich. 

Macintosh-based  ClassManager/ 
Plus  and/or  ClassFlow  pagination  sys¬ 
tems  were  ordered  by  the  Goshen 
(Ind.)  News,  East  Oregonian,  Pendle¬ 
ton,  Valley  Herald,  Milton-Freewater, 
Ore.,  Island  Packet,  Hilton  Head, 
S.C.,  Cullman  (Ala.)  Times,  Midwest 
City  (Okla.)  Sun,  Franklin  County 
Times,  Russellville,  Ark.,  Parsons 
(Kan.)  Sun  (with  DisplayManager, 
ProductionManager,  AdForce,  Wire- 
Manager,  CommLink,  QSpool),  LewiS' 
ton  (Mont.)  NewS'Argus,  Rockport 
(Texas)  Pilot,  Port  Lavaca  (Texas) 
Wave,  Demopolis  (Ala.)  Times,  Uni¬ 
versity  of  Tennessee,  Knoxville,  Daily 
Beacon,  Lewiston  (Pa.)  Sentinel,  Santa 
Clarita  (Calif.)  Signal  (with  Display- 
Manager),  Houston,  Miss.,  Times-Post, 
Grundy  Center,  Iowa,  Spokesman  Press 
(with  DisplayManager)  and  Decatur' 
DeKalb  (Ga.)  News/Era. 

The  Decatur-DeKalb  counties’  pa¬ 
pers  also  installed  Circulation  Pro  soft¬ 
ware  (Subscription  Handler  and  Cir¬ 
culation  Data  Transfer  feature),  as  did 
Sun  Ledger  Newspapers,  Quarryville, 
Pa.  (Subscription,  Distribution  and 
Preprint  Handler),  and  the  Bowling 
Green  (Ky.)  Daily  News  and  Waynes- 
ville,  N.C.,  Mountaineer  (both  full 
packages  with  data  transfer). 

Systum  Integrators  Inc. 

Sacramento 

Orders  for  four  advertising  systems 
and  six  system  upgrades:  Gannett’s 
Rochester,  N.Y.,  Democrat  and  Chroni¬ 
cle  and  TimeS'Union  will  install  an 
Advertising  Synthesis  66,  running  55 
new  OS/2-based  AMTX  client  work¬ 
stations  on  an  Ethernet  LAN  tied  to 
two  RISC-based  Tandem  servers  and 
using  Unix-based  Synthesis  Classified 
Pagination  (SCP).  Macintoshes  will  be 
linked  to  the  Tandems  via  the  SIIMac 
interface.  Output  will  be  through  SII’s 
Scoop  output  management  and  OPI 


software  running  on  a  Sun  platform. 

Another  Gannett  daily,  the  News- 
Leader,  Springfield,  Mo.,  ordered  an 
Advertising  Synthesis  66  XR,  a  system 
for  midsize  papers  that  ties  Macintosh- 
based  pagination  to  the  Tandem  serv¬ 
er.  The  paper  will  run  22  Windows- 
based  RoadRunner  PC  client  worksta¬ 
tions,  manage  zoned  editions  with  SII’s 
CZAR  zoning-rating  software,  paginate 
classified  with  PPI  software  from  Pon- 
grass  Newspapar  Systems,  Syd¬ 
ney,  Australia,  and  handle  ROP  ad  lay¬ 
out  with  Page  Director  ALS  from 
Managing  Editor  Software  Inc., 
Jenkintown,  Pa. 

Recent  overseas  orders  will  add  two 
more  ad  systems  installations.  Straits 
Times,  Singapore,  will  get  a  network  of 
140  Macintosh  and  RoadRunner  work¬ 
stations  with  SCP,  Scoop  and  SIIMac. 
It  will  also  open  an  editorial  pagina¬ 
tion  bureau  in  Sydney,  Australia, 
where  it  will  operate  four  SII  Integrat¬ 
ed  News  Layout  (INL)  workstations, 
eight  RoadRunners  and  two  terminal 
servers  run  remotely  from  Singapore. 
The  system  at  Australia’s  John  Fairfax 
Holdings  Ltd.,  publisher  of  the  Sydney 
Morning  Herald  and  Sun'Herald,  will 
comprise  245  AMTX  workstations, 
making  it  the  largest  system  using  the 
new  SII  workstation.  Fairfax,  which 
has  been  using  SCP  for  five  months, 
will  also  run  CZAR  software. 

Upgrade  sites  are  Australian  Provin¬ 
cial  Newspapers,  Lismore  (Tandem 
CLX  RISC  server  to  support  addition¬ 
al  SII  products);  La  Opinion,  Los  An¬ 
geles  (RISC-based  servers,  SII  Credit- 
Desk  authorization  and  draft-capture 
software,  SIIMac);  Hawaii  Newspaper 
Agency  (RISC  server,  SIIMac);  Den¬ 
ver  Post  (RISC  server,  LAN,  15  MTX 
Layout  workstations,  INL);  Anchorage 
Daily  News  (RISC  server,  LAN  and 
terminal-server  integration  of  50  exist¬ 
ing  reporters’  Macs);  Janesville  (Wis.) 
Gazette  (Synthesis  66  XR,  26  Road¬ 
Runner  workstations,  SIIMac). 


Harris  Publishing  Systems 

Melbourne,  Fla. 

For  the  Birmingham  News,  XP-21 
High  Performance  Page  Server  and 
backup  server,  high-availability  subsys¬ 
tem,  Images  workstation,  two  display 
ad  and  two  2100  news  pagination  li¬ 
censes,  OPI  server  software,  three  Pho¬ 
toshop  plug-in  applications,  color-sep¬ 
aration  software  and  PostScript  driver. 

The  Daytona  Beach  NewS'Joumal  li¬ 
censed  NewsMaker  editorial  software 
for  40  News/Desk  copy  editor  worksta¬ 
tions,  a  server  and  wire  server.  Also  or¬ 
dered  were  integration  services  and  six 
weeks  of  training. 

The  New  Orleans  TimeS'Picayune 
upgraded  from  a  Harris  8900  to  a  2100, 
licensed  Images  workstation  and  serv¬ 
er  software,  PageTrak  server  and  client 
applications  and  Vantage  image 
archiving,  and  ordered  a  JPEG  com¬ 
pression  package, two  backup  Sun 
Sparc  20s  and  a  Sun  RAID  primary 
and  replicated  disk  array. 

The  New  York  Post  added  the  Clas¬ 
sified  Advertising  System  by  Harris  to 
its  new  Harris  editorial  and  pagination 
system,  with  fileserver  and  backup 
server,  27  workstation  licenses  and 
training  for  CASH  Supervisor. 

The  San  Antonio  ExpresS'News  or¬ 
dered  eight  2100  display  ad  software  li¬ 
censes,  two  2100  news  pagination  li¬ 
censes,  10  2100  workstations,  an  XP-21 
page  server.  Images  workstation,  Mac 
server  and  OPI  server  software,  Photo¬ 
shop  plug-in  applications,  color-sepa¬ 
ration  software,  JPEG  compression 
package,  PostScript  output  driver  and 
training. 

An  upgrade  and  new  editorial  sys¬ 
tem  at  the  Star-Ledger,  Newark,  N.J., 
includes  the  XP-21  page  server,  2100 
news  pagination,  display  ad  and  classi¬ 
fied  pagination,  NewsMaker  server, 
wire  server  and  workstation  software, 
Photoshop  plug-in  applications.  Xerox 
scanner  interface  and  JPEG  compres¬ 
sion.  Also  ordered  were  the  Vantage 
image  archive  and  PageTrak  manage¬ 
ment  and  tracking. 

The  weekly  Princeton  (N.J.)  Packet 
bought  software  for  the  NewsMaker 
server  (with  hardware),  reporter  and 
copy  editor  workstations,  XP-21  page 
server  and  backup  server,  pagination, 
Mac  server,  OPI  server,  Photoshop 
plug-in  applications,  JPEG  compres¬ 
sion  and  PostScript  output. 
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Vendors^  appointments 


Thomas  J.  Shafer  was  named  cuS' 
tomer  services  manager  at  Harris  Pub¬ 
lishing  Systems  Corp.,  Melbourne,  Fla. 
The  former  Dayton  (Ohio)  Daily 
News  operations  vice  president  is  re¬ 
sponsible  for  the  installation,  training 
and  support  of  all  product  lines. 

In  his  22-year  newspaper  career, 
Shafer  served  as  production  director  at 
Florida  Today,  Melbourne;  production 
field  operations  vice  president  at  USA 
Today;  president  and  publisher  of  the 
ClarioU'Ledger,  Jackson,  Miss.;  and 
chairman  and  CEO  of  niche  magazine 
publisher.  The  Shafer  Group  Ltd.  He 
joined  Dayton  Newspapers  Inc.  in 
1993. 

KBA-Motter  Corp.,  York,  Pa.,  added 
several  staffers  and  restructured  cus¬ 
tomer  support  groups.  Fred  Dressier 
joined  the  engineering  group  as  pro¬ 
posal  project  engineer,  assisting  in  spe¬ 
cific  customer  proposal  requirements 
for  commercial  and  newspaper  applica¬ 
tions.  Most  recently  corporate  chief 
engineer  at  Quebecor’s  division  in  At- 
glen.  Pa.,  Dressier  had  earlier  worked 
for  MAN-Roland,  Kidder-Stacy  and 
Harris  Graphics. 

Michael  Dunleavy  was  hired  as 
project  engineer  in  the  mechanical  en¬ 
gineering  department,  where  his  re¬ 
sponsibilities  included  design  cost  con¬ 
trol,  assembly  coordination  and  specif¬ 
ic  product  support.  Before  joining 
KBA,  he  worked  in  printing  equipment 
design  and  assembly  for  Rockwell 
Graphic  Systems. 

With  15  years  in  various  electrical 
engineering  design  positions  at  Harris 
Graphics,  Wayne  Hall  was  appoint¬ 
ed  senior  project  engineer  in  KBA’s 
electrical  engineering  department. 

New  technical  service  engineer 
Gavin  Aho  is  responsible  for  helping 
handle  trouble-shooting  inquiries  from 
customers  and  field  service  personnel. 
He  brings  varied  printing  industry  ex¬ 
perience  to  his  new  post,  including  po¬ 
sitions  in  press  operations  and  indus¬ 
trial  engineering  at  a  commercial 
printer. 

Peter  Scharherge  r,  who  recently 
completed  graduate  work  in  engineer¬ 
ing  and  economics,  was  appointed  en¬ 
gineering  and  technical  service  admin¬ 
istrator,  developing  and  implementing 
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long-term  parts  and  service  programs 
and  overseeing  security  press  projects 
for  the  Bureau  of  Engraving  and  Print¬ 
ing  in  conjunction  with  Koenig  &. 
Bauer  and  De  La  Rue  Giori  press  sales. 
He  served  internships  at  KBA-Motter, 
Koenig  &  Bauer  and  KBA-Planeta. 

Two  parts  coordinators  reassigned  to 
improve  North  American  customer 
support  are  Brica  Lighty  and  Chris 
Rohins,  who  now  work  in  the  techni¬ 
cal  service  department. 

Burlay  Moss,  the  new  president  of 
Anchor/LithKemKo,  Orange  Park, 
Fla.,  succeeds  James  Meister,  who  re¬ 
tired  after  47  years  in  the  graphic  arts 
industry.  Meister  spent  the  last  20  at 
the  press  chemical  supplier,  which  was 
acquired  in  1990  by  International  Pa¬ 
per,  where  it  is  a  part  of  the  Imaging 
Products  Division. 

Moss  has  been  with  Anchor  since 
1986,  serving  for  the  past  five  years  in 
sales,  marketing,  research,  develop¬ 
ment  and  technical  service.  Trained  as 
a  chemist,  he  earlier  was  sales  and  mar¬ 
keting  manager  for  PPG’s  Packaging 
Ink  Division. 

David  Harder  joined  the  East 
Rutherford,  N.J.,  lab  of  US  Ink  as  its 
senior  technical  service  representative. 
He  previously  served  for  13  years  in 
Sun  Chemical  Co.’s  research  and  de¬ 
velopment  facility  in  Carlstadt,  N.J., 
where  he  had  primary  responsibility  for 
customer  liaison. 

Leonard  EllloH  joined  the  Chicago- 
based  McClier  consulting,  architec¬ 
ture,  engineering  and  construction 
firm  as  vice  president  of  its  newspaper 
group.  Elliott  had  been  vice  president, 
newspaper  facilities  planning,  for  the 
Austin  Co.,  Cleveland,  helping  plan 
production  plants  for  such  papers  as 
the  Cleveland  Plain  Dealer,  Columbus 
Dispatch,  Eugene,  Ore.,  Register' 
Guard,  Minneapolis  Star-Tribune, 
Seattle  Times  and  Boulder,  Col.,  Daily 
Camera.  Earlier  in  his  career,  Elliott 
was  a  production  director  at  the  Plain 
Dealer  and  Los  Angeles  Herald-Exam¬ 
iner. 

Dean  Hoffman  was  appointed  man¬ 
ufacturing  vice  president  at  ABB  In¬ 


dustrial  Systems  Inc.,  New  Berlin, 
Wis.,  supplier  of  adjustable-speed 
drives  for  electric  motor  control.  He 
moved  to  ABB  from  Applied  Power 
Inc.,  Butler,  Wis.,  where  he  was  opera¬ 
tions  vice  president.  He  earlier  held 
various  positions  in  manufacturing,  in¬ 
ventory  control  and  financial  manage¬ 
ment  at  Allen-Bradley,  Eaton/Cutler- 
Hammer,  and  General  Motors. 

Veronica  Von  Zwehl  was  named  to 
the  new  post  of  product  marketing 
manager  at  Xerox  Graphic  Systems, 
Palo  Alto,  Calif.  She  will  develop,  im¬ 
plement  and  measure  product,  market 
segment  and  geographic  strategies  for 
the  supplier  of  Verde  silver-free  graphic 
arts  film.  Von  Zwehl  earlier  was  gener¬ 
al  product  manager  of  the  Imaging 
Products  Division  of  the  Anitec  sub¬ 
sidiary  of  International  Paper  Corp. 
and  a  marketing  assistant  with  Agfa- 
Gevaert. 

Richard  Gaeriner  moved  to  the 
new  position  of  customer  services 
manager  from  his  job  as  manufacturing 
strategist  at  another  Xerox  business 
unit.  He  earlier  served  in  Xerox  manu¬ 
facturing  assembly  operations. 

Another  new  post,  that  of  strategy 
and  business  development  manager, 
went  to  Larry  Fadnrman,  who  had 
been  project  manager  in  Xerox  corpo¬ 
rate  strategic  relations  and  earlier  had 
been  an  associate  in  the  corporate 
strategy  office. 

Recent  staff  additions  at  Monotype 
Systems  Inc.,  Rolling  Meadows,  Ill.,  are 
Mike  Bagdenas,  formerly  with  In¬ 
tergraph  and  Autologic,  in  the  newspa¬ 
per  sales  division;  Danelle  Fanshier, 
formerly  with  Mycro-Tek,  in  sales  and 
marketing  support;  Tlw  Henry,  for¬ 
merly  with  Autologic,  as  service  engi¬ 
neer;  Nigel  Clewes,  formerly  with 
Hyphen,  as  technical  support  engineer. 

Also,  Pam  Allete  was  promoted 
from  sales  administration  to  adminis¬ 
tration  manager;  Janet  Basse  takes 
over  as  sales  administrator;  and  Steve 
Farkas  moves  up  from  MIS  manager 
to  controller. 

Pitman  Co.,  Totowa,  N.J.,  named  two 
regional  managers  for  newspapers. 
David  Hamreck,  with  Pitman  for 
nine  years,  was  named  central  region 
newspaper  manager,  operating  out  of 
the  Chicago  branch.  Formerly  with 
Agfa,  Steven  Scott  Leckle  joined 
Pitman  as  its  Los  Angeles-based  west¬ 
ern  region  newspaper  manager.  BE^P 
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Court  rules 
journalists  are 
professionals 

U.S.  District  Court  says  former  Washington  Post 
reporter  not  entitled  to  overtime  pay  because 
journalists  are  considered  artistic  professionals 
who  are  exempt  from  overtime  privileges 


by  Debra  Qersh  Hernandez 

JOURNALISTS  MAY  NOT  be  profes¬ 
sionals  in  New  Hampshire,  but  they 
are  in  the  District  of  Columbia  —  at 
least,  as  far  as  the  courts  are  concerned. 

Ruling  on  a  1986  lawsuit,  U.S.  Dis¬ 
trict  Court  judge  Norma  Holloway 
Johnson  found  that  former  Washington 
Post  reporter  Tom  Sherwood  was  not 
entitled  to  overtime  pay,  because  jour¬ 
nalists  are  considered  artistic  profes¬ 


sionals  who  are  exempt  from  the  over¬ 
time  provisions  of  the  Fair  Labor  Stan¬ 
dards  Act. 

“I  was  surprised  and  disappointed,” 
Sherwood  said. 

“Newspapers,  and  the  Washington 
Post  in  particular,  should  not  hold 
themselves  up  to  be  supernova  centers 
of  journalism,”  he  said,  noting  that 
journalists  are  often  criticized  for  being 
elitist.  “Editors  who  think  reporters 
should  be  above  labor  laws  are  not 
good  for  business.  They  insist  on  char¬ 
acterizing  us  as  not  being  factory  work¬ 
ers,  not  punching  a  clock. 

“That’s  not  our  position.  We  say  re¬ 
porters  are  skilled  people  who  do  de¬ 
manding  jobs  and  ought  to  be  paid. 


Calling  us  artistic  professionals  actually 
distorts  our  job.  Principally,  we  are  in¬ 
formation-gatherers,  and  then  we  write 
stories.” 

Johnson’s  decision  is  opposite  that  of 
the  U.S.  District  Court  in  Concord, 
N.H.,  which  found  that  reporters  and 
photographers  for  the  Concord  Moni¬ 
tor  were  not  professionals  under  the 
law  and  were  owed  $21,000  in  compen¬ 
sation  (E&P,  Nov.  13,  1993). 

The  Newspaper  Association  of 


America,  National  Newspaper  Associ¬ 
ation,  American  Society  of  Newspaper 
Editors  and  National  Association  of 
Broadcasters  filed  a  friend-of-the-court 
brief  with  the  U.S.  Court  of  Appeals 
for  the  First  Circuit  in  support  of  the 
Monitor,  arguing  that  reporters  should 
be  considered  professionals.  That  ap¬ 
peals  decision  is  pending. 

Johnson’s  decision  in  the  U.S.  Dis¬ 
trict  Court  for  the  District  of  Columbia 
mirrors  many  of  the  arguments  posed 
by  the  associations’  amici  curiae  brief 
in  the  Monitor  case. 

That  may  be  because  Washington 
attorney  John  G.  Kester  of  Williams  & 
Connolly  represented  the  associations 
and  the  Post  in  their  respective  cases. 


Kester  noted  that  the  “opinion  of 
the  District  Court  in  the  Monitor  case 
was  vastly  different”  from  that  in  the 
Post  case. 

“If  you  look  at  the  Monitor  opinion 
in  the  District  Court,  it  turns  out 
there’s  only  about  half  [a  page]  or  a 
page  that  talks  about  [reporters’]  duties 
at  the  Monitor.  It  has  some  discussion 
about  the  judge’s  view  of  the  quality  of 
stories,  but  it  does  not  say  what  [re¬ 
porters]  have  to  do  all  day.  It’s  a  very 
abbreviated  .  .  .  discussion  of  [their] 
work  there,”  he  said. 

“We  argued  that  was  inadequate. 
The  judge  has  to  analyze  in  some  detail 
what  the  duties  are,”  Kester  explained. 

Johnson’s  26-page  opinion  went  into 
great  detail  about  the  duties  of  a  re¬ 
porter  at  the  Post,  citing  trial  testimo¬ 
ny  from  a  number  of  editors. 

Kester  said  the  Monitor  case  already 
has  been  argued  before  the  1st  Circuit 
appeals  court,  but  he  could  not  predict 
how  much,  if  any,  weight  the  D.C.  Cir¬ 
cuit  opinion  would  have. 

“A  District  Court  opinion  is  not 
binding  [in  another  district],”  he  said. 
“They  could  give  it  whatever  weight 
they  think  is  appropriate.  Some  of  the 
arguments  we  made  in  the  Monitor 
case  are  the  same  as  the  [judge  in  the] 
Sherwood  case  accepted.  That’s  a  good 
sign.  There’s  a  lot  of  similarity.  The 
core  issue  is  the  same.” 

In  her  opinion,  Johnson  stated  that 
the  Post  “is  not  liable  to  Sherwood  for 
overtime  pay  because  Sherwood’s  pri¬ 
mary  duty  as  a  reporter  consisted  of 
the  performance  of  work  requiring  in¬ 
vention,  imagination  and  talent.” 

The  job  today  differs  from  the  “leg¬ 
men”  of  the  1940s,  who  simply  gath¬ 
ered  facts  that  were  then  put  together 
in  story  form  by  “rewrite  men,”  John¬ 
son  noted,  adding  that  because  of 
these  changes,  1949  Labor  Department 
interpretations  of  journalists’  status 
“should  be  accorded  very  little  weight.” 

Sherwood  cited  Labor  Department 
interpretations  specifying  “editorial 
writers,  columnists,  critics  and  ‘top¬ 
flight’  writers  of  analytical  and  inter¬ 
pretive  articles”  as  exempt,  but  calling 
nonexempt  work  “the  reporting  of 
news,  the  rewriting  of  stories  received 
from  various  sources,  or  the  routine 
editorial  work  of  a  newspaper.” 

Johnson,  however,  pointed  out  that 
the  Labor  Department  comments  were 


“Editors  who  think  reporters  should  be  above 
labor  laws  are  not  good  for  business.  They  insist 
on  characterizing  us  as  not  being  factory  workers, 
not  punching  a  clock.” 
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interpretations,  not  regulations,  and  found  that  even 
though  Sherwood’s  reporting  was  not  labeled  as  analysis  or 
commentary,  it  still  required  similar  talents  to  produce. 

Johnson  found  that  “Sherwood’s  job  did  require  him  to 
gather  facts,  but  that  fact-gathering  was  only  one  aspect  of 
his  duty  as  a  reporter. 

“Sherwood’s  job  also  required  him  to  originate  story 
ideas,  piece  together  seemingly  unrelated  facts,  analyze  facts 
and  circumstances,  and  present  his  news  stories  in  an  en¬ 
gaging  style. 

“The  court  further  finds  that  Sherwood’s  fact-gathering 
involved  more  than  passively  writing  down  what  others  told 
him.  He  was  required  to  cultivate  sources,  utilize  his  imagi¬ 
nation  and  other  skills  in  seeking  information,  and  contin¬ 
ually  develop  his  finely  tuned  interviewing  skills,’’  Johnson 
wrote. 

“The  bottom  line  is,  if  Judge  Johnson  and  the  Washington 
Post  think  the  law  does  not  apply,  they  ought  to  change  the 
law  rather  than  try  to  redefine  journalists  into  profession¬ 
als,”  Sherwood  said. 

Although  the  Guild  contract  includes  a  salary  cutoff,  over 
which  members  do  not  get  overtime  pay,  Sherwood  said 
that  Is  a  violation  of  labor  law. 

“The  fact  that  we  have  an  overtime  provision  does  not 
mean  we  can  then  ignore  60  years  of  labor  law,”  he  said. 

If  he  ultimately  prevails,  Sherwood  said  that  the  Post 
would  owe  him  over  $100,000,  but  that  “the  money  is  sec¬ 
ondary.  The  principle  is,  1  want  the  Washington  Post  to  obey 
the  labor  law  as  1  believe  it  is  written.  Reporters  who  work 
over  40  hours  a  week  should  be  paid  overtime.  That’s  what 
the  law  says.” 

When  the  suit  was  filed  in  1986,  Sherwood,  then  head  of 
the  Newspaper  Guild’s  unit  at  the  Post,  was  joined  by  98  re¬ 
porters,  editors  and  photographers.  The  lawsuit  was  grant¬ 
ed  summary  judgment  in  favor  of  the  Post,  with  the  judge 
ruling  Sherwood  was  clearly  a  professional. 

The  appeals  court,  without  ruling  on  the  merits  of  the 
case,  returned  it  for  trial,  stating  that  there  were  questions 
of  fact  to  be  decided.  Sherwood’s  name  alone  remained  on 
the  lawsuit  after  the  appeals  court  ruling.  Sherwood  now  is 
a  reporter  for  WRC-TV  in  Washington,  D.C. 

Sherwood  said  he  would  take  the  time  allowed  by  law  to 
decide  if  he  will  appeal,  and  that  it  is  likely  he  will. 

“If  the  Post  ultimately  wins  the  short-term  victory  of 
overtime,  it  will  lose  in  the  long  term,”  Sherwood  said.  “If  we 
are  professionals,  we  are  subject  to  professional  taxes  .... 
There  ought  to  be  standards,  we  can  be  licensed. 

“Now,  anyone  who  wants  to  be  a  jourralist  can  be  one.  If 
you  are  a  professional,  you  have  to  be  held  to  a  different 
standard,”  he  said.  “It’s  a  shortsighted  idea.  People  should  be 
paid  for  the  work  they’ve  done.” 

As  to  the  possibility  of  the  Post  or  Monitor  cases,  or  oth¬ 
ers,  making  their  way  to  the  U.S.  Supreme  Court,  Kester  ex¬ 
plained  that  if  the  courts  “apply  the  same  standard  and  just 
come  out  to  different  results  on  different  facts,  that’s  not 
necessarily  the  kind  of  conflict  the  Supreme  Court  cares 
about.” 

If  one  court  says  that  “the  Labor  Department  interpreta¬ 
tions  are  binding,  and  another  one  says  they  are  not,  that 
could  give  you  that  kind  of  conflict.  But  the  Supreme  Court 
is  very  hard  to  predict.” 

Since  the  issue  is  based  on  federal  law,  a  Supreme  Court 
ruling  interpreting  that  law  would  apply  throughout  the 
country. 
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Media  General  Inc.  (AM) 

27.75 

27.75 

27.625 

Multimedia  Inc.  (NIX2) 

28.375 

28.25 

37.25 

New  York  Times  Co.  (AM) 

22.25 

22.00 

29.125 

Park  Communications  Inc.  (NIXJ 

27.875 

28.00 

20.00 

Pulitzer  Publishing  Co.  (NY) 

40.25 

40.125 

35.625 

E.W.ScrippsCo.  (NY) 

29.00 

29.875 

27.125 

Times  Mirror  Co.  (NY) 

31.50 

31.75 

35.125 

Tribune  Co.  (NY) 

53.50 

54.375 

59.875 

Washington  Post  Co.  (NY) 

239.125 

241.25 

268.00 

1  *  Name  changed  from  Enquirer/Star  Group;  adjusted  for  $7  snecial  dividend  I 

payable  1/3/95 

*  Initial  public  offering  as  of  5/5/94  at  $13 

Editor  &  Publisher 

1  Foreign  Media  Stock  Values 

1  (Weekly  Closing  Quotes) 

Stock 

1/11/95 

1/4/95 

1/11/94 

Hollinger  Inc.  (a) 

12.75 

12.625 

14.375 

News  Corp.  Ltd.  (c)  (d) 

14.25 

15.50 

17.25 

Pearson  Ltd.  (b) 

5.67 

5.52 

6.24 

Quebecor  Inc.  Class  A  (a) 

18.25 

17.25 

19.00 

Reuters  Holdongs,  ADR  (c) 

40.00 

43.375 

41.4375 

Southam  Inc.  (a) 

15.00 

15.125 

17.25 

Thomson  Corp.  (a) 

17.50 

17.50 

16.25 

Toronto  Sun  Publishing  Corp.  (a) 

15.00 

14.75 

12.625 

TorStar  Corp.  (a) 

22.50 

23.125 

24.00 

(a)  Quotes  aie  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

(d)  2  for  1  stock  split  —  November  18, 1994 

1  Prepared  for  E^P  by  Wertheim  Schroder  &  Co.  Inc. 

Carrier  suit  reaches  high  court 

IN  A  CASE  hinging  on  carriers’  status,  whether  they’re  con¬ 
tractors  or  employees,  an  injured  former  newspaper  carrier 
has  taken  her  plea  for  workers’  compensation  benefits  to  the 
Florida  Supreme  Court. 

Former  carrier  Beverly  Williams  has  a  case  against  the  Fort 
Lauderdale  Sun-Sentinel  and  Tribune,  Fort  Pierce. 

The  papers  argue  that  carriers  sign  on  from  the  outset  as 
independent  contractors  who  are  not  entitled  to  the  benefits 
employees  get. 

One  judge  held  that  Williams  was  an  employee  of  the  Tri¬ 
bune  and  entitled  to  workers’  comp  benefits  as  a  result  of  a 
1989  injury  in  the  newspaper’s  distribution  area.  That  deci¬ 
sion  was  overturned  on  appeal. 


Editor6?Publisher  •  January  14,  1995 


37 


Syndicates/News  Services 


Groundbreaking  at 
a  cartoon  museum 

Mort  Walker  shovels  the  first  dirt  at  the  site  of  a 
major  cultural  institution  rising  in  South  Florida 


Joe  D’Angelo,  Jim  Davis  and  Mort 
Walker  at  the  groundbreaking  ceremony 


by  David  Astor 

AFTER  THREE  YEARS  of  planning 
and  fund-raising,  ground  has  been  bro¬ 
ken  at  the  new  International  Museum 
of  Cartoon  Art  building  site  in  Boca 
Raton,  Fla. 

About  300  people  attended  the  De¬ 
cember  ceremony,  which  featured  ap¬ 
pearances  by  a  kazoo  band,  costumed 
comic  characters,  cartoonists  and  syn¬ 
dicate  executives. 

“This  is  a  historic  occasion  for  car¬ 
toonists  around  the  world,  and  for  the 
millions  of  fans  who  will  have  the  op¬ 
portunity  to  enjoy  their  works  show¬ 
cased  here,”  said  museum  founder  and 
chairman  Mort  Walker,  who  does 
“Beetle  Bailey”  for  King  Features  Syn¬ 
dicate. 

Walker  dug  into  the  dirt  with  a 
shovel  he  had  sprayed  with  gold  paint 
and  decorated  with  such  images  as 
Garfield’s  head  and  the  museum’s  logo. 

King  president  Joe  D’Angelo  talked 
about  the  museum’s  1974  beginnings  in 
Greenwich,  Conn.,  and  its  later  years 
in  Rye  Brook,  N.Y. 

“To  see  this  museum  grow  from  a 
simple  exhibit  to  a  world-class  institu¬ 
tion  is  like  seeing  your  child  grow  from 
a  toddler  to  a  statesman,”  said  D’Ange¬ 
lo,  who  is  president  of  the  museum’s 
board  of  trustees. 

The  first  section  of  the  new  build¬ 
ing,  launched  at  a  cost  of  nearly  $5 
million,  is  scheduled  to  open  early  next 
year  in  Boca  Raton’s  Mizner  Park.  The 
museum  has  embarked  on  a  campaign 
to  raise  $10  million  more  to  complete 
the  entire  52,000-square-foot  facility  in 
1997.  After  that,  the  museum  is  pro¬ 
jecting  an  annual  total  of  one  million 
visitors. 


collection  of  more  than  130,000  draw¬ 
ings,  10,000  books,  1,000  hours  of  ani¬ 
mated  film  and  video,  and  numerous 
collectibles  and  memorabilia. 

Walker  said  of  cartooning:  “It  is  an 
art  that  touches  our  lives  every  day, 
that  cheers  us,  thrills  us,  records  our 
history,  imparts  philosophy,  attacks  the 
pompous  and  the  corrupt,  and  reflects 
our  personalities  and  our  society.” 

Another  speaker  at  the  ground¬ 
breaking  was  Jim  Davis,  who  co-chairs 
the  museum’s  building-fund  campaign 
and  does  the  Universal  Press  Syndi¬ 
cate-distributed  “Garfield.” 

Boca  Raton  Mayor  Bill  Smith  also 
spoke  at  the  ceremony,  which  was  em¬ 
ceed  by  Fritz  Jellinghaus,  the  museum’s 
director  of  development. 

Among  those  in  attendance  were 
Jerry  Robinson,  who  is  president,  edi- 


Fritz  Jellinghaus,  Jerry  Robinson  and 
“The  Spirit”  creator  Will  Eisner 


Cathy  Walker,  Bill  Horvitz,  museum 
trustee  Norma  Horvitt  and  Mort  Walker 


All  cartoon  genres  will  be  represent¬ 
ed  at  the  museum,  which  already  has  a 


Walker  and  Davis  hold  the  groundbreaking  shovel  as  they  pose  with  their  characters. 
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torial  director  and  editorial  cartoonist 
at  the  Cartoonists  &  Writers  Syndi¬ 
cate;  and  Bruce  Beattie,  who  is  creator 
of  the  “Beattie  Blvd.”  comic  syndicated 
by  Newspaper  Enterprise  Association, 
editorial  cartoonist  for  the  Daytona 
Beach  (Fla.)  NewS'Journal  and  Copley 
News  Service,  and  president  of  the  Na¬ 
tional  Cartoonists  Society  (NCS). 

Writing  in  the  latest  NCS  newslet¬ 
ter,  Charlotte  Observer  artist  George 
Breisacher  lauded  the  efforts  of  Walk¬ 
er  and  his  wife  Catherine,  who  is  the 
museum’s  project  director. 

Breisacher  wrote,  “1  was  thinking 
how  fortunate  we  are  that  the  NCS 
has  people  like  Mort  and  Cathy  Walk¬ 
er,  who  have  dedicated  nearly  all  of 
their  waking  moments  for  the  past  few 
years  to  one  cause  —  building  the  In¬ 
ternational  Museum  of  Cartoon  Art.” 

The  museum’s  current  address  is 
P.O.  Box  1643,  Boca  Raton,  Fla.  33429. 

Slagle  is  appointed 
to  v.p,  post  at  EPS 

KERRY  SLAGLE  HAS  been  named 
vice  president  of  Editors  Press  Service 
(EPS),  which  handles  international 
sales  for  several  major  syndicates. 

Slagle  said  he  was  “excited”  about 
joining  the  company,  adding,  “There’s 
a  great  market  for  American  features 
around  the  world.” 

The  new  EPS  executive  was  former¬ 
ly  managing  editor  of  the  Seattle  Post- 
Intelligencer,  Sarasota  (Fla.)  Herald- 
Tribune  and  Dallas  Times  Herald. 

He  was  also  executive  sports  editor 
of  the  Chicago  Sun-Times  and  Chicago 
Daily  News,  and  senior  editor  of  Inside 
Sports  magazine. 

In  addition,  Slagle  has  done  consult¬ 


ing  work  for  United  Media  and  served 
on  the  Newspaper  Features  Council’s 
board  of  directors. 

The  University  of  Missouri  journal¬ 
ism  graduate  will  work  out  of  New 
York  City,  when  he’s  not  traveling  for 
the  62-year-old  EPS,  which  is  headed 
by  John  F.  Klem. 

Creators  Syndicate 
offering  Park  panel 

“OFF  THE  LEASH”  is  now  being  dis¬ 
tributed  by  Creators  Syndicate. 

WB.  Park’s  offbeat  comic  was  previ¬ 
ously  with  United  Media. 

The  award-winning  Park  has  also 
contributed  cartoons  to  magazines, 
written  and  illustrated  humorous  pieces 
for  newspapers,  done  six  children’s 
books,  and  taught  writing  and  design. 


His  “Off  the  Leash”  clients  include 
the  Atlanta  Journal  and  Constitution, 
Cincinnati  Post,  Detroit  Free  Press  and 
St.  Louis  Post-Dispatch. 

Launch  date  set  for 
new  ‘Terry’  cartoon 

TRIBUNE  MEDIA  SERVICES  has  set 
March  26  as  the  starting  date  for  “Ter¬ 
ry  and  the  Pirates.” 

The  new  version  of  Milton  Caniff ’s 
classic  adventure  strip  will  be  written 
by  Michael  Uslan  and  drawn  by  Greg 
and  Tim  Hildebrandt  (E&P,  Oct.  1, 
1994). 

Early  clients  for  the  comic  include 
the  Chicago  Tribune,  Dallas  Morning 
News,  Denver  Post,  Detroit  Free  Press, 
Houston  Chronicle,  Minneapolis  Star 
Tribune  and  New  York  Daily  News. 

Also,  a  live-action  “Terry  and  the 
Pirates”  TV  series  is  planned  for  this 
September,  and  Caniff’s  strip  will  be 
one  of  the  comics  honored  in  a  series 
of  postage  stamps  scheduled  to  go  on 
sale  this  October. 

LATS  representing 
Pacific  Rim  service 

THE  LOS  ANGELES  Times  Syndi¬ 
cate  will  represent  the  Pacific  Rim 
News  Service  (PRNS),  starting  next 
month. 

Articles,  photos  and  graphics  will  be 
available  on  such  topics  as  business, 
the  arts,  travel,  sports,  technology,  avi¬ 
ation  and  the  maritime  industry. 

PRNS  has  nearly  100  correspon¬ 
dents  in  North  America,  Australia, 
Asia  and  the  Indian  subcontinent. 

The  two-year-old  PRNS  also  offers 
News  on  Demand,  a  premium  service 
that  allows  clients  to  request  a  story 
specifically  tailored  to  their  needs. 

TV  listings  firm  fills 
a  technical  position 

TV  DATA  HAS  appointed  Kevin  Joyce 
technical  services  coordinator  for  its 
newspaper  sales  division  in  Queens- 
bury,  N.Y. 

Joyce  previously  was  project  manag¬ 
er  for  TV  Update,  where  his  duties  in¬ 
cluded  converting  composition  sites  to 
Macintosh-based  production,  as  well  as 
a  project  specialist  at  TV  Data  before 
joining  TV  Update  in  1991. 
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Column  on  brewing 

A  WEEKLY  COLUMN  about  beer 
and  the  increasingly  popular  craft  of 


home  brewing  is  being  self-syndicated 
by  Jim  Zebora. 

“What’s  Brewing”  started  this  year 
in  the  Meriden,  Conn.,  Record-Jour¬ 
nal,  where  Zebora  is  business  editor. 

The  award-winning  Zebora  has  also 
been  a  rock  and  classical  music  critic, 
film  reviewer,  and  feature  writer. 

He  is  based  at  160  Dexter  Ave., 
Meriden,  Conn.  06450. 

Cartoon  trio  offered 

THREE  CARTOONS  ARE  being  of¬ 
fered  by  the  Gambill  Arts  &  Graphix 
Syndicate. 


Buzz  Gambill’s  comics  include  “Car- 
icatoons,”  which  features  caricatured 
celebrities  “saying  things  they  may  or 
may  not  say”;  “Heartland,”  a  “down- 
home  panel  for  the  country-and-west- 
ern  fan”;  and  “Murfy,”  which  stars  a 
dog  and  his  single  owner,  George. 

Gambill  —  based  at  12380  Palm  Dr., 
Suite  Al,  Desert  Hot  Springs,  Calif. 
92240  —  has  been  an  editorial  illustra¬ 
tor  for  the  Desert  Hot  Springs  Desert 
Sentinel  since  1980. 

Cartoons  supported 

“RUBES”  WON  AT  least  16  surveys 
conducted  by  newspapers  seeking  a  re¬ 
placement  for  “The  Far  Side,”  accord¬ 
ing  to  Creators  Syndicate. 

The  offbeat  “Rubes”  panel  is  by 
Leigh  Rubin. 

Also,  the  Lehighton,  Pa.,  Times 
News  brought  back  “Alley  Oop”  after 
hundreds  of  readers  protested  the 
newspaper’s  decision  to  drop  it. 

“Alley  Oop”  is  by  Dave  Graue  and 
Jack  Bender  of  Newspaper  Enterprise 
Association. 

A  business  column 

A  WEEKLY  COLUMN  that  contains 
entrepreneurial  advice  is  being  offered 
by  Sunrise  Syndication. 

“Minding  Everybody’s  Business,” 
which  recently  started  running  in  the 
Spokane,  Wash.,  Spokesman-Review,  is 
by  Paul  Willax. 

The  entrepreneurship  professor  at 
Eastern  Washington  University  has 
owned  and  operated  businesses,  host¬ 
ed  a  TV  series,  authored  books  and 
written  a  column  for  American  Banker 
and  the  Buffalo  News. 


Sunrise  is  based  at  1305  Cunning¬ 
ham  Rd.,  Columbia,  Mo.  65203. 


Labor  writer  is  dead 

SYNDICATED  LABOR  columnist 
Victor  Riesel  died  of  a  heart  attack  Jan. 
4  in  New  York  City.  He  was  81. 

Riesel  continued  writing  even  after 
having  been  blinded  during  a  1956  acid 
attack  for  his  commentary  against  mob 
infiltration  and  other  alleged  corrup¬ 
tion  in  labor  unions. 

Service  from  Metro 

A  FREE  BIWEEKLY  editorial  service 
called  “PRessEX”  has  been  introduced 
by  Metro  Publicity  Services  (MPS). 

It  includes  a  variety  of  consumer-in¬ 
terest  stories  in  a  camera-ready  format. 

MPS  is  based  at  33  W.  34th  St.,  New 
York,  N.Y.  10001. 


“Caricatoons" 


fF  THOSE 
so-  CMCEP 
iMPERSO/VATOES 
EEEP  SfA/GW  O  M 
LIKE  my  VOf  ^ 
I  MIGHT 
VE  FORCED 
TOM/IK£A..\ 
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Vendors 

Continued  from  page  23 

Phoenix  Cracks  Down  on  Press,”  de¬ 
clared:  “[T]he  city  of  Phoenix  seems  to 
have  decided  that  the  homeless  distrib¬ 
utors  of  the  Grapevine  newspaper 
should  be  ticketed,  arrested  and  incar¬ 
cerated  at  taxpayer  expense,  rather 
than  earning  their  way  out  of  poverty 
by  selling  the  paper  from  street  cor¬ 
ners. 

“Currently,  every  advertising  dollar 
spent  with  the  Grapevine  .  .  .  returns 
up  to  $5  to  the  community  ....  But  if 
the  city  . . .  gets  its  way,  not  only  would 
the  homeless  no  longer  be  paying  their 
way  in  society,  they  would  become  an 
additional  burden  on  taxpayers.” 

Mark  Hughes,  an  information  offi¬ 
cer  for  the  City  of  Phoenix,  said  that, 
except  for  the  one  incident  covered  in 
the  exchange  of  letters  between  Barr 
and  the  police  department,  “we  are  un¬ 
aware  of  any  other  problems  with  the 
Grapevine.” 

Competitors 

Continued  from  page  29 
start.” 

Popper  said  that  USA  Weekend  “has 
looked  at”  producing  not  only  a  youth 
product  but  products  for  the  Hispanic 
and  Asian  markets  as  well.  However, 
she  is  concerned  about  inefficiencies 
that  may  take  place  through  current 
distribution  methods. 

“We  don’t  see  national  advertisers 
clamoring  to  get  into  a  newspaper-dis¬ 
tributed  magazine  that’s  aimed  for  12- 
to  15-year-olds,”  she  said.  “I  would  only 
do  it  if  I  could  guarantee  that  the  circu¬ 
lation  only  went  into  homes  with  12-  to 
15-year-olds.” 

Another  option  might  be  to  set  ad 
rates  based  on  the  percentage  of  homes 
with  12-  to  15-year-olds  in  each  market. 
Popper  said. 

“If  newspapers  become  so  sophisti¬ 
cated  that  they  can  do  that  —  and  1 
think  we’re  at  the  point  where  that  can 
happen  —  then  I  think  we  would  seek 
to  create  a  product  that  would  make 
sense,”  she  said. 

Parade  is  advocating  such  measures, 
according  to  Vittorini. 

“Parade  is  encouraging  zoning  for  re¬ 
act,  and  trying  to  discourage  single-copy 
sales,”  he  said. 

Potential  efforts  could  include  zoning 
by  ZIP  code  or  targeting  demographic 
clusters,  he  added. 


Pressticide 

Continued  from  page  33 

victory  in  May,  when  the  European 
Commission  of  Human  Rights  in  Stras¬ 
bourg  upheld  the  claim  of  former  re¬ 
porter  William  Goodwin,  who  had  been 
held  in  contempt  by  a  British  high 
court  for  refusing  to  identify  a  confiden¬ 
tial  source. 

The  European  commission  held  that 
protection  of  sources  “is  an  essential 
means  of  enabling  the  press  to  perform 
its  important  function  of  ‘public  watch¬ 
dog’  in  a  democratic  society.” 

Meanwhile,  the  U.S.  Supreme  Court, 
according  journalists  limited  rights  to 
avoid  subpoenas,  has  in  some  instances 
ruled  they  must  supply  information  so 
that  defendants  can  exercise  their  right 
to  a  fair  trial. 

Elsewhere,  restrictions  on  news  me¬ 
dia  were  eased. 

The  Upper  House  of  the  Polish  Par¬ 
liament  in  October  rejected  a  proposed 
official-secrets  act  that  would  have  im¬ 
posed  stiff  prison  terms  for  disclosing 
information  the  government  considers 
vital  to  its  interests.  If  the  Lower  House 
of  Parliament  approves  the  law.  Presi¬ 
dent  Lech  Walesa  has  veto  power. 

In  Malawi,  after  30  years  of  dictator¬ 
ial  rule  ended  in  elections  in  May, 
newspapers  profligated  when  censor¬ 
ship  ended.  While  the  interim  constitu¬ 
tion  protects  press  freedom,  censorship 
laws  remain  on  the  books. 

Following  Israel’s  agreements  with 
Jordan  and  the  Palestine  Liberation  Or¬ 
ganization  (PLO),  Israeli  journalists  are 
seeking  to  end  military  censorship, 
which  requires  that  a  censor  every  day 
list  topics  that  must  be  submitted  for 
approval. 

The  chief  censor  does  not  see  an  end 
to  his  job,  but  journalists  are  more 
restive  than  ever,  and  a  decision  will 
clearly  depend  on  how  arrangements 
with  the  PLO,  and  eventually  Syria  and 
Lebanon,  work  out. 

Shop  Talk 


Even  when  labels  die,  the  aftereffects 
always  stay  and  the  scar  remains.  A  40- 
year-old  friend  complains  that  a  deci¬ 
sion  to  live  in  the  Upper  West  Side  of 
Manhattan  and  buy  a  coffee  maker 
suddenly  transformed  him  into  a  life¬ 
long  yuppie. 

“It’ll  be  on  my  grave,”  he  said  bitter¬ 
ly.  “R.I.P.  Kind  husband,  good  father. 


faithful  yuppie.” 

But  back  to  the  conference.  It  was 
the  culmination  of  a  month-long  study, 
during  which  time  20  young  people 
combed  dozens  of  newspapers  every 
day  and  found  that  their  contempo¬ 
raries  rarely  make  it  onto  the  front 
page,  and  when  they  do,  they  are  por¬ 
trayed  as  slackers,  cynics  and  die-hard 
Kurt  Cobain  fans. 

“Doing  a  study  like  this  helps  to 
spotlight  the  void,”  Nancy  Woodhall, 
one  of  the  organizers,  said.  But  the 
problem  is  “spotlighted”  every  day  for 
young  people  who  are  either  forced  to 
read  a  paper  that  has  no  stories  that 
interest  or  concern  them,  or  find  that 
ominous  label  “X”  smack  in  their  face. 

One  newspaper  editor  said  he  didn’t 
believe  the  study  was  significant  — 
even  though  young  people,  aged  18  to 
23,  constitute  11%  of  the  generation. 
Young  people  aren’t  as  newsworthy  and 
aren’t  doing  as  much,  he  said.  Nothing 
could  be  further  from  the  truth. 

A  few  years  from  now.  Generation  X 
won’t  be  profitable  anymore.  The  busi¬ 
nessmen  will  leave,  newspapers  will 
stop  running  headlines  on  X-ers,  and 
Generation  X  magazines,  such  as  Pro¬ 
ject  X  and  Might,  will  flounder. 

It’s  no  loss  to  the  men  who  own  the 
printing  plants  and  decide  what  goes 
on  the  front  page.  There  will  be  new 
generations  to  label,  new  ventures  to 
go  into,  and  new  magazines  to  start, 
while  my  generation  will  continue  to 
pay  the  price  and  wear  the  shameful 
scar. 

Pulitzer  pays 
stock  dividend 

PULITZER  PUBLISHING  CO.  is  giv¬ 
ing  shareholders  a  special  dividend  of 
one  share  for  every  four  they  own. 

The  dividend  on  common  and  class 
B  common  stock  is  payable  Jan.  24  to 
shareholders  of  record  as  of  Jan.  13. 

Even  with  a  quarterly  cash  dividend 

lower  to  13.5(£  a  share,  the  increase 
in  shares  will  raise  cash  dividends 

16.4%. 

Quarterly  dividends  are  payable  Feb. 
1  to  shareholders  as  of  Jan.  13. 

Pulitzer  has  increased  its  cash  divi¬ 
dends  every  year  since  going  public  in 
1986  and  in  1993  declared  a  10%  stock 
dividend. 

Chairman  and  CEO  Michael  E. 
Pulitzer  said  the  dividend  reflects  the 
company’s  “excellent”  1994  financial 
performance  and  its  outlook. 


Continued  from  page  52 
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Classified  Advertisin 


11  W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)  675-4380  •  FAX  (212)  929-1259 


FEATURES  AVAILABLE 

ASTROLOGY 

COMIC  PANELS 

Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101 

3  GREAT  Cartoon  Features-$7.  Week 
Free  Trial-  GAGS,  12380  Palm  Drive 
A-1 ,  Desert  Hot  Springs,  CA  92240 

AUTOMOTIVE 

FEATURES  AVAILABLE 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/histary.  (810)  573-2755. 

"USTENING  OUT  LOUD"  Classical  music 
column  for  casual  and  dedicated 
listeners.  Reviews.  Composer/ Artist  Pro¬ 
files,  More.  Weekly.  500  Words,  Sam¬ 
ples,  Rates.  Anthony  Simone  (703) 

BUSINESS 

SPECIAL  SECTION  EDITORS.  Weekly 

709-5734. 

copy  you  want  to  be  associated  with  - 
Automotive  News,  Real  Estate,  Modern 
Healthcare,  Dr.  jobs  and  more.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890.  Fax:  (212) 
254-7646. 

THIS  SIDE  OF  60.  Upbeat  weekly  col¬ 
umn.  Capture  the  mature  audience. 
Samples/Rates.  Tel:  316-283-2309. 
Fox:  316-284-0500. 

BUSINESS  OPPORTUNITIES 


NEWSPRINT  INCREASES  SQUEEZING 
THE  BUDGET?  Consider  publishing  a 
new  and  valuable  profif-center-a  tele¬ 
phone  directory  for  your  market.  We'll 
show  you  how.  Contact  Michael  Sewell, 
Gazette  Directories.  (704)  864-3291 . 


CONFERENCE 


MINORITY  JOURNALISTS/STUDENTS; 
Win  an  expenses-paid  trip  to 
investigative  reporting  conference  in 
Miami.  To  apply,  call  Investigative 
Reporters  and  Editors,  (314)  882-2042 


NEWSPAPER  APPRAISERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
123NW13thSt.,  Suite  214-8 
Boca  Raton,  FL  33432 


PUBLIC  AUCTION 


NEWSPAPER 

PLANT 

IN  BEAR,  DELAWARE 
ON  WED,  JAN.  25, 1995  AT  1  PM 

THE  PLANT  CONTAINS: 

(1)  COLOR  KING  2-UNIT  WEB  OFFSET 
PRESS,  22-3/4"  X  36"  FULLY  EQUIPPED 
(1)  COLOR  KING  1-UNIT  WEB  OFFSET 
PRESS,  22-3/4"  X  36"  FULLY  EQUIPPED 

(2)  KIRK-RUDY  MODEL  211  AUTOMATIC 

LABELLING  MACHINES 
COMPUGRAPHIC  MCS-10  PHOTOTYPE¬ 
SETTING  SYSTEM  -  KODAK  ADMARK 
DICONIX  IMAGING  &  INK  JET  ADDRESS¬ 
ING  SYSTEM  WITH  LINE  INTERFACE 
CARD  LARGE  QUANTITY  OF  MISC.  BIND¬ 
ERY  -  MATERIAL  HANDLING  -  PLANT  & 
OFFICE  EQUIPMENT 
FREE  CIRCULAR  USTING  EVERY  ITEM 
TO  BE  SOLD,  SENT  ON  REQUEST  TO: 
CASPERT  MANAGEMENT  CO. 

375  SYLVAN  AVENUE 
ENGLEWOOD  CUFFS,  NJ  07632 
(600)  33-AUCTION  FAX  (20  it  871-13B2 


LOST  IN  CYBERSPACE 
A  weekly,  500-700  word,  humor  col¬ 
umn  on  the  amusing  people,  places 
and  things  on  the  Internet.  Written  by 
an  award-winning  humorist.  Call 
Wendy  at  (516)  764-1031,  e-mail 
waron@panix.com 


WARNING:  "IN  A  NUTSHELL"  may  be 
hazardous  to  your  readers'  health. 
Thousands  hove  already  died  laughing. 
Award-winning,  700  words,  weekly. 
Free  samples,  rates,  Barbara  Naness, 
1 1 9  Washington  Avenue,  Staten  Island, 
NY  103 14,  (718)  698-6979. 


SENIOR  HEALTH 


"SENIOR  CLINIC",  since  1981,  America's 
ONLY  specialist  written  column  on 
Senior  Health.  Weekly,  600  words, 
samples,  rates.  Frank  Macinnis  M.D., 
104-3283  Casorso  Road,  Kelowna, 
British  Columbia,  Canada  VI W  3L6. 

(604)  868-8603 

SYNDICATION  SERVICES 

Travel  Theater  Restaurant  Wine 
Computer.  Reviews,  Columns,  Features 
NO  CHARGE!  (212)  755-4363 


Call  Editor  &  Publisher  about  our  low  12X, 
26X  and  52X  contract  rates:  (212)  675'4380 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 

rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
POBox  1088,  Troy,  AL  36081 
(334)566-7198 
FAX  (334)  566-01 70 


EXPERIENCED  APPRAISERS 
For  estates,  tax,  stock,  asset, 
depreciation,  insurance,  bank, 
partners,  ESOP,  other. 
BOUTHO-CRIBB  &  ASSOCIATES 
Robert  N.  Bolitho, 

Box  3008,  Palm  Beach 
FL  33480,  (407)  820-8530 
John  T.  Cribb,  1  Annette,  Bozeman,  MT 
59715,  (406)  586-6621 


KEVIN  BRIAN  KAMEN  &  CO. 
Negotiations/Circulation  Appraisals 
Nationwide  (516)  379-2797 


625Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
POBox  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301)  540-0636 
Tom  siBxton-N.England-(617)  446-071 1 
D.  Claussen-MWest-(816)  561-0596 
Bruce  Lantz-CANADA-(519)  775-2335 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  prcjperty,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 

MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  Fax  (909)624-8852 


NEWSPAPER  BROKERS 


BOUTHO-CRIBB  &  Associates 
Our  Firm  Established  in  1 923 
Bob  Bolitho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette,  Bozeman,  MT  59715 
Newspaper  -  Shopper  -  Specialty 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)566-7198 
FAX  (334)566-0170. 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fax  (404)  233-2318 
Lon  W.  Williams 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  81 3-9344 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
PO  Box  3308 

Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 


NEWSPAPERS  FOR  SALE 


ALL  NEW  equipment,  state  of  the  art. 
Weekly  with  full  color  pix,  ads.  10% 
down,  owner  offers  long  easy  terms. 
Free  list,  athers.  Associated  Texas 
Newspapers,  Inc.,  1801  Exposition, 
Austin,  TX  78703.  (51 2)  476-3950. 


COUNTY  SEAT  DAILY  in  isolated 
market.  Nice  building  and  plant.  Gross 
sales  $565,000  and  $153,000  cash 
flow  to  owner.  Terms. 

SOLID  FREE  WEEKLY  in  metro 
neighborhood  grossing  $980,000. 
Cash  flow  $135,000.  Major  advertisers 
the  same  for  20  plus  years. 
$1,150,000.  Terms. 

NICE  WEEKLY  NEWSPAPER  AND 
SHOPPER.  Profitable  and  growing  in 
exciting  upscale  market.  Priced  at  gross 
of  $650,000.  Terms. 

Rickenbacher  Media  Co. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 
(214)  520-7025 


MONTANA  WEEKLY,  official  paper  of 
state's  richest  county.  Great  area.  Prof¬ 
itable,  Growth  potential.  150K  gross 
yearly.  Sell  100K,  terms.  (406)  782- 
1813. 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers  to 
its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher _ 

A  single  event  can  awaken  within  us 
a  stranger  completely  unknown  to  us. 

Antoine  de  Saint-Exupery 
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ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


AAAERICAN  PUBUSHING  COMPANY  is 
aggressively  seeking  newspaper  acquisi¬ 
tions  with  circulations  of  5,000  or 
greater.  APC  is  owner/operator  of  373 
publications,  including  96  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  Contact: 


KENNETH  W.  COPE,  Exec.  V.P. 
1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


NEWSPAPERS  FOR  SALE 


ROLLS  ALL  SIZES  30#-28# 
BEHRENS  INTERNATIONAL,  CAUF. 
(71 4)  644-2661 ,  (ax  (71 4)  644-0283 


TRADE  ASSOCIATION 


American  Association  of  Independent 
Newspaper  Distributors  -  an  organiza¬ 
tion  for  the  professional.  For  mem¬ 
bership  or  sponsor  info:  (510)  935- 
2026,  FAX  (510)  906-0922  or  write: 
1 6  Santa  Ana  Place,  Walnut  Creek,  CA 
94598. 


E&Fs  Classified 


The  newspaper  indnstiy’s 
meeting  place.  (212)6754380 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lens  mfg.  since  1968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Carfbom 
CKOpHcol  (310)  372-0372. 


MAILROOM 


GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844. 


MAILROOM 


2  Ferag  single  gripper  conveyors 
200'  long  each 


1 00'  Hall  Belt  Stream  Conveyor 
3  Quipp  Squeeze  Rollers  (New) 

We  have  Hall  and  Ipal  stream  aligners 


Signode  MLN-2A 
Signode  MLEE 


1  Stepper  lying  and  inserting  machines 
1987 


2  Cheshire  quarter  folders  and  labeling 
nrachines 


Northeast  Irduslries  1  800  821-6257 


MAILROOM 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(404)  428-581 7  FAX  (404)  590-7267 


Refurbished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


PRESSES 


DON'T  SEaVOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sales 


'Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 


PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 


FOR  SALE:  4/u  1973  HARRIS  VI 5A; 
4/u  1975  COMMUNITY  w/SC  folder; 
4/u  1976,  6/u  1974  stacked  NEWS 
KINGS;  8/u  1975  COMMUNITY  with 
2  SC  folders;  6/u  HARRIS  VI 5A 


Tel(913)  362-8888  Fax(91 3)362-8901 


The  future  comes  one  day  at  a  time. 

Dean  Acheson 


PRESSES 


FOR  SALE 

8  Unit  Web  Leader,  2  folders, 
brush  damp.,  vintage  1985 

1  Web  Leader  Quodrocolor,  1 985 

2  Unit  Newsking  with  KJ-6  folder, 
vintage  1 978,  reconditioned  1 989 
5  Unit  Harris  V-22,  heavy  duty 
RBI  folder  and  upper  foimer 

2  Goss  Comm.  SSC  folders,  one 
w/double  parallel  1981 
2  Carv  splicers  stacked  pair, 
model  4550  up  to  2500fpm 
2  '105'  Coun^o-veyo^s 
4  and  8  Pocket  M^ain  Speedbinders, 
w/3rd  &  4th  Knife 
We  want  to  buy  your  excess  press 
equipment! 


GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fax  (91 3)  541  -8960 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  FAX  (404)  552-2669 


NOW  ON  SALE 

1995 

Editor  &  Publisher 


Market  Guide 


To  order  your  copy,  contact 
E&P’s  Circulation  Department 
at (212)  675-4380. 


PRESSES 


PRESSROOM 


MAN-Rofond  Folders 


160  pages  -  double  out  -  22-3/4  with 
3  high  former  &  angle  bars 
Only  7  years  old 


GOSS  R.T.P's  42"  with  Y  columns  and 
wall  brackets  1 0  AVAILABLE 


Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 


Press  drives  for  24  units 
60HPG.E.  drives 
Only  7  years  old 


Northeast  Industries  (21 3)  256-4791 


WANTED  TO  BUY 


CALL US-WE  BUY 
Used  press  and  mailroom  equipntent 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-5817  FAX  (404)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
Wia  PAY  TOP  DOLLAR 
Call  Travis  Ferguson  (800)  356-4886 
or  Fax  (816)  887-2762. 


VYEEKLY  PAPER  seeks  4-5  units  Harris 
V15-D,  or  Community,  &  folder,  good 
condition.  (805)  524-2481,  FAX  (805) 
524-2551 .  Principals  only. 


INDUSTRY  SERVICES 


CONSULTANTS 


LEVIS  NATIONAL,  INC. 


LAPTOP  SERVICES 


TANDY  LAPTOP  COMPUTER  SUPPORT 


CIRCULATION  AUDITING 

Circulation  Verification  Council 
Recognized  circulation  auditing  and 
verification  for  dailies,  shoppers  and 
TMCs  at  sensible  prices.  For  info 
package  call:  (800)  262-6392. 

CIRCULATION  CONSULTANTS"" 

KEVIN  BRIAN  KAMEN  &  CO. 
Home  Delivery/Single  Copy  Sales 
Nationwide  (516)  379-2797 

CIRCULATION  SERVICES 


THE  CUSTOMER 
CONNECTION 

1-800-327-8463 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1(800)  247-2338 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkam  (616)  458-661 1 


LEM  MARKETING 
Crews.. .Turn-Key  &  Seminars 
(609)  822-3701 


SPECTRUM  MARKETING  SERVICES 
-QUALITY- 

CREW/TELEPHONE  PROGRAA4S 
CALL  DOUG  REESE  (800)  972-6778 


48  specialists,  generalists  available 
nationwide.  No  obligation  consultation. 
American  Newspaper  Consultants,  Ltd., 
(800)  554-3091 . 


"We  Deliver  More  Homes  To  Your 
NEWSPAPER' 
TELEMARKETING 
1  (800)  929-1845 
Our  26lh  Year 


PRO  STARTS 

THE  TELEAAARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
1  (800)  776-6397 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  YOUR  NEWSPAPER 
TO  NEWSSTANDS  ACROSS  THE  USA 
DaveChihon  1-800-487-6397 
AUSTIN  NEWS  SERVICES  (Notional) 


Models  100,  102,  200,  WP2  (onivl) 
Cobles,  RAM  upgrades,  system  sales 
Club  100:  Box  23438  PlWisant  Hill  CA 
94523.  (510)  932-8856  msg  (510) 
937-5039  fox. 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  13RIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and  mod¬ 
ernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  (505)  842-1357 
24-Hour  Line  PO  Box  1 952 
Albuquerque,  NM  871 03 


Call  us  about  our  low  contract  rates! 
(212)  675-4380 
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INDUSTRY  SERVICES 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirly  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATlSFACnONI 
30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  1  (800)  657-21 10 


SAVE$$$ 

GOSS  COLORUNER  out  of  warranty? 
G96  CPU  'DRINK'  BOARD 
Part  Numberfs)  25655/25656/25657 
Call  General  Diagnostics,  Inc.  with  9 
locations  across  the  U.S.  serving  your 
electronics  repair  needs. 

Precision  Repair,  Highest  Quality, 
Expert  Testing  and  Certification,  Latest 
Automated  Test  Equipment,  Fast 
Turnaround,  Full  Warranties 
Call;  Customer  Service  (800)  613-1010 
for  information  and  Return 
Authorization:  400  Devon  Park  Dr., 
Wayne,  PA  1 9087. 


ACADEMIC 


APPLICATIONS  are  sought  for  a  tenure- 
track  appointment  to  teach  reporting, 
writing,  editing  and  design  courses. 
Salary  low  to  mid  30s  for  nine  months. 
Two  tenure  tracks  available:  traditional 
for  applicants  with  Ph.D.,  professional 
for  ap^icants  with  master's  and  signifi¬ 
cant  news  experierKe.  Accredited  pro¬ 
gram  has  contemporary  writing,  editing 
and  graphics  labs  and  a  new 
multimedia  lab  alang  with  close  ties 
with  award-winning  campus  media. 
Application  letters  ^ould  be  accom¬ 
panied  by  vitae,  three  examples  of 
lournalistic  work  and  list  of  three 
refererKes;  deadline  March  1 5.  Send  to 
Harry  Marsh,  Miller  School  of  Journal¬ 
ism  and  Mass  Communications,  105 
Kedzie  Hall,  Kansas  State  University, 
Manhattan,  KS  66506.  KSU  is  an 
affirmative  action,  equal  opportunity 
employer  and  encourages  diversity 
aiTKxig  its  employees. 


ASSOCIATE/PROFESSOR  with  poten¬ 
tial  to  lead  journalism-mass  communi¬ 
cation  program  (BA,  BS,  65  junior/ 
senior  ma|ors).  Teach  core.  News 
Sequence  courses.  Professional  news 
background.  Ph.D.,  teaching  experi¬ 
ence,  record  of  scholarship  required. 
Start  August,  1995.  Position  open  until 
filled.  Send  letter,  vita,  transcripts,  three 
letters  of  reference  (directly  from 
sources),  evidence  of  teaching  cam- 
peterKe,  statement  of  research  interests 
to:  David  A.  Haberman,  Chair, 
Department  of  Journalism  and  Mass 
Communication,  Creighton  University,  i 
2500  California  Plaza,  Omaha,  NE 
68178.  FAX:  (402)  280-4730. 
Creighton  University  is  a  Jesuit,  Catho¬ 
lic  institution  that  encourages  applica¬ 
tions  from  qualified  individuals  of  all 
backgrounds  who  believe  they  can  con¬ 
tribute  to  its  distinctive  educational  tra¬ 
ditions.  AA/EO  employer.  Women  and 
members  of  minorities  encouraged  to 

opply- _ 

DIREaOR  OF  PROGRAMS 
The  Maynard  Institute  for  Journalism 
Education  seeks  applicants  for  Director 
of  Programs,  a  full  time  position. 
Responsible  for  newspaper  editorial 
ancf  marketing  curriculum  planning  and 
development.  Applicants  must  nave 
minimum  of  3  years  experience  in  daily 
journalism,  preferably  in  editorial  and 
marketing  departments.  Application 
deadline:  January  23,  1995.  Cover  let¬ 
ter  and  resume  to:  Maynard  Institute, 
1211  Preservation  Park  Way,  Oakland, 
CA94612.  (510)891-9202 


PLACE  YOUR  BET 

ON  E&P  CLASSIFIEDS 
...We  Bet  You’ll  Be  Satisfied! 

If  your  game  is  equipment,  products,  services  or  systems  used  in 
newspaper  production  (or  you’re  a  Publisher  with  surplus 
equipment  on  your  hands)  E6fP  classifieds  are  your  best  bet  to 
make  (or  save)  some  easy  money. 

EdfP’s  Help  Wanted  ads  reach  the  industry  people  you  are  looking 
for  to  fill  that  open  position  at  your  paper.  And,  Positions  Wanted 
advertisers  tell  us  that  EdfP  Classified  ads  get  results! 

EOT  CLASSIHEDS 

Your  Best  Bet! 


ACADEMIC 


JOURNAUSM  AND  BROADCASTING 
CHAIR  SOUGHT 

Florida  International  University,  School 
of  Journalism  and  Mass  Communica¬ 
tion,  seeks  a  Journalism  and  BroodcasF 
ing  Department  Chair.  The  ideal  candi¬ 
date  will  have  extensive  professional 
experience  along  with  strong  academic 
and  teaching  credentials. 
Administrative  experience  is  essential; 
fluency  in  Spanish  is  a  plus.  This  tenure- 
track  position  is  available  beginning 
July  1 995.  While  the  Ph.D.  is  preferrea, 
exceptional  teaching  or  professional 
experience  may  be  accepted  in  lieu  of 
the  terminal  degree.  Minorities  and 
women  are  especially  urged  to  apply. 
Competitive  salary. 

The  accredited  School  of  Journalism 
and  Mass  Communication  is  fast¬ 
growing  and  ambitious,  with  plans  to 
become  one  of  the  nation's  top  joumal- 
ism/mass  communication  schools 
within  the  decade.  Situated  on  the  Uni¬ 
versity's  North  Campus,  the  pro¬ 
fessionally  oriented  SJMC  has  oDout 
750  majors  in  the  current  master's  and 
undergraduate  programs.  It  also  houses 
the  Institute  for  Public  Opinion 
Research,  which  conducts  the  most 
comprehensive  annual  public  opinion 
poll  in  Florida;  the  $12.4  million  Latin 
American  Journalism  Program;  and  the 
Journalism  Writing  Project;  funded  by 
the  Knight  FourKfotion. 

Send  cover  letter,  resume,  references, 
examples  of  academic  papers  or  pro¬ 
fessional  writing  samples  before  Febru¬ 
ary  1 5,  1 995  to;  Chair,  Departmental 
chair  Search  and  Screen  Committee, 
School  of  Journalism  and  Mass  Com¬ 
munication,  Florida  International  Uni¬ 
versity,  North  Miami,  FL  33181.  Florida 
International  University  is  a  rrrember  of 
the  State  University  System  of  Florida 
and  is  an  equal  opportunity/equal 
access/ Affirmative  Action  institution. 

SENDE&PBOXREPUESTO: 

Editor  &  Ptiblisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 


ACADEMIC 


ELON  COLLEGE 
DEPARTMENT  OF 

JOURNAUSM  &  COMMUNICATIONS 

The  Journalism  and  Communications 
Department  of  Elon  College  invites 
applications  for  a  full-time  journalism 
position  beginning  August  1995.  The 
successful  candidate  should  have 
appropriate  academic  and  professional 
credentials  to  teach  our  basic  Writing 
and  Information  Gathering,  Reporting 
and  Newswriting  and  Editing  and 
Layout  courses,  as  well  as  courses  in  his¬ 
/her  specialization.  Ph.D.  >  ABD  con¬ 
sidered;  rank  and  salary  are  com¬ 
mensurate  with  credentials  and  experi¬ 
ence.  Please  send  a  current  letter  of 
application,  resume,  copy  of 
transcripts,  and  three  letters  of 
references  to  George  Padgett,  Chair, 
Department  of  Journalism  and  Commu¬ 
nications,  2800  Campus  Box,  Elon  Col¬ 
lege,  Elon  College,  NC  27244.  Applica¬ 
tions  will  be  reviewed  beginning  Febru¬ 
ary  1 .  Minority  and  women  candidates 
are  encouraged  to  apply.  Elon  College 
is  an  EOE  institution. 


WHEATON  COLLEGE 

WHEATON,  IL 

Journalism.  Assistant  or  associate, 
Ph.D.  or  M.A.  Professional  experience 
essential.  Primary  teaching  area;  news 
writing,  editing,  management, 
internships.  Send  letter  of  application 
and  resume  to  Dr.  Mark  Facklw,  Com¬ 
munications  Department,  Wheaton  Col¬ 
lege,  Wheaton,  IL  601 87.  Wheaton  Col¬ 
lege  is  an  evangelical  Christian  liberal 
arts  college  whose  faculty  and  stoff 
affirm  a  Statement  of  Faith  and  odhere 
to  lifestyle  expectations.  The  College  com¬ 
plies  with  fraeral  and  state  guidelines 
for  nondiscrimination  in  employment. 
Women  and  minority  applicants  are 
eiKouroged  to  apply. 

ACCOUNTING 

ACCOUNTANT/BOOKKEEPER.  Expe¬ 
rienced  in  newspaper  business  office. 
Installing  Collier- Jodrson.  Good  salary, 
excellent  location.  Independent 
ownership.  Good  opportunity.  Send  com¬ 
plete  resume,  salary  history,  references 
to;  Human  Resources,  Casa  Grande 
Valley  Newspapers  Inc.,  P.O.  Box 
15002,  Casa  Grande,  AZ  85230- 
5002. 


ADMINISTRATIVE 


ASSOCIATE  PUBUSHER  sought  to  run 
Detroit  flagship  of  weekly  publishing 
group.  Strong  team  leader  with 
excelmit  marketing  background  and  pro¬ 
ven  ability  to  manage  all  aspects  of 
weekly  publishing.  Experience  with 
alternative  weeklies  a  plus.  Competitive 
salary,  bonus,  ond  berrefits.  Mail  or  fax 
resume  with  salary  requirements  to: 
Laura  Markham,  Metro  Times,  733  St. 
Antoine,  Detroit,  Ml  48226.  Fax  #  313- 
964-4849. 


COX  ARIZONA  PUBUCATIONS,  Inc., 
publishers  of  the  Tribune  Newspapers 
and  the  Value  Clipper  magazine  is  look¬ 
ing  lor  an  Area  Sales  Manager  for  our 
Single  Copy  department.  The  right 
person  will  be  responsible  for  increas¬ 
ing  single  copy  volume  by  marketing 
and  merchandising  the  Tribune  News¬ 
papers.  They  must  improve  sales  per 
location  and  overall  market  share, 
recruit,  supervise,  develop  single  copy 
wholesalers  and  maximize  sales  by 
route,  ensuring  accuracy  in 
administrative  data  including  but  not 
limited  to  daily,  weekly  ana  monthly 
reports.  Must  have  sales  marketing 
and/or  merchandising  experience 
required.  Understanding  of  contracts 
and  working  relation^ip  between 
independent  contractors  and  company 
prefwred.  Interpersonal  and  organiza¬ 
tional  skills  required,  PC  experience 
preferred.  Good  benefit  and  salary 
package  included.  EOE  M/F/V/D.  If 
interested,  send  resume  to:  TRIBUNE 
NEWSPAPERS,  1 20  W.  1  ST.  AVE, 
MESA,  AZ  85210.  Attn;  Jana  Crowe/ 
MR 


NEW  MEDIA  COORDINATOR  -  We're 
looking  for  an  innovative  individual  to 
define  and  evaluate  emerging 
technologies  and  products  for  a 
progressive  125,000  midwest  daily. 
The  right  individual  will  have  a 
challenging  opportunity  to  ploy  a  key 
role  in  developing  future  media 
ventures.  Ideal  candidates  will  hove  a 
broad  exposure  to  newspaper 
marketing  and  electronic  systems  for 
delivery  of  news  and  advertising.  Also 
helpful  is  a  working  knowledge  of 
advertising  sales  and  editorial  and  the 
ability  to  develop  sound  business  plans. 
Excellent  pay  and  benefit  package. 
Send  resume  and  salary  history  to  Box 
07229,  Editor  &  Publisher. 
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ADMINISTRATIVE 


COX  ARIZONA  PUBLICATIONS,  INC., 
publishers  of  the  Tribune  Newspapers 
and  the  Value  Clipper  Magazine  is  look¬ 
ing  for  a  Single  Copy  Sales  Manager  to 
be  responsible  for  all  Single  Copy  and 
Transportation  functions  including 
single  copy  promotions  regarding 
mo^et  development  with  dealers  and 
sub-contractors.  Responsibilities  include 
overseeing  dock  and  transportation 
functions  along  with  supervision  of  dock 
repair  shop.  The  right  candidate  must 
hove  at  least  three  years  of  single  copy 
management  experience  with  a  BA  in 
marketing  preferred.  Needs  to  have 
knowledge  of  competitive  market.  Must 
be  a  team  player  and  have  proven 
team  leadership  skills.  Must  have  the 
ability  to  implement  programs  as  well 
as  the  ability  to  inspect  and  evaluate 
current  programs.  Good  benefit  and 
salary  package  included.  EOE  M/F/V/ 
D.  if  interested,  send  resume  to: 
TRIBUNE  NE\MSPAPERS,  120  W.  1ST 
AVE,  MESA,  AZ  85210.  Attn:  Jana 
Crowe/MR 


Investment  Banking/Media  Brokerage 
Partner  to  join  one  of  the  notion's  most 
respected  Nrms.  Seeking  well-connected 
media  pro  for  South/Southeast.  Strong 
sales/consulting  experience.  Commission 
only-  Exceptional  earnings  potential. 
Larry  Grimes,  W.B.  Grimes  &  Co.,  (301 ) 
540-0636. 


PUBLISHER  to  take  established  weekly 
to  bi-weekly  and  eventually  daily  in 
fast-growing  Florida  market.  Must  be 
qualified  to  take  charge  of  complete 
operation  from  day  one.  Top  salary 
plus  performance  bonus  for  profit 
production  and  proci'ct  v,'xility. 

Box  07209,  Editor  Ti  Publisher. 


PUBUSHER/general  manager  for  a  pair 
of  community  weeklies  and  a  shopper 
in  what  may  be  Colorado's  prettiest 
Front  Range  community.  Staff  of  eight 
includes  three-person  news  department 
and  two  advertising.  Position  requires 
significant  sales  and  sales  management 
experience,  Lotus  (PC)  skills,  budget 
preparation  and  administration.  Quark 
(Mac)  experience  helpful.  Salary  and 
MBO  in  me  mid-30s  and  401  (K).  Posi¬ 
tion  available  immediately.  Resume 
with  references  to  Bill  Woodall, 
Douglas  County  Publishing,  P.O.  Box 
1 270,  Castle  Rock,  CO  80104. 


ADVERTISING 


ADVERTISING  DIRECTOR  needed  to 
join  our  15,000  daily  newspaper  team 
in  North  Platte,  Nebraska.  We  are  look¬ 
ing  for  an  energetic  individual  with 
strong  sales  force  management,  market- 
ng  and  customer  service  skills  to  lead 
our  newly  re-engineered  odvertising 
deportment.  We  have  ''state  of  the  art” 
technology  and  are  proud  of  our  staff 
and  facility.  Our  marketing  and  pres¬ 
entation  capabilities  are  second  to  no 
other  in  the  industry. 

You  must  be  dedicated  to  perfect 
customer  service  through  relationship 
building  and  consultative  techniques. 
You  must  have  a  clear  vision  and 
understanding  of  the  team  approach  to 
sales  force  management.  You  also  must 
understand  the  importance  of  devel¬ 
oping  and  implementing  interactive 
marketing  products. 

If  interested,  please  send  a  cover  letter 
and  resume  to  Larry  E.  Shearer,  North 
Platte  Telegraph,  PO  Box  370,  North 
Platte,  NE  69103.  No  telephone  calls, 
please. 

We  are  an  equal  opportunity  employer 
interested  in  building  diversity  in  our 
work  force. 


ADVERTISING  SALES  MANAGER  for 
award-winning,  fast-growing,  mid- 
Michigan  morning  daily  with  strong 
TMC  products.  Must  be  experienced  in 
all  areas  of  retail,  classified,  and 
national  advertising;  show  ability  to 
develop  new  business,  train  staff,  pro¬ 
mote  newspaper.  Sales,  distribution, 
news  and  technical  orientation  a  must. 
Attractive  compensation/benefit  pro¬ 
gram.  Fax  letter,  resume,  and  salary 
requirements  to  Marketing  Director  at 
(517)  773-0382. 


ASSISTANT  advertising  MANAGER 
Award  winning  1  9,000  circulation 
New  England  doily  seeks  sales  oriented 
Assistant  Advertising  Manager.  5  years 
sales  experience  and  3  years  manage¬ 
ment  experience  preferred.  Wi" 
supervise  retail,  classified  and  TMC 
Product.  Please  reply  to  Advertising 
Manager,  Valley  News,  PO  Box  877, 
White  River  Jet.,  VT  05001 .  No  phone 
calls  please. 


AMPERSAND, 

the  Network  for  Media  Information  seeks  V.P.  of 
Operations:  Entrepreneurial  professional  to  oversee  finance, 
administration  and  personnel.  Track  internal  budgets 
purchasing  and  staff  performance.  Requirements:  Strong 
track  record  of  successful  company  start-ups,  strong 
background  in  electronic  info,  services  and 
Media/Advertising  Industries.  MBA  a  plus.  Send  resume, 
salary  requirements  to 

Martin  Radelfinger, 

Editor  &  Publisher/Ampersand, 

11  W.  19th  St., 

New  York,  NY  10011 


ADVERTISING 


ADVERTISING  SALES  MANAGER 

We  are  looking  for  an  advertising 
executive  who  has  moved  up  through 
the  ranks.  One  who  perhaps  has 
worked  on  small  (10,000  circulation  to 
medium  size  20-40,000  circulation 
newspapers)  in  competitive  markets  - 
vdio  loves  their  work,  and  is  now  ready 
to  lead  by  example  a  sales  team  that  is 
solid,  but  in  need  of  an  innovative, 
maginative  and  enthusiastic  leader 
with  good  ideas  for  sales  promotions. 

If  that  sounds  like  you  and  you  feel  that 
you  ore  the  kind  of  manager/leader 
that  could  take  on  a  40,000  -t-  newspa¬ 
per  in  a  noncompetitive  market  in  one 
of  the  best  Mid- Atlantic  states. 

If  you  have  a  pleasing,  yet  aggressive, 
sales  personality  and  a  proven  record 
in  sales  and  management  and  are  seek¬ 
ing  a  positive  career  change,  one  with 
potential  for  further  advancement  with 
a  growing  newspaper  company  looking 
for  only  the  best. 

Please  send  us  your  resume,  along  with 
a  cover  letter  telling  about  your  self. 

All  replies  will  be  held  with  absolute  con¬ 
fidence.  Write  to:  Box  07220,  Editor  & 
Publisher. 


ADVERTISING 
SALES  MANAGER 

Southern  New  Jersey  vddy  seeks  m/w 
to  manage  display  sales  staff  and  to  sell 
accounts.  Hands-on  experience  in  ROP 
ad  sales  preferred.  Experience  w/ 
regional  and  national  accounts  a  plus. 
Important  qualities  are  motivation, 
dedication,  creativity,  comportment, 
and  an  easy  way  w/people.  Growing 
company,  lovely  area,  opportunities  for 
advancement.  Resume:  Darrell  Kopp, 
Cohansey  Cove  Publishing,  Inc.,  l028 
Batts  Lane,  Cape  May,  NJ  08204. 


ATTN  ADVERTISING  MANAGER 
Increase  Auto  Ad  Revenue  w/15  Mthly 
Car  Revues  specifically  designed  for 
dealer  ad  use.  Games  &  tips  columns 
included.  Also  available  Qtny  &  Wkly 
From  $40.  Kemper  Publication. 

Fax  800-238-9312 


CLASSIFIED  ADVERTISING  MANAGER 
Interested  in  building  on  a  strong  foun¬ 
dation?  Progressive  Media  General 
metro  paper,  92K  daily  seeks  an  out¬ 
side-sales  oriented  CAM  with  5+  years 
classified  experience.  Lead/motivate 
department  of  30  while  working 
effectively  with  our  Realtors,  Home 
Builders  and  Auto  Dealers  groups. 
Send  resume  and  salary  to:  Tim  Maby, 
Advertising  Director,  Winston-Salem 
Journal,  P.O.  Box  3159,  Winston 
Solem,NC  27102. _ 


OUTSIDE  SALES,  Northeast  Ohio 
newspaper  has  an  opening  for  an 
aggressive  advertising  sales  person. 
Would  you  like  to  join  a  company  that 
is  expanding  into  new  products?  Are 
you  self  motivated?  If  your  answer  is 
Yes,  then  this  may  be  the  position  for 
you.  We  offer  an  incentive  program 
that  will  not  limit  your  ability  to  earn  a 
good  salary.  Reply  to  Box  07203 
Editor  &  Publisher. 


ADVERTISING 


DISPLAY  ADVERTISING 
SALES  MANAGER 

The  Seattle  Times  display  advertising 
Department  has  an  opening  for  a 
motivated,  self-starter  with  3  or  more 
years  of  media  sales  management 
experience. 

Responsibilities  include:  Coaching  & 
Management  of  8-9  Soles  &  Support  pro¬ 
fessionals.  A  diverse  media  sales  back¬ 
ground  is  a  plus.  Salary  $44,500  + 
D.O.E. 

We  offer  a  stable  working  environment 
with  excellent  salary  and  benefits, 
including  an  on-site  day  core  focility. 

Interested  candidates  are  invited  to 
send  their  resume  in  confidence  to: 

The  Seattle  Times 
HR-DISPIAY 
P.O.  Box  70 
Seattle,  WA  981 1 1 

Principals  only.  No  phone  calls  please. 
Only  candidates  to  be  interviewed  will 
be  notified.  Our  employees  are  aware 
of  this  opening. 


KEY  ACCOUNTS  MANAGER 
Century-old  100,000+  daily  in 
excellent  southeast  location  has  an 
immediate  opening  for  a  key  accounts 
manager.  Supervise  five  retail/national 
key  account  executives  and  four  sup¬ 
port  people,  with  potential  to  supervise 
other  od  managers.  Requires  manage¬ 
ment  experience  in  media,  special 
emphasis  on  customer  orientation, 
strong  business  instincts,  ability  to  han¬ 
dle  complexity  and  deliver  results.  Rare 
opportunity  for  the  right  person  to  drive 
sales,  develop  people  and  creatively 
serve  customers  while  building  on 
established  sales  career  and  breaking 
new  ground.  Attractive  benefits 
package.  Send  resume  and  letter  of 
interest  including  salary  requirements 
to:  Human  Resources  Dept.  (KAM), 
News  &  Record,  P.O.  Box  20848, 
Greensboro,  NC  27420. 


MARKETING  DIREaOR 

Innovative  employee-owned  7-day 
daily,  circ.  24,000,  seeks  enthusiastic, 
creative  leader  to  oversee  advertising 
and  circulation.  Strong  ad  sales  and 
marketing  background  desired.  Excep¬ 
tional  team  skills  a  must,  as  member  of 
our  executive  and  new  products  groups 
and  as  coach  and  team-builder  at 
department  level.  Send  letter,  resume 
and  references  to  Steve  Gray,  Monroe 
Evening  News,  P.O.  Box  1176-6176, 
Monroe,  Ml  48161. 


OUTSIDE  SALES  MANAGER 

Terre  Haute  Tribune-Star,  36,000 
Daily,  47,000  Sunday,  is  seeking  an 
Outside  Sales  Manager  to  take  charge 
of  a  soles  team  of  six  (6).  We're  lock¬ 
ing  (or  someone  who  can  sell,  motivate, 
and  lead  by  example  through  positive 
reinforcement.  If  you  have  a  proven 
sales  management  track  record  and  are 
ready  for  advancement  opportunities, 
please  send  resume  to  Mark  Cohen, 
Advertising  Director,  Tribune-Star,  P.O. 
Box  149,  Terre  Haute,  IN  47808. 
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nBLP  WANTED 


ADVERTISING 


PUBLISHER  of  fast  growing  10,000 
circulation  doily  newspaper  and  eight 
weekly  publications  are  looking  for  on 
individual  to  manage  our  staff  of  1 0  out¬ 
side  soles  representatives.  This  is  o  new 
position.  Located  in  one  of  the  fastest 
growing  areas  of  Arizona  on  the  Col¬ 
orado  River,  this  area  has  much  to  offer 
with  great  year  round  weather,  skiing, 
fishing,  hunting,  watersports  and 
tremendous  growtn.  This  position  has  a 
salary  of  $30,000  over  year  plus 
bonus.  Opportunity  abounds  for  the 
right  candidate  vrho  will  be  on  a  fast 
track  to  Advertising  Director.  We  seek 
an  individual  who  has  a  proven  track 
record  which  should  include  major 
account  sales  and  management,  field 
coaching,  sales  training,  successful 
sales  development  and  co-op  advertis¬ 
ing.  Great  benefits  package  includes 
profit  sharing.  If  this  sounds  like  an 
apportunity  you  would  like  to  explore 
send  a  cover  letter  and  resume  to: 
Director  of  Advertising,  P.O.  Box 
21 209,  Bullhead  City,  Arizona  86439 


RETAIL  ADVERTISING  MANAGER  for 
60,000  plus  daily  in  sunny  Zone  6. 
Great  opportunity  in  one-paper  market. 
Chain-owned  with  major  company 
benefits.  Box  07222,  Editor  &  Pub¬ 
lisher. 


TERRITORY  SALES  MANAGER 

An  exciting  opportunity  is  available  to 
work  for  Washington  DCs  fastest  grow¬ 
ing  newspoper.  The  ideal  candidate 
will  have  a  minimum  of  5  years  man¬ 
agement/circulation  experience,  along 
with  the  drive,  determination  and  the 
skills  necessary  to  successfully  build  and 
lead  a  team  of  winners.  A  business 
related  degree  is  preferred. 
Responsibilities  include  directing  the 
planning,  organization  and  controls  for 
circulation  sales,  service  and  collections 
and  effectively  managing,  directing  and 
training  Assistant  Sales  Managers  and 
Independent  agents.  We  offer  an 
excellent  benefit  and  incentive  plan 
along  with  the  prestige  of  working  for  a 
major  metropolitan  newspaper  on  the 
go.  Interested  candidotes  should  fax 
resume  along  with  salary  requirements 
to:  (202)  526-6820  or  mail  to: 

The  Washington  Times 
Human  Resources  Dept. 

3400  New  York  Ave.  NE 
Washington,  DC  20002 

EOE 


ADVERTISING 


THE  TOWN  CRIER  a  direct  mail  free 
circulation  weekly  publication  serving 
southwest  MA  and  Rhode  Island  is 
seeking  an  experienced  telemarketing 
sales  manager.  Ideal  candidate  wiH 
have  a  proven  track  record  with  the 
ability  to  train  and  motivate  a 
telemarketing  staff  of  8  to  10.  We  offer 
a  competitive  salary  and  benefit 
package.  Please  send  resume  to  Human 
Resource  Dept.,  Town  Crier,  25  Market 
St.,  Swansea,  MA  02777  E.O.E. 


THE  TOWN  CRIER  a  direct  mail  free 
circulation  weekly  publication  serving 
southwest  MA  and  Rhode  Island  is 
seeking  an  experienced  outside  sales 
manager.  Ideal  candidate  will  have  a 
proven  track  record  with  the  ability  to 
hire,  train  and  motivate  a  sales  staff  of 
1 2  to  20.  We  offer  a  competitive  salary 
and  benefit  package,  with  unlimited 
grovrfh  opportunity.  Please  send  resume 
to  Human  Resource  Dept.,  Town  Crier, 
25  Market  St.,  Swansea,  MA  02777 
E.O.E 


ART/EDITORIAL 


PAGE  DESIGNER:  Award-winning 
independent  daily  newspaper  in  historic 
Fredericksburg,  VA,  moving  into  state- 
of-the-art  pagination,  se^s  talented 
individual  with  proven  computer  page 
design  and  layout  skills  to  work  with 
design  team.  Creative/artistic  visual 
skills  highly  desirable.  Copy  editing 
skills,  daily  deadline  experience  and 
sound  news  judgement  essential.  Send 
samples  of  design  work,  resume  and 
cover  letter  with  salary  requirements  to: 
Human  Resources,  The  Free  Lance-Star, 
616  Amelia  Street,  Fredericksburg,  VA 
22401 .  Equal  opportunity  employer. 


ART/GRAPHICS 


CHIEF  DESIGNER  WANTED 
THE  PRAGUE  POST,  the  Czech  Repub¬ 
lic's  leading  English-language  weekly 
newspaper,  is  laoking  for  an  experi¬ 
enced  designer  with  Mac,  QuarkXPress 
and  Photoshop.  This  is  a  responsible 
and  challenging  position  offering  excit¬ 
ing  and  diverse  design  work.  Will 
oversee  all  ad  production,  design  of 
company  promotional  and  marketing 
materials,  and  art  direct  editorial. 
Good  solid  design  skills  essential.  Must 
be  willing  to  relocate  immediately. 
Send  samples  and  resume  to  Lisa 
Frankenberg  by  Jan.  25  to:  The  Prague 
Post,  Na  Porici  12,  115  30  Praho  1 . 
Fox:  (42  2)  2487  5050,  E-Mail: 
PRGPOST@Traveller.cz 


THE  CRESCENT-NEWS  of  Defiance, 
Ohio  is  seeking  display  advertising 
manager  applicants.  The  current  man¬ 
ager  will  retire  at  the  end  of  March  and 
leaves  a  strong  team  of  four  outside 
soles  people.  Our  1 7,500,  six  day  after¬ 
noon  newspoper  publishes  Sunday 
through  Friday  and  covers  the  north¬ 
western  Ohio  counties  between  Toledo, 
Ohio  and  Fort  Wayne,  Indiana.  We're 
looking  for  the  best  possible  candidate 
to  join  our  management  team.  If  you're 
good  with  people,  like  to  sell  and  want 
to  work  and  live  in  a  clean,  safe,  col¬ 
lege  tovwi  environment  send  a  letter  of 
application  and  resume  to  Steve  Von- 
Demark,  General  Manager,  The  Cres¬ 
cent-News,  P.O.  Box  249,  Defiance, 
Ohio,  43512. 


_ CIRCULATION _ 

CIRCULATION  MANAGER 

for  20,000  independently  owned 
Midwest  daily.  VYe  need  someone 
experienced  in  all  phases  of  circulation: 
soles,  staff  motivation  and  manage¬ 
ment.  We  offer  attractive  benefits,  com¬ 
pensation  and  incentives.  Send  your 
resume  to:  Joyce  McCullough, 
NewsTribune,  426  Second  Street,  La 
Salle,  IL  61 301.  EOE. 


_ CIRCULATION _ 

CIRCULATION  MANAGER 

Twice  weekly  newspaper  soon  to  be 
daily  located  in  South  Carolina  seeking 
a  goal  oriented  professional.  Experi¬ 
ence  should  include  sales,  staff  motiva¬ 
tion  and  management.  Applicants  must 
have  at  least  two  years  experience. 
Good  starting  salary,  strong  incentive 
bonus  plan.  If  you  feel  you  are  qualified 
to  fill  this  position,  please  send  your 
resume  to: 

Jim  Hardesty 
Journal  Tribune 
210  W.  N.  1st  Street 
Seneca,  SC  29678 


CIRCULATION  MANAGER 

ZONE  8:  16,000  PM  6-day  family- 
ovmed  operation.  We  offer  competitive 
base  and  production  bonuses.  Our  peo¬ 
ple  work  with  state  of  art  equipment  in 
a  modern,  congenial  environment.  The 
successful  candidate  should  have  con¬ 
siderable  motor  route  experience  and 
bubble  over  with  promotional  ideas. 
Your  application  must  give  education, 
work  experience  and  expected  salary. 
Include  three  recent  references,  but  we 
won't  contact  anyone  without 
permission.  Write  Box  07217,  Editor  & 
Publisher. 

CiTY 

HOME  DEUVERY  SALES  MANAGER 

Privately  owned  daily  AM  newspaper. 
Ideal  for  either  a  District  Soles  Manager 
ready  for  promotion  or  "pro".  Must  have 
youth  AM  experience.  City  recently 
rated  as  one  of  the  best  for  living  in  the 
US.  Please  reply  in  complete  confidence 
to: 

Director  Human  Resources 
St.  Joseph  NEWS-PRESS 
P.O.  Box  29 

St.  Joseph,  MO  64502-0029 
AAAJOR  Northwest  daily  seeks  experi¬ 
enced  circulation  sales  manager. 
Excellent  wages  and  benefits.  Send 
resume  to  Box  07221,  Editor  &  Pub¬ 
lisher. 


CIRCULATION  MANAGER 
Dow  Jones,  publisher  of  The  Wall  Street 
Journal,  has  an  opening  in  its  L.A. 
office  for  a  Circulation  Manager. 
Responsibilities  are  delivery  and 
distribution  of  publications  from  a 
printing  plant  and  supporting  sales 
efforts  in  single  copy  and  college 
markets.  Assume  various  wholesale 
management  customer  relations  duties. 
Must  have  strong  organization, 
onalytical  and  planning  skills.  Ability  to 
work  independently  and  manage 
several  functions  simultaneously. 
Bachelors  degree  preferred.  News¬ 
paper  experience  a  plus. 

We  offer  an  attractive  benefits  package 
and  competitive  salary.  Fax  resume 
with  cover  letter  and  salary  history  to, 
(213)  658-3737  or  mail  to: 

Dow  Jones  &  Co.,  Inc. 

Attn:  Lauren  Flynn 
6500  Wilshire  Blvd. 

Suite  1400 

Los  Angeles,  CA  90048 
Equal  Opportunity  Employer  M/F/H/V 


EDITOR  &  PUBLISHER'S  1995  MARKET  GUIDE  is 
available  through  our  Circulation  Department  at  (212)  675'4380. 


_ CIRCULATION _ 

THE  CHARLOHE  OBSERVER  has  an 
immediate  opening  for  results  oriented 
people  to  work  as  Crew  Sales 
Supervisors  in  our  Circulation 
Department.  The  job  entails  recruiting, 
training  and  motivating  crew  sales 
representatives  to  sell  subscriptions. 
Applicants  must  be  self-motivated, 
leaders,  organizers  and  planners. 
Previous  management  and  sales 
experience  preferred,  but  we  will  train. 
The  Charlotte  Observer  is  a  234,860 
circulation  daily,  302,595  Sunday,  and 
is  located  in  the  piedmont  area  or  North 
Carolina,  equally  distant  from  beaches 
and  mountains. 

We  offer  excellent  management 
support,  salary  guarantee  with 
commission,  auto  allowance,  excellent 
benefits  and  advancement  potential.  For 
consideration,  send  resume  and  salary 
history  to: 


600  South  Tryon  Street 
Charlotte,  NC  28202 
_ EOE _ 

LEGAL  TIMES,  the  weekly  newspaper  of 
law  and  lobbying  in  Washington,  D.C., 
is  looking  for  a  bright,  energetic,  and 
creative  manager  to  direct  our  subscrip¬ 
tion  sales  and  marketing  operation.  Suc¬ 
cessful  sales  experience,  plus  familiarity 
with  fulfillment  operations,  databases, 
and  list  rentals,  are  essential.  Know¬ 
ledge  of  the  legal  market  is  a  big  plus. 
Great  career  growth  opportunity.  Send 
letter,  resume,  and  compensation  his¬ 
tory  to  Dept.  C,  Legal  Times,  1 730  M 
St.,  N.W.,  Suite  802,  Washington,  EX 
20036. 

EDITORIAL 

AWARD-WINNING  North  Central 
Illinois  daily  has  opening  for  a  general 
reporter.  Previous  newspaper  experi¬ 
ence  and  knowledge  of  local  gov¬ 
ernment  helpful.  Send  clips  and  resume 
to:  Joyce  McCullough,  NewsTribune, 
426  Second  Street,  La  Salle,  IL  61301. 
EOE. 


BUSINESS  EDITOR 

GOLFWEEK  needs  an  aggressive 
Business  Editor  to  oversee  our 
coverage  of  the  golf  industry: 
equipment  manufacturing, 
apparel  makers,  real  estate 
developers,  etc.  This  is  not  a 
sports  writing  job,  but 
the  perfect  opportunity  for  a  5- 
years-plus  experienced  business 
journalist  who  would  like  to  meld 
his/her  professional  background 
with  a  passion  for  golf.  We  are  a 
growing,  nationally  circulated 
weekly  newspaper  that  covers 
professional  and  amateur  golf  at 
all  levels,  probes  issues  that  affect 
the  game,  and  is  widely 
recognized  by  golf's  mov¬ 
ers  and  shakers  as  THE  source  for 
industry  news.  Competitive  salary 
and  benefits.  Send  resume,  clips 
and  cover  letter  to:  Dave  Seanor, 
Editor,  GOLFWEEK,  7657  Com¬ 
merce  Center  Drive,  Orlando,  FL, 
32819.  EOE  M/F/D/V 
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HELP  WANTED 


EDITORIAL 


AGGRESSIVE  17,000  daily  seeks  fear¬ 
less  and  hungry  educaHon  reporter  who 
loves  to  pull  loose  threads  and  can 
Follaw  a  paper  trail  to  unravel  the 
mysteries  of  a  $42  million-a-year  small 
dty  schoal  district.  Political  instincts  and 
ability  to  develop  extensive  source 
network  a  must.  If  you  itch  to  make  a 
name  for  yourself,  send  clips  and 
references  to  M.E.,  The  Citizen,  25  Dill 
St.,  Auburn,  NY  13021. 


ASSISTANT  CITY  EDITOR 


Assistant  City  Editor  sought  for 
Owensboro  Messenger-Inquirer,  a 
34,000  AM.  We  want  someone  with 
solid  news  judgement  and  strong  edit¬ 
ing  skills  to  coordinate  daily  with  the 
City  Editor  and  reporters  on  assign¬ 
ments  and  editing  of  copy.  Good  com¬ 
munication  and  leadership  skills 
needed.  Reporting  background  helpful. 
Two  to  five  years  of  daily  newspaper 
experience  and  one  to  two  years  of 
supervisory  experience.  Preferred  col¬ 
lege  degree  or  equivalent.  Send  resume 
to  Linaa  Heath,  Human  Resource 
Director,  P.O.  Box  1480,  Owensboro, 
KY  42302-1480.  EOE. 


EDITORIAL 


BOOK  WRITER/CRITIC 
We  are  looking  for  a  reporter  who  can 
cover  the  books  beat  with  intelligence, 
grace  and  originality.  We  want 
thoughtful  reviews,  but  we  also  want  to 
be  on  top  of  breaking  news.  And  we 
want  to  have  fun  with  the  beat.  We 
care  about  books,  and  we  think  our 
readers  do,  too.  We  are  seeking  a 
writer  who  can  give  them  the  best 
books  coverage  in  a  highly  competitive 
market  -  one  who  can  make  them  smile 
and  also  moke  them  think.  Please  send 
a  resume,  clips,  a  brief  description  of 
how  you  would  ever  cover  beat  and  at 
least  five  sample  story  ideas  to:  The 
Detroit  News,  Attention:  Marty  Fis- 
chhoff,  615  Lafayette,  Detroit,  Ml 
48226. 


BUSINESS  REPORTER 


Growing  Southern  California  daily 
seeks  experienced  business  reporters  to 
cover  a  growing  region  recovering 
from  the  end  of  the  aerospace  boom. 
Looking  for  someone  with  ideas,  good 
writing  skills  and  graphic  awareness. 
Send  resume  and  clips  to  Andy  McCue, 
Business  Editor,  The  Press-Enterprise, 
PO  Box  792,  Riverside,  CA  92502. 


EDITORIAL 


COPY  EDITOR  for  The  Bay  City  Times, 
a  40,000  circulation  daily.  We're  look¬ 
ing  for  a  good  line  editor  with  strong 
hemline  writing  and  page  layout  skills. 
Prefer  candidates  who  have  Macintosh 
and  some  QuarkXPress  experience  and 
a  desire  to  learn  more.  Competitive 
salary  and  benefits  in  a  good  com¬ 
munity  with  growth  potential.  Send 
resume  and  six  samples  of  work  to 
David  Vizard,  news  editor.  The  Bay 
City  Times,  311  Fifth  Street,  Bay  City, 
Ml  48708. 


COPY  EDITOR 


DETROIT  MONTHLY  magazine  is  seek¬ 
ing  a  Copy  Editor  to  edit  copy,  write 
headlines,  compile  entertainment/ 
restaurant  listings  monthly  and  act  as 
liaison  between  art  and  production 
department.  Must  have  several  years 
experience  in  copy  editing,  preferably 
in  consumer  magazine  or  daily  news¬ 
paper,  proven  research  and  writing 
skills  with  degree  in  Joumalism/English 
or  related  field.  We  offer  excellent 
benefit  package  plus  profit  sharing. 
Send  resume  with  salary  expectations 
to: 


Crain  Communications  Inc 
Attn:  Personnel/MS 
1 400  Woodbridge 
Detroit,  Ml  48207-3187 


EDITORIAL 


EDITOR 


Experienced  newspaper  or  magazine 
editor  needed  with  fresh  outlook,  ideas 
and  attitude  to  take  charge  of  award¬ 
winning  weekly  section  for  teens  pub¬ 
lished  by  Philadelphia  Daily  news  and 
distribute  to  papers  across  the  country. 
Strong  Siting  skills,  great  ideas  a^  a 
genuine  commitment  to  and  rapport 
with  young  readers  and  writers  are  a 
must.  Send  resume  and  letter  to:  PO 
Box  7459,  Philadelphia,  PA  1 91 01 . 


FEATURES  EDITOR 


You're  a  features  editor  at  a  smaller 
paper,  eager  for  the  chance  to  move 
up.  Or  you're  a  No.  2,  ready  to  run 
your  own  show.  You  have  the 
enthusiasm,  boundless  creativity  and  pro¬ 
ven  ability  to  turn  marketing  research 
and  reader  contacts  into  a  cutting-edge 
section.  We  have  the  spot  for  you; 
Editor  of  our  nine-member  features 
department.  We're  a  54,000  circula¬ 
tion  daily  in  California's  Central  Valley, 
between  San  Francisco  and  the  Mother 
Lode.  Please  send  resume,  work  sam¬ 
ples  and  a  letter  outlining  how  your 
feature  section  would  attract  new 
readers  to  Executive  Editor  Betty  Lid- 
dick,  The  Record,  P.O.  Box  900, 
Stockton,  CA  95201 


ASSISTANT  EDITOR 

Award-winning  North  Carolina  tri¬ 
weekly  needs  experienced  newsperson 
to  help  oversee  and  manage  reporters, 
report  key  local  stories,  design  and  lay 
out  pages  on  computer  and  assist  in 
long-range  planning.  Good  opportunity 
on  paper  looking  to  expand.  Send 
resume,  clips  ana  salary  history  and 
requirements  to  Box  0721 1,  Editor  & 
Publisher. 

ASSISTANT  EDITOR  for  tennis  maga¬ 
zine.  2  years  reporting/editing  experi¬ 
ence  required.  Must  know  tennis. 
Resume,  3  clips:  Editor,  Inside  Tennis, 
3561  Lakeshore  Ave,  Oakland,  CA 
94610.  No  calls. 

ASSISTANT  SPORTS  EDITOR/WRITER  - 
1 8,000  Ohio  newspaper  with  a  young, 
highly  motivated  staff  that  emphasizes 
high  school  sports  needs  someone  who 
is  able  to  do  a  little  bit  of  everything, 
including:  layout,  a  weekly  column,  writ¬ 
ing  creative  leads  and  cover  stories, 
doing  indepth  features  and  copy  edit¬ 
ing.  Good  opportunity  for  recent  col¬ 
lege  graduates  who  have  high  aspira¬ 
tions  but  need  to  get  started.  Send  a 
resume,  references  and  clips  to  Box 
07226,  Editor  &  Publisher. 

ASSOCIATE  EDITOR.  We  seek  an 
exceptional  writer  with  at  least  five 
years  of  professional  magazine  writing 
and  editing  experience  for  Pitt  Maga¬ 
zine,  an  award-winning  university  pub¬ 
lication.  Ideal  candidate  will  thrive  on 
challenge  of  creating  an  intelligent, 
personable  publication  and  maintain 
sense  of  humor,  especially  week  before 
magazine  goes  to  press.  Send  resume 
and  3  writing  samples  by  January  25: 
Sally  Ann  Flecker,  Editor,  400  Craig 
Hall,  University  Of  Pittsburgh,  Pit¬ 
tsburgh,  PA  1 5260.  Affirmative  Action/ 
Equal  Opportunity  Employer. 


BUSINESS  WRITER/EDITOR 

Zone  5  based  custom  publishing 
division  of  an  international  communica¬ 
tions  company  seeks  journalist  with  com¬ 
puter  industry  experience  to  edit  a  busi- 
ness-to-bu$iness  magazine  sponsored 
by  a  leading  information  technology/ 
information  services  company.  Duties 
include  reporting  and  writing  stories 
about  the  information  services  business, 
developing  ideas,  coordinating  and 
editing  the  work  of  freelances,  and 
managing  story  approvals.  Ideal  can¬ 
didate  will  be  a  self-starter  who  can 
function  in  a  dynamic,  client-server 
environment,  and  who  has  a  proven 
track  record  of  getting  work  done  on 
time  and  within  budget.  Send  cover  let¬ 
ter,  resume,  work  samples  and  salary 
history  to  Box  07227,  Editor  &  Pub¬ 
lisher. 

CITY  EDITOR,  90,000-circulation  daily 
in  Zone  3  needs  strong  leader, 
wordsmith  and  idea  person  to  be  the 
mentor  for  a  dozen  smart  and 
motivated  reporters.  Reply  to  Box 

0721 6,  Editor  &  Publisher. _ 

COPY  DESK.  If  you  are  an  ace  with 
words,  enjoy  helping  young  reporters 
grow  and  also  have  a  flair  for  page 
layout.  The  Sentinel,  a  13,000  circula¬ 
tion,  6-dciy  AM  has  an  immediate  open¬ 
ing  for  you.  Minimum  two  years  expe¬ 
rience.  Macintosh  background  a  plus. 
Send  letter,  resume  and  recent  clips  to: 
Brad  Siddons,  Managing  Editor,  The 
Sentinel,  375  6th  St.,  Lewistown,  PA 

17044. _ 

ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  792-1313. 


EOE/M/F/V/D 

COPY  EDITOR 

Growing  southwestern  Pennsylvania 
daily  sews  experienced  copy  editor  for 
its  night  news  desk.  Successful  candi¬ 
date  will  be  a  seasoned  wordsmith  with 
a  sharp  eye,  a  keen  wit,  dedication  and 
solid  design  skills.  QuarkXPress  skills  a 
plus.  Send  resume  and  examples  of 
work  to  Box  07210,  Editor  &  Publisher. 

COPY  EDITOR 

The  Newport  Daily  News  seeks  a  copy 
editor  with  strong  page  design  skills. 
We  are  looking  for  someone  to 
improve  local  and  wire  copy,  write 
sparkling  headlines  and  design  section 
fronts  and  inside  pages.  Professional 
experience  is  a  plus,  but  we  will  also  con¬ 
sider  new  grads  with  strong  campus 
newspaper  and/or  internship  creaen- 
tiols.  Tell  us  about  yourself  and  send  a 
few  samples  of  your  work  to  Harvey 
Peters,  News  Editor,  The  Newport  Daily 
News,  101  Malbone  Road,  Newport,  Rl 
02840.  No  phone  calls,  please. 

CRIME,  PRISONS,  FIRE  REPORTER  with 
strong  writing  skills  for  community- 
oriented  24,000  daily,  26,000  Sunday 
Press-Republican,  an  Ottawoy  newspa¬ 
per.  Tuesday-Saturday,  evening  shift. 
Strong  benefit  package.  City  on  Lake 
Champlain,  within  hour  of  Lake  Placid, 
Montreal.  Send  resume,  references, 
clips:  Editor  James  Dynko,  P.O.  Box 
459,  Plattsburgh,  N.Y.  12901  or  fax 
518-561-3362 

EDITOR 

New  Northern  New  England  Weekly 
seeks  experienced,  hands-on  editor  to 
lead  staff  to  successful  Spring  '95  start¬ 
up.  Great  opportunity  for  a  creative 
ioumalist.  Competitive  salary  and  bene¬ 
fits  for  the  right  person.  Reply  to  Box 
07214,  Editor  &  Publisher. 


FULLY  PAGINATED  Northern  California 
daily  (20,000  circulation)  seeks  an 
experienced  copy  editor  with  solid 
news  judgement  and  good  design  skills. 
Pagination  experience  preferred 
(QuarkXPress)  and  ability  to  work  with 
graphics  a  plus.  Exceptional,  go-getter 
college  journalism  graduates  with  copy 
desk  and  design  experience  will  be  con¬ 
sidered.  Sena  resume,  salary  require¬ 
ments  and  five  examples  of  page 
design  to  Daily  Republic,  attention  Mike 
Cosgrove,  news  editor,  P.O.  Box  47, 
Fairfield,  CA  94533. 

GENERAL  ASSIGNMENT  REPORTER 
for  7-day  daily  with  circulation  of 
29,000  in  central  Pennsylvania.  Be  part 
of  a  community-based  team  of 
reporters  covering  a  four-county  region. 
Experience  preferred.  Send  resume  and 
three  writing  samples,  including  at  least 
one  narrative  story,  to:  Dave  Hilliard, 
The  Daily  Item,  200  Market  Street,  Sun- 
bury,  PA  17801.  No  telephone  calls, 
please. 

GRAPHICS/DESIGN  EDITOR 

The  wheel  of  fortune  is  spinning,  and 
you  can  hit  the  jackpot  if  you  bnd  the 
Graphics/Design  Editor  at  The  Sun 
Herald  in  Biloxi,  MS.  Graphics/Design 
Editor  qualifications:  Ability  to  create  vis¬ 
ually  stunning  pages,  strong  Mac  and 
illustration  skills;  ability  to  praise,  teach 
and  supervise  graphic  artist  and  page 
designers,  work  with  all  newspaper 
departments  and  work  some  weekerids; 
5  years  experience.  Send  resume  and 
work  samples  to  Andrea  Yeager, 
Managing  Editor,  The  Sun  Herald,  P.O. 
Box  4567,  Biloxi,  MS  39535-4567. 
PAID  AND  UNPAID  INTERNSHIPS 
available  in  Editor  &  Publisher's 
Research  and  Information  Systems 
Departments.  Zone  2  applicants  only. 
Please  send  resumes  to  Box  6089, 
Editor  &  Publisher.  No  phone  calls, 
please. 
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Journalists  are  Thriving 
at 

RODALE  BOOKS 

And  you  can  too!  The  nation's  fastest-growing  book  publisher  is  expanding  and  needs  1 1  highly  creative  writers  and  editors  to  fill 
i  key  roles  in  its  health,  cooking,  crafts,  quilting,  and  book  design  areas.  We  offer  competitive  salaries,  superb  benefits  that  include  a 
100%  company-matched  40 IK  plan,  on-site  daycare,  free  company  gym,  flex  time,  subsidized  health-oriented  cafeterias,  company- 
paid  educational  opportunities,  relocation  benefits,  a  no-smoking  policy,  and  a  progressive  corporate  culture  unmatched  in  the  pub¬ 
lishing  business.  Enjoy  a  challenging  but  autonomous  work  environment  in  a  quaint  small-town,  low-crime  atmosphere  (yet  within  driv¬ 
ing  distance  to  New  York,  Philadelphia,  the  beach  and  mountains).  You'll  need  to  be  articulate,  motivated,  intelligent,  curious, 
i  energetic,  hard-working,  fun-loving,  and  possess  the  personality  and  willingness  to  work  within  teams  that  produce  best-selling  books. 
Openings  and  basic  qualifications  include: 

Health  Writers  (6  new  openings) 

!  •  Clear,  effective,  feature  writing  style. 

i  •  A  minimum  of  three  years  full-time  writing  experience;  magazine  or  newspaper  background  a  plus. 

•  Ability  to  do  thorough,  investigative-style  research. 

Candidates  must  provide  resume,  five  to  ten  published  clips  of  what  you  consider  to  be  your  best  writing.  A  writing  test  will  be 
I  required. 

I  Senior  Health  Editor 

{  •  A  minimum  of  five  years  experience  working  with  on-staff  writers  on  magazine,  newspaper,  or  their  equivalent. 

[  •  A  minimum  of  five  years  as  a  staff  writer  for  newspapers,  magazine,  or  equivalent  book  writing  experience. 

•  Ability  to  nurture  and  motivate  a  team  of  writers. 

•  Knows  how  to  give  honest  feedback  and  get  positive  results. 

•  Editing  experience  that  goes  beyond  line  editing  and  gets  to  the  development  and  substance  of  the  subject. 

I  •  Ability  to  work  under  pressure;  tough  deadlines. 

i  Can  give  as  much  attention  to  the  details  as  the  big  picture.  This  is  not  a  line  or  copy  editing  job.  An  editing  test  will  be  required. 

'  Food  Writer/Editor 

'  ‘A  minimum  of  three  years  experience  in  writing  and  editing  food  and  nutrition  material. 

I  •  Understanding  of  nutrition  and  low-fat  cooking. 

•  Personal  interest  in  healthy  cooking. 

jj  •  Experience  in  developing  and  writing  recipes. 

•  Willingness  to  make  public  appearances  -  including  TV  -  to  promote  cookbooks. 

j  Candidates  must  provide  resume  and  published  food  writing  samples.  A  writing  and  editing  test  will  be  required. 

i  Crafts  Editor 

I I  ‘A  minimum  of  two  years  experience  in  writing  and  editing  books  or  magazines. 

•  Hands-on  garment  sewing  and  general  crafting  experience. 

•  Ability  to  cultivate,  direct,  and  work  with  outside  authors  and  packagers. 

Candidates  must  send  resume,  three  writing/editing  samples,  and  photographs  of  garments  and  crafts  that  you  have  made. 
An  editing  test  will  be  required. 

Quilt  Editor 

•  Thorough  technical  knowledge  of  all  aspects  of  quiltmaking. 

•  Background  in  writing  and/or  editing  books  or  magazines. 

•  Ability  to  cultivate,  direct,  and  work  with  outside  authors  and  packagers. 

Candidates  must  send  resume,  photos  of  quilts  they  have  made,  and  writing  or  editing  samples.  Editing  test  will  be  required. 

Associate  Art  Director 

•  A  minimum  of  two  years  in  art  direction  and  managing  design  staff. 

1*  Ability  to  nurture,  direct,  and  motivate  in-house  design  staff  and  freelancers. 

•  Background  in  magazine  and/or  book  design. 

•  Experience  in  Macintosh/Quark  a  plus,  but  not  required. 

Candidates  must  submit  resume.  Portfolio  will  be  required. 

il  All  qualified  candidates  can  send  send  their  resumes  and  any  other  pertinent  information  stated  above  to: 

Rodale  Press,  Inc,  (EAP-B) 

Personnel  Department 
33  E.  Minor  Street 
Emmaus,  PA  18098 


Please,  no  follow-up  calls.  We  promise  you'll  hear  from  us. 
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_ EDITORIAL _ 

HARD-HITTING  reporter  and  meticulous 
copy  editor  needed  for  6-day  a  week 
soulfiern  Virginia  PM.  Successful  appli¬ 
cants  will  produce  clear,  accurate  copy 
that  draws  readers.  Copy  editor  also 
will  do  layout;  Quark  knowledge 
helpful.  Send  clips,  resume  to  Ginny 
Wray,  Editor,  Martinsville  Bulletin,  P.O. 
Box  371 1,  Martinsville,  VA  24415:  fax 
703-638-7409 


LAYOUT  SPECIAUST/COPY  EDITOR  to 
bring  computer/QuarkXPress  skills  to 
40,000  circulation,  7-day  daily  as  it 
makes  the  transition  to  pagination. 
Good  news  judgement,  language  skills 
and  headline-writing  skills  a  must. 
Features/sports  layout  background  a 
plus.  Send  resume  lo  Paul  Coixiitt,  news 
editor,  News  Journal,  P.O.  Box  25, 
Mansfield,  OH  44901;  FAX  (419)  522- 
6177. 


LEGAL  WRITER 

National  legal  newspaper  is  looking  for 
a  staff  writer  for  features  and  news 
stories.  Position  entails  writing  about 
various  aspects  of  law  practice  includ¬ 
ing  office  management,  practice  devel¬ 
opment  and  trends  in  the  legal  pro¬ 
fession. 

A  legal  background  is  not  necessary, 
but  excellent  writing  and  reporting  skills 
are  required.  A  strong  academic  back¬ 
ground  is  a  plus.  Salary  commensurate 
with  experience. 

Send  resume  and  writing  samples  to: 
Publisher 
P.O.  Box  472 
Boston,  MA  02102 


LOCAL  PAGE  lAYOUT/COPY  EDITOR 
Knight-Ridder  daily  newspaper  seeks 
an  experienced  copy  editor  with  strong 
word  and  communication  skills  to  lay 
out  and  edit  our  daily  Local  pages. 

Please  send  resume  and  examples  of 
your  work  to: 

Chuck  Crouch 
Columbus  Ledger-Enquirer 

P.O.  Box  71 1 

Columbus,  GA  31902-0711 
MEDIA  WRITER,  wanted.  Person  will 
report  on  trends  and  personalities  in 
radio  and  television,  critique  programs 
including  local  news,  profile 
personalities,  write  about  the  media's 
influence  on  culture,  spoken  and  writ¬ 
ten;  and  stay  abreast  of  developments 
in  multimedia,  mogazines,  tabloids,  the 
cable  industry  and  Internet.  Top  experi¬ 
ence  salary  of  $865.66.  Send  resume 
and  writing  somples  to  Human 
Resources,  The  Blade,  541  N.  Superior 
St.,  Toledo,  OH  4i^660. 

NEWS  EDITOR 

Central  Maine  college  town  needs  news 
editor  for  expanding,  heavily  zoned 
AM  daily.  We're  looking  for  someone 
great  with  headlines,  layout  and  direct¬ 
ing  a  staff  to  produce  a  quality  local 
newspaper.  Send  resumes  and  letter  to 
Alan  Buncher,  Executive  Editor,  Central 
Maine  Morning  Sentinel,  25  Silver  St., 
Walerville,  ME  04901 . 


_ EDITORIAL _ 

NATIONAL  INVESTIGATIVE  TEAM 
LEADER 

Major  news  organization  wants  a  real 
leader  to  direct  a  strong  group  of 
reporters/writers.  Must  have  proven 
record  in  investigative  reporting,  plus 
excellent  editing  and  leadership  skills. 
Computer-assisted  reporting  skills 
desirable.  This  is  truly  a  one-of-a-kind 
job  for  a  one-of-a-kind  editor.  Send 
resume,  references  and  whatever  you 
think  will  get  you  an  interview  to:  Box 
07223,  Editor  &  Publisher. 


NATIONAL  SPORTS  JOBS  WEEKLY 
Media»Administration»Marketing 
(800)  339-4345 


NEWS  EDITOR  needed  for  Suburban 
Philadelphia  daily  (75,000).  Strong 
management,  editing/design  skills  a 
must.  Competitive  market.  Nights  and 
weekends.  Women  and  minorities 
encouraged  to  opply.  Send  resume  and 
sample  of  work  to  Pat  Walker, 
Newsroom,  Bucks  County  Courier 
Times,  8400  Route  13,  Levittown,  PA 
19057. 

PAGE  DESIGNER.  Gannett's  Star- 
Gazette  in  Elmira,  NY  seeks  a  fast, 
creative  page  designer  and  headline 
writer  for  our  night  shift.  Daily  experi¬ 
ence  necessary.  Work  on  Hastech  or 
QuarkXPress  helpful.  The  Star-Gazette 
(35,000  daily/50,000  Sunday)  serves 
the  scenic,  family-oriented  Finger  Lakes 
region  of  Upstate  New  York.  Send 
resume  and  tearsheets  of  one  entire 
recent  week's  work,  plus  other  samples 
of  best  work  to  Charles  Nutt,  Editor, 
Star-Gazette,  201  Baldwin  St.,  Elmira, 
NY  1 4901 .  The  Star-Gazette  and  Gan¬ 
nett  are  equal  opportunity  employers. 
We  value  the  benefits  of  diversity  in  the 
workplace  and  especially  encourage 
those  who  share  our  vision  to  apply. 

SYSTEMS  EDITOR 

You've  been  on  the  cutting  edge  of 
technological  change  in  your  News 
Department.  You've  experienced  what  it 
takes  to  paginate  a  newspaper  and 
launch  electronic  archiving  for  text  and 
photos.  You've  delved  extensively  into 
online  research  and  computer-assisted 
reporting.  Now  you're  ready  to  go  to 
the  next  level.  Write  Patti  Breckenridge, 
AME/presentation,  The  Tampa  Tribune, 
P.O.  Box  191,  Tampa,  FL  33601,  and 
tell  her  what  you've  done  and  why 
you're  ready  to  join  us  for  the  21  st  cen¬ 
tury.  Sll  experience  preferred. 


TECHNICAL/NEW  MEDIA 
EDITOR 

Editor  &  Publisher  seeks  NYC 
based  technology  editor  for 
information  superhighway  beat. 
Position  will  also  include  editorial 
overseeing  of  E&P's  On-Line 
Network  for  Media 
Information,  Ampersand. 
Resume,  salary  requirements, 
references  a  must.  Please  fax 
(212)  929-1259,  Attn;  Colin 
Phillips  or  moil  to  11  W. 
19th  St.,  New  York,  NY  10011. 


OMBUDSMAN 

Department  of  Defense  (DoD)  position 
available.  Ombudsman  for  European 
and  Pacific  Stars  and  Stripes  newspa¬ 
pers.  Office  in  Alexandria,  VA. 
Extensive  journalism  knowledge  and 
practical  experience  required;  ability  to 
establish  and  maintain  effective  work¬ 
ing  relationships  with  individuals  and 
groups;  ability  to  conduct  training 
seminars,  evaluate  readership  surveys, 
and  lead  discussions  on  newspaper 
editorial  operations  and  policies;  know¬ 
ledge  of  commercial  news  media 
employee  relations,  negotiations,  and 
arbitration;  knowledge  of  DoD,  Military 
Services,  and  Unified  Command 
structures  and  operational  concepts  is 
desirable.  Serves  as  principal  reviewer 
of  allegations  of  censorship  or  news 
monogement  of  Stars  and  Stripes;  pre¬ 
pares  reports  to  Congress;  writes  peri¬ 
odic  columns  for  the  newspapers;  and 
sponsors  professional  seminars.  Salary 
range  $71,664  to  $93,166.  Contact 
Washington  Headquarters  Services, 
(703)  614-4066  to  obtain  copy  of  DoD 
job  announcement  number  190-A-94- 
323-PB.  Job  announcement  closes  and 
applications  must  be  received  by  Feb¬ 
ruary  3,  1995.  DoD  is  an  equal 
opportunity  employer. 

PHOTO  EDITOR 

Pacific  Northwest 

The  Columbian,  a  growing  family- 
owned,  57,000  daily  newspaper  in 
Vancouver,  Wash,  (across  the  river 
from  Portland,  Ore.),  seeks  an  experi¬ 
enced  photo  team  leader.  Continue  the 
work  of  developing  the  team  to  meet 
the  needs  of  quality  photojournalism 
and  electronic  imaging.  We'll  consider 
a  wide  range  of  candidates.  Minimum 
requirements:  two  years  proven  experi¬ 
ence  coaching  and  developing  photo¬ 
graphers,  excellent  photo  and  design 
skills,  and  proven  people  and  commu¬ 
nication  skills.  As  well  as  Photoshop 
and  Leafdesk  knowledge,  a  back¬ 
ground  in  Macintosh  applications, 
graphics  software  and  network  soft¬ 
ware  is  strongly  desired;  this  position 
offers  potential  in  computer  system 
management.  Competitive  pay  and 
great  benefits  including  27  paid  days 
off  annually  and  profit  sharing/401|k) 
with  generous  match.  Send  resume 
and/or  letter  of  interest,  including 
qualifications  and  experience  to:  Ann 
Maxwell,  The  Columbian,  P.O.  Box 
1 80,  Vancouver,  WA  98666. 

Equal  Opportunity  Employer 


REAL  ESTATE  WRITER 

The  Orlando  Sentinel  is  looking  for  an 
experienced  journalist  to  write  for  our 
twice-weekly  Homes  section.  The  suc¬ 
cessful  applicant  will  have  experience 
in  writing  about  home  financing  and 
the  impact  of  interest  rates,  home 
remodeling  and  home  construction.  If 
you  hove  experience  in  real  estate  wrih 
ing  (or  a  daily  newspaper,  please  send 
a  resume  and  work  samples  to  James 
C.  Clark,  Asst.  Executive  Editor,  The 
Orlando  Sentinel,  633  N.  Orange 
Avenue,  Orlando,  FL  32801 . 


RELIGION  WRITER 

The  Orlando  Sentinel  is  looking  (or  a 
veteran  religion  writer  who  can  cover 
both  local  and  national  religion  topics 
and  leaders.  The  person  we  are  looking 
for  already  knows  the  issues  and  indi¬ 
viduals  dominating  today's  religious 
debate  and  can  communicate  that 
knowledge  with  our  readers.  If  you 
have  experience  as  a  religion  writer, 
send  a  resume  and  work  samples  to 
James  C.  Clark,  Asst.  Executive  Editor, 
The  Orlando  Sentinel,  633  N.  Orange 
Ave.,  Orlando,  FL  32801 . 


REPORTER  SOLIGHT  to  cover  computer 
industry  for  Silicon  Valley  bureau  of 
fast  growing  national  daily  business 
newspaper.  Send  resume  and  clips  to: 
Susan  Warfel,  Investor's  Business  Daily, 
12655  Beatrice  Street,  Los  Angeles, 
CA,  90066. 


REPORTER  wanted  (or  city  arj  business 
beat.  Experience  require.  Send  clips, 
resume  to.  Daily  Star,  Lil  Mirando, 
Managing  Editor,  P.O.  Box  1149,  Ham¬ 
mond,  LA  70404. 


REPORTER.  Gannett's  first  newspaper 
(35,000  daily/50,000  Sunday)  seeks 
an  aggressive  reporter  with  at  least  two 
years  of  daily  experience  to  cover  city 
and  county  government.  The  right  can¬ 
didate  already  knows  how  to  go  into 
the  community  and  write  about  gov¬ 
ernment  in  terms  of  real  people.  Send 
resume,  tearsheets  of  one  entire  recent 
week's  stories,  plus  other  samples  of 
best  work  to  Charles  Nutt,  Editor,  Star- 
Gazette,  P.O.  Box  285,  201  Baldwin 
St.,  Elmira,  NY  14901.  The  Star- 
Gazette  and  Gannett  are  equal 
opportunity  employers.  We  value  the 
benefits  of  diversity  in  the  workplace 
and  especially  encourage  those  who 
share  our  vision  to  apply. 


YOU 

are  a  working  reporter  with  strong  writing  skills  and  clippings  to  prove  them. 
You  probably  hove  from  two  to  five  years  of  experience  on  weeklies  or  small-  to 
mid-sized  dailies.  You  are  looking  for  an  opportunity  to  further  demonstrate  your 
writing  abilities...  and  in  doing  so,  earn  a  good  starting  salary  with  a  likelihood 
of  advancing  both  in  responsibility  and  pay. 

We  are  a  large,  Midwestem-based  (community  of  less  than  100,000)  company 
that  can  use  someone  capable  of  translating  business  world  jargon  into  clear,  com¬ 
mon  language  that  the  media  and  public  can  understand.  There  is  a  good-sized 
staff-many  of  them  with  media  backgrounds-  that  will  assist  and  wont  with  you 
on  both  internal  and  external  communication  assignments  on  widely  varied  sub¬ 
jects. 

We  would  stress  again  that  demonstrated  writing  skills  are  the  asset  we  seek 
most.  If  you  think  you  hove  them,  write  and  tell  us  about  yourself,  your  back¬ 
ground,  and  what  you  think  a  fair  starting  point  on  the  salary  scale  might  be. 
Samples  of  your  work  would  be  useful.  We  are  an  equal  opportunity  employer. 
Write:  Box  07219,  Editor  &  Publisher. 
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REPORTER:  The  Times  Herald  at  Port 
Huron,  Ml  requires  an  experienced 
journalist  who  reports  aggressively  and 
writes  gracefully.  Database  reporting 
skills  a  plus.  The  Times  Herald,  a  Gan¬ 
nett  newspaper,  offers  competitive 
salary,  benefits,  and  growth  potential. 
Equal  Opportunity  Employer.  Send 
resume  and  clips  to:  Judith  McLean, 
Times  Herald,  PO  Box  5009,  Port 
Huron,  Ml  48061  -5009 


ZONE  EDITOR 

News-hungry  editor  needed  to  produce 
two  weekly  zoned  editions  targeted  to  a 
booming  area  north  of  Baltimore  for  the 
York  Daily  Record,  a  42,000  AM 
newspaper.  Management  position 
demands  quality  story  development, 
editing  and  design  skills.  Send  resume, 
clips  to  M.E.,  York  Daily  Record,  PO 
Box  1 201 5,  York,  PA  1 7402.  EOE. 


SPORTS  COPY  EDITOR 
The  Des  Moines  Register  is  seeking  a 
copy  editor  for  its  sport  staff.  Two 
years'  newspaper  experience  preferred, 
but  newcomers  with  good  sports  know¬ 
ledge  will  be  considered.  Send  your 
application  to  David  Westphal,  The  Des 
Moines  Register,  P.O.  Box  957,  Des 
Moines,  Iowa  50304. 


SENIOR  FEATURES  EDITOR 

Dynamic,  creative  editor  to  run  a  major 
features  department  of  o  major  news 
orgonization.  Emphasis  is  on  CREATIVE 
-  break  the  mold.  Should  be  able  to 
come  up  with  ideas  easily.  No  back-of- 
the-book  ideas,  but  ones  that  a  major 
newspaper  or  magazine  would  run. 
Ideal  applicant  must  hove  excellent  edit¬ 
ing  and  people  skills.  Send  resume, 
references  and  list  of  story  ideas  to:  Box 
07225,  Editor  &  Publisher. 


SPECIAL  SEQIONS  EDITOR 

Fort  Wayne  Newspapers  has  an 
immediate  opening  For  an  individual 
with  a  degree  in  Journalism  or  English 
with  at  least  two  years  of  accurate  writ¬ 
ing,  editing,  layaut  and  Macintosh 
experience. 

Responsibilities  include  interviewing, 
writing,  layout  and  editing  for  a  variety 
of  special  section  publications.  It  will  be 
necessary  to  participate  in  devel¬ 
opment,  promotion  and  enhancement 
or  new  and  existing  sections  while 
ensuring  coordination  with  other  market¬ 
ing/advertising  personnel.  Our  candi¬ 
date  must  be  organized,  able  to  handle 
and  coordinate  multiple  projects  and 
meet  demanding  deadlines.  Deadlines 
are  tight,  and  accuracy  is  a  must  in  this 
position.  Marketing  and  promotion 
experience  are  a  plus. 

Fort  Wayne  Newspapers  is  a  part  of 
Knight-Ridder,  Inc.  and  offers  a  com- 
i>etitive  salary  along  with  a  generous 
benefit  package  which  includes 
medical,  dental  and  vision  insurance, 
stock  purchase  plan  and  an  investment 
savings  plan. 

For  confidential  consideration  send 
your  resume,  including  salary  require¬ 
ments,  to: 

Fort  Wayne  Newspapers 
Human  Resources  Division 
600  West  Main  Street 
Fort  Wayne,  IN  46802 
Equal  Opportunity  Employer  M/F/H/V 


THE  KANSAS  CITY  STAR  is  seeking  an 
experienced  reporter  to  serve  as  a 
national  correspondent.  Applicants 
should  have  at  least  seven  years  expe¬ 
rience  with  strong  enterprise  reporting 
and  lively  writing  skills.  Coverage  area 
will  include  regional  news,  national 
topics,  politics  and  investigative  pro¬ 
jects.  The  application  deadline  is  Feb. 
15. 

Send  cover  letter,  resume  and  1 0  clips 
to:  Darryl  Levings 
Assistant  Managing  Editor/ 
Mid-America  and  National  Desk 
The  Kansas  City  Star 
1729  Grand  Blvd. 

Kansas  City,  MO  64108 


THE  SAVANNAH  (Georgia)  NEWS- 
PRESS  has  immediate  opportunity  for  a 
Pressroom  Superintendent.  Attributes 
desired  include  excellent  communica¬ 
tion  skills,  at  least  three  years 
supervisory  experience  in  a  pressroom 
with  a  double  width  press  and  ability  to 
handle  applicable  administrative  duties. 
The  successful  candidate  will  be 
responsible  for  developing  standard 
operating  procedures  and  strategic 
objectives.  Other  responsibilities  include 
developing  training  pregrams,  purchas¬ 
ing  materials,  scheduling  crews  and  con¬ 
trolling  waste.  The  job  does  necessitate 
the  ability  of  the  successful  candidate  to 
flexible  in  working  as  needed  to  opera¬ 
tional  needs.  Please  send  your  resume 
Lou  Barnes,  Employment  Manager, 
Savannah  News-Press,  PO  Box  1088, 
Savannah,  GA  31 402. 


FINANCE 


FINANCIAL  SPECIAL  ASSISTANT  to 
Chairman/CEO  Washington,  D.C., 
area  media  company.  Strang  corporate 
and  individual  accounting  experience. 
CPA,  newspaper  experience,  and 
Northern  Virginia  resident  preferred. 
Write  VP/Personnel,  1 3873  Park  Cen¬ 
ter  Road,  #301 ,  Herndon,  VA  22071 . 

INTERNSHIPS 

SPEND  SIX  MONTHS  interning  with 
crack  professional  journalists  in  the 
Illinois  Statehouse  pressroom  in 
Sangamon  State  University's  one-year 
MA  Public  Affairs  Reporting  program. 
Excellent  placement  record.  Tuition 
waivers,  $3,000  stipends  during 
internship.  Applications  due  April  1 .  Con¬ 
tact  Charles  Wheeler,  PAC  418,  SSU, 
Springfield,  IL  62794-9243.  (217) 
786-7494. 

MAILROOM 

THE  DAILY  TIMES,  a  30,000  Daily  and 
Sunday  newspaper,  seeks  a  Mailroom 
Manager.  Experience  with  automated 
inserting  equipment  a  must.  Candidates 
must  possess  strong  supervisory/ 
communication  skills.  Mail  resume  to: 
Circulation  Director,  PO  Box  1937, 
Salisbury,  MD  21 802 


MARKETING/RESEARCH 


MARKET  RESEARCH  ANALYST 

The  Dayton  Daily  News  has  an  exciting 
opportunity  for  on  experienced  Market 
Research  Analyst.  The  Research  Analyst 
will  oversee  primary  and  secondary 
research  projects,  in  terms  of  project 
management.  This  person  will  meet  with 
departments  on  research  project  needs, 
provide  preliminary  recommendations 
on  methodology,  develop  research 
instruments,  andreport  results. 

The  ideal  candidate  will  hove  4-6  years 
af  market  research  project  management 
experience,  preferably  with  a  research 
supplier.  Experience  with  both  consumer 
and  business-to-business  projects  is  pre¬ 
ferred.  Background  with  research  soft¬ 
ware  is  needed.  Person  must  possess 
highly  developed  organizational  and 
writing  skills.  The  position  requires  a 
degree  in  Marketing,  ideally  with  an 
MBA. 

The  Dayton  Daily  News  offers  an 
attractive  work  environment  in  a 
dynamic  organization.  Respond  to:  DNI 
Box  231 4M,  45  S.  Ludlow  St.,  P.O.  Box 
1061,  Dayton,  OH  45401 . 


PHOTOGRAPHY 


PHOTO  EDITOR  for  40,000  circulation 
daily  on  the  Saginaw  Bay  in  north¬ 
eastern  Michigan.  We  need  an 
organized,  energetic  person  who 
knows  how  to  work  with  a  senior  photo 
staff  to  produce  excellent  photography. 
Need  someone  who  can  interact  suc¬ 
cessfully  with  other  departments  to 
achieve  good  reproduction  of  images. 
Competitive  salary  and  benefits  in  a 
good  community  with  growth  potential. 
Send  resume  and  examples  of  your 
work  to  Paul  M.  Keep,  editor.  Bay  City 
Times,  31 1  Fifth  Street,  Bay  City,  Ml, 
48708. 


THE  STATE  OF  COLUMBIA,  SC 
(170,000  circ.  Sunday)  has  an 
immediate  opening  for  a  director  of 
photography  to  lead  its  team  of  seven 
photojournalists,  three  assistant  picture 
editors  and  a  digital  technician.  This  is 
not  a  job  for  a  beginner-we  need  a  vis¬ 
ual  advocate  who  is  an  excellent  picture 
editor  with  a  heart  for  documentary 
photography.  Our  hustling,  motivated 
staff  wants  to  be  challenged  and 
coached  by  a  leader  whom  it  respects. 
Supervisory  experience  of  at  least  3 
years  is  a  prerequisite,  as  well  as  pre¬ 
vious  shooting  experience. 

We  place  a  premium  on  organizational 
ability,  enthusiasm  and  collaboration 
with  text-producing  colleagues.  We 
scan  color  negatives  into  a  digital 
system  and  output  to  an  imagesetter,  so 
an  understanding  of  digital  technology 
is  key. 

Please  send  a  resume  and  portfolio  to 
Paula  Ellis,  managing  editor  or  Beverly 
Dominick,  assistant  to  the  managing 
editor;  P.O.  Box  1333,  Columbia,  SC 
29202. 


MARKET/ECONOMIC  RESEARCH  ANALYST 

Qualifications  are: 

•BA.  Marketing/Economics. 

•E;^rience  wilti  spreadsheets  and  statistical  packages  such  as  SPSS  or 

•Experience  with  Mainframes  desirable. 

Send  Resume  and  Salary  Requirements  to  Colin  Phillips, 

Editor  &  Publisher  Co.,1 1  W  1 9th  St.,  New  York,  NY  1 001 1 
or  fax  to  21 2-691 -7287 


PRESSROOM 


EXPERIENCED  Goss  Community  Head 
Pressman  needed  for  12,000  circ  daily 
in  Colorado.  Must  be  organizea, 
budget  minded  manager  with  a  head 
for  growing  commercial  print  business. 
Call  J.  Duffy  at  303-925-2220. 


FOREMAN 

To  run  the  night  shift  pressroom  at  a  7- 
day  morning  newspaper  located  in  cen¬ 
tral  Connecticut.  Must  have  10  years 
double  width  offset  press  experience 
and  5  years  supervisory  experience. 

This  is  a  hands-on  position  requiring 
strong  communication  skills  and  proven 
quality  reproduction  knowledge  and 
experience. 

Send  resume  to  Patricia  Nagle,  Person¬ 
nel  Manager,  Waterbury  Republican- 
American,  PO  Box  2090,  Vvaterbury, 
a  06722. 

Equal  Opportunity  Employer 


PRODUCnON/TECH 


COMPOSING  MANAGER 
The  Wichita  Eagle,  a  Knight-Ridder 
newspaper,  needs  a  Composing  Man¬ 
ager  to  help  lead  us  out  of  a  poste-up 
and  proprietary  ad  make-up  environ¬ 
ment  to  MAC-based  ad  composition 
with  news  and  classified  pagination. 
This  position  offers  excellent  advance¬ 
ment  potential  to  general  production 
management. 

The  ideal  applicant  has  a  bachelor's 
degree  in  business  administration  or  a 
related  field;  knowledge  of  managing 
an  imaging  system  in  a  postscript 
environment  using  Multi-Ad  and 
Quark;  at  least  five  years  of  manage¬ 
ment  experience;  and  experience  in 
managing  technological  transition. 

Send  resume  to: 

The  Wichita  Eagle 
Human  Resources  De^rtment 
P.O.  Box  820 
Wichita,  KS  67202 

PRODUaiON  MANAGER 

The  Daily  Record  is  seeking  an  experi¬ 
enced  Production  Manager  to  direct 
and  run  night  side  operation. 

Preferred  candidate  must  hove: 

-4  years  experience  in  production 
environment. 

-Excellent  communications  and  organi¬ 
zational  skills. 

-Worked  in  a  union  environment. 
-Thorough  knowledge  of  press  and 
mailroom  operations. 

-Ability  to  develop  and  maintain 
budgets. 

-Familiar  with  Mac  hardware,  QuarkX¬ 
Press,  Photoshop,  Lotus. 

-Experience  in  Quality  Control  is  a  plus. 

We  offer  a  very  competitive  salary  and 
benefits  package. 

Send  your  resume  and  salary  require¬ 
ments,  in  strictest  confidence  to: 

Tom  Braunschweig 
Production  Director 
Daily  Record 
800  Jefferson  Road 
Parsippany,  NJ  07054 
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POSITIONS  WANTED 


PRODUCnON/TECH 


PROOUaiON  SUPERVISOR  -  Missouri 
printer  is  looking  For  on  experienced 
production  manager  with  nands-on 
knowledge  of  both  pre-press  and  web 
offset  printing.  Some  travel  is  involved. 
Salary  begins  at  $50,000  and  will 
increase  with  your  ability  to  manage 
cost,  waste  and  personnel.  401 K  and 
profit  sharing,  plus  Blue  Cross/Blue 
Shield  health  insurance  for  your  family 
paid.  Send  resume  to  PTS,  Inc.,  PO  Box 
3204,  Tuscaloosa,  AL  35403. 


THE  LEXINGTON  HERALD-LEADER 
needs  a  night  machinist  for  mechanical 
maintenance,  breakdown  repairs  and 
equipment  installation  on  all  newspaper 
building  and  production  equipment. 
Four  years  experience  on  newspaper 
production  equipment  or  a  machinist 
apprentice  required.  Machine  shop 
skills  a  must.  Experience  on  Goss  units/ 
folders  desirable.  Send  resume  and 
cover  letter  to  E.  Arnold,  Lexington 
Herald-Leader,  100  Midland  Avenue, 
Lexington,  KY  40508.  EOE  M/F 


CLASSIFIED  ADVERTISING  RATES 

Payment  must  accompany  all  Positions  Wanted  ads. 
Effective  January  1, 1995 


LINE  ADS 

1  week-$8.20  per  line 

2  weeks-$7.25  per  line,  per  Issue. 

3  weeks-$6.35  per  line,  per  Issue. 

4  weeks-$5.45  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-$4.10  per  line 

2  weeks-S3.40  per  line,  per  issue. 

3  weeks-S2.85  per  line,  per  issue, 

4  weeks-  $2,65  per  line,  per  issue. 


Add  $8,50  per  Insertion  for  box  service.  Add  $4.50  per  hsetlion  for  box  sen/ice. 
Count  os  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion:  1  time,  $100;  2  to  5  times,  $95 
6  to  13  times,  $90;  14  to  26  times  $85;  27  to  52  times  $80. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Company 


Classification 


Authorized  Signature 


EditiorS’Publisher 


1 1  West  19th  Street,  NY,  NY  10011.  (212)  6754380,  FAX  (212)  929-1259. 


ADAAINISTRATIVE 


PUBUSHER/CEO/GM/COO 
Over  1 7  years  of  successful  newspaper 
management  experience  including  10 
years  as  publisher  of  20,000-60,000 
award-winning  dailies.  Innovative  and 
persuasive  leader  committed  to  quality 
journalism  and  community  service. 
Extensive  labor  and  legal  background. 
Box  07204,  Editor  &  Publisher. 


ART/ED(TORIAL 


I  DO  whimsical  illustration  for  Los 
Angeles  area  papers.  How  about  for 
your  feature  pages?  On  disk  for  Mac. 
(213)482-8940. 


CIRCULATION 


A  PROFESSIONAL  newspaper  circula¬ 
tion  executive  with  excellent  creden¬ 
tials...  Over  25  years  experience. 
Strong  administrative  skills  and  people 
motivator.  Proven  track  record  in  all 
areas  of  Circulation.  Solid  Business  and 
personal  references  upon  request... 
Interested  in  Zones  9-8-6  only. 

(702)  873-3936 


CIRCULATION  management  experi¬ 
ence.  Looking  for  a  new  opportunity  as 
department  manager  or  staff  px>sition. 
Relocation  exp>enses,  salaries,  negotia¬ 
ble.  Available  Now.  Ron  (916)  632- 
0174. 


CIRCULATOR:  Single  Copy,  Home 
Delivery,  (3ood  Motivator,  Snirt  Sleeve, 
Goal  Oriented.  20  years  exp.  Results! 
Zone  1 .  Box  0721 3,  Editor  &  Publisher. 


PROFESSIONAL  Circulator,  New  York 
City  and  suburbs.  Available  for  Market¬ 
ing  Services  on  a  contractual  or  empjloy- 
ment  basis.  (516)  588-2735. 


COLUMNIST 


LOUDMOUTH  SEEKS  VOICE  -  National 
award-winning  columnist  on  medium 
Zone  1  metro  seeks  excellence  and 
larger  circulation  in  right  city.  Versatile, 
able  to  reach  at-risk  readers  and 
localize  notional  issues.  If  you  don't  like 
reader  reaction,  don't  call. 

(203-377-6095) 


A  HARD  WORKER,  with  over  one  year 
of  daily  freelance  reporting/photo/ 
obits/typesetting  expjerience,  seeks  util¬ 
ity  position.  Any  zone,  rural,  suburban 
preferred.  Andrew  (21 5)  829-9297. 


ANYTHING/ANYWHERE.  Editor/ 
writer  with  1 2  years  of  exp>erience  in 
U.S.,  Jopxin,  France;  4  pxipers  to  name. 
Box  07224,  Editor  &  Publisher. 


BUSINESS  REPORTER  for  major  wire 
service  seeks  return  to  spxjrts.  Over  7 
years  exp>erience  From  high  schools  to 
horse  racing.  Zones  2,  3,  4. 

908-636-0771 


COPY  EDITOR  with  pxigination  (Quark) 
and  graphic  experience  wants  to 
relocate.  Must  be  near  university. 

Call  Tanalee  (801)  229-1905. 


EDITOR/PUBLISHER  of  East  Bay 
(Phoenix)  Journal  for  three  years.  Pap)er 
folded,  and  am  looking  for  challenging 
editorial  px>sition  in  Boy  Area.  Robert 
Bruce  (510)  655-7221. 


FIFTEEN-YEAR  veteran  is  loaking  for  a 
new  challenge  after  going  from 

Xrter-copy  editor  to  present  job  of 
ir  at  award-winning  newspxspjer.  I 
am  demanding  of  staff  to  produce  a 
quality  product  that  is  sensitive  to  readers' 
needs.  Excellent  in  pjeople  skills,  orga¬ 
nization,  QuarkXPress  pagination  and 
customer-driven  marketing.  Reply  ta 
Box  07206,  Editor  &  Publisher. 


PROOFREADING 


I'LL  CATCH  YOUR  MISTAKES 
Excellent  proofreader  seeking  freelance 
assignments  in  Zone  2.  Call  Kira  (201) 
447-8924  Fox  (201 )  447-8996. 
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Shop  Talk  at  Thirty 

MEDIA  X'd  GENERATION  X 


A  RECENT  CONFERENCE  at  the 
University  of  Rochester  brought  to¬ 
gether  hundreds  of  young  people,  be¬ 
tween  18  to  23,  and  graying  or  soon-to- 
be  graying  newspaper  editors. 

The  topic?  “Press  Images  of  Genera¬ 
tion  X.” 

The  problem?  Young  people  don’t 
feel  like  they’re  being  fairly  portrayed 
in  print. 

The  solution?  Adding  more  stories 
of  young  entrepreneurs  on  the  business 
page,  or  creating  a  column  for  a  preco¬ 
cious  and  opinionated  twentysome¬ 
thing.  But  one  solution  that  was  barely 
discussed  is  simpler  and  more  effective 
—  get  rid  of  the  label  instead. 

I  have  yet  to  meet  one  young  person 
who  enjoys  being  labeled  a  member  of 
Generation  X.  The  label  is  something 
like  a  sour  lemon,  a  punch  in  the  eye, 
or  a  pile  of  dirty  dishes,  an  affiliation 
with  the  KKK.  A  few  years  ago,  I  fell  in 
love  with  the  label  because  it  sounded 
as  catchy  as  Bart  Simpson’s  refrain, 
“Bite  me.” 

I  would  comb  through  glossy  maga¬ 
zines  like  Details,  motion  my  friends 

Wu  is  a  freelance  writer  from 
Thomwood,  N.Y. 


over  and  say,  “Wow,  look,  it’s  another 
Generation  X  magazine.”  Recently,  re¬ 
ality  hit  when  a  young  man  standing 
next  to  me  at  the  newsstand  scowled 
and  chastised  me  for  labeling  all  twen- 
tysomethings  members  of  Generation 
X. 

“You  must  be  a  journalist,”  he  said. 

“How  did  you  know?”  I  asked. 

“All  journalists  use  stupid  cliches 
and  inaccurate  labels,”  he  said,  and 
with  that  he  stormed  away.  1  swore  to 
never  use  the  “X”  word  again. 

The  problem  is  I  am  still  as  addicted 
to  the  label  as  1  am  to  playing  Pearl 
Jam’s  “Virology”  twenty-four  hours  a 
day.  It  sits  on  the  tip  of  my  tongue  like 
a  bad  word  or  awful  taste,  and  every  so 
often  it  slips  out  and  I  am  berated  by 
some  young  person  who  begs  me  not  to 
label  him  but  to  look  at  him  as  an  indi¬ 
vidual. 

It  is  a  turnoff  when  a  young  person 
sees  Generation  X  in  a  publication 
these  days.  A  few  years  ago,  it  was  a 
catchy  phrase.  These  days,  it  is  some¬ 
thing  like  a  curse  or,  more  realistically, 
annoying  and  insulting.  What  began  as 
a  title  to  Douglas  Coupland’s  book  has 
stereotyped  this  generation  as  a  group 
of  slackers,  hackers  and  losers. 

In  some  ways,  I  have  been  a  traitor 
to  my  generation  by  labeling  my 
friends  and  striving  to  define  my  class¬ 
mates,  dictionary-entry  style.  Several 
summers  spent  at  newspapers  and  years 
of  writing  for  glossy  mainstream  maga¬ 
zines  have  trained  me  one  way.  Now  I 
am  seeking  to  learn  the  other. 

Not  too  long  ago,  I  was  asked  to 
write  an  article  for  a  magazine  about 
what  young  people  in  their  late  teens 
and  early  20s  are  interested  in  — 
everything  from  Sega  Genesis,  to  Cy- 
berGasm,  to  crossword  puzzles,  to 
opera  and  Nirvana. 

The  editor,  a  graying  woman  in  her 
50s,  asked  me  to  include  Kurt  Cobain¬ 
worshipping,  body-piercing,  hair-dye¬ 
ing,  thrift-shop  hopping,  and  zine  writ¬ 
ing. 

“1  heard  Generation  X-ers  love  these 


things,”  she  said.  She  looked  genuinely 
confused  when  I  winced.  “Was  it 
something  I  said?”  she  asked.  “It  was 
nothing,”  I  lied. 

But  it  is  everything  to  young  people 
who  are  hyperconscious  about  how  so¬ 
ciety  sees  them,  how  the  world  per¬ 
ceives  them.  Blame  it  on  the  self-con¬ 
sciousness  of  post-adolescence.  Blame 
it  on  the  media  who  base  their  busi¬ 
ness  on  the  “unbias”  law,  but  have  bro¬ 
ken  the  law  continually  when  covering 
young  people. 

A  few  months  ago,  I  did  a  story  on 
young  people  involved  in  AmeriCorps, 
President  Bill  Clinton’s  national  ser¬ 
vice  program.  They  were  cynical  about 
the  media  and  at  first  pretended  I 
didn’t  exist.  A  young  woman  later  told 
me  that  she  was  insulted  that  the  me¬ 
dia  did  the  story  with  a  cynical  angle, 
even  before  they  had  talked  to  the 
young  people.  None  of  the  stories  fo¬ 
cused  on  the  young  people  who  were 
making  a  difference. 

“It’s  like  the  media  is  anti  my  gener¬ 
ation,”  she  said  bluntly. 

What  she  doesn’t  understand  is  the 
fact  that  Generation  X  is  more  than  a 
label  —  it  is  the  effort  of  smart  busi¬ 
nessmen  to  sell  more  papers  and  more 
magazines,  and  to  launch  TV  shows 
and  movies  that  wouldn’t  have  made  it 
to  the  mainstream  market  otherwise. 
In  short,  it’s  good  for  business  but  bad 
for  a  generation. 

The  latest  effort  to  salvage  this  gen¬ 
eration’s  reputation  is  turning  the 
Generation  X  into  Generation  Next.  It 
is  probably  the  brainchild  of  some 
smart  twentysomething  who  decided  to 
give  a  more  positive  spin  to  a  genera¬ 
tion  that  has  simply  had  enough  of  be¬ 
ing  X’d.  It’s  a  good  try,  and  a  step  up, 
but  why  try  to  re-label  a  generation? 
Why  try  to  label,  at  all?  It’s  easy,  it’s 
catchy,  it’s  a  cop-out. 

The  death  of  the  label  is  far  from 
over,  as  the  conference  at  one  of  the 
friendliest  cities  in  America  showed. 
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On  February  4,  Editor  &  Publisher’s  spe¬ 
cial  issue  devoted  to  Interactive  Newspa¬ 
pers  will  give  advertisers  an  unequalled 
opportunity  to  reach  the  planners  and 
decision-makers  at  newspapers  through¬ 
out  the  country  and  around  the  world. 

This  Interactive  Newspapers  ’95  section 
will  reach  more  than  80,000  E&P  readers. 
You’ll  reach  an  audience  eager  to  learn 
more  about  online  services,  800  and  900 
services,  electronic  classified  advertising, 
CD-ROMs,  fax  publishing  and  other 
interactive  opportunities.  Articles  writ¬ 
ten  by  respected  professionals  in  the  field 
will  be  read  thoroughly.  And  your  adver¬ 
tising  will  offer  the  expert  guidance  our 
readers  are  seeking. 

And  because  this  section  will  also  serve  as 
the  program  for  the  Interactive  Newspa¬ 
pers  Conference  in  Dallas,  your  advertising 
will  reach  newspaper  professionals  most 
interested  in  your  products  and  services  at 
a  time  when  they’ll  be  most  receptive. 


THE  SPECIAL  ISSUE  & 
CONFERENCE  PROGRAM 

FEBRUARY  4 

Space  Deadline:  01/19/95 
Ccpy  Deadline;  01  /23/95 


SALES  OFFICES 

New  York .  212-675-4380 

Chicago .  312-641-0041 

New  Orleans .  504-386-9673 

Los  Angeles .  310-373-3731 

San  Francisco .  415-421-7950 


Be  sure  to  make  your  space  reservation 
today.  Call  your  local  E&P  advertising 
representative,  or  call  Ad  Director  Steve 
Townsley  at  (212)  675-4380. 


THE  CONFERENCE 

FEBRUARY  ^8 

Hyatt  Regency,  Reunion  Center, 

Dallas,  Texas 

Sixth  annual  conference,  co-sponsored  by 
The  Kelsey  Group,  Editor  &  Publisher 
and  the  International  Newspaper  Mar¬ 
keting  Association.  Call  (609)  921-7200 
for  more  information  or  to  register. 

THE  TRADE  SHOW 

FEBRUARY  (>7 

Hyatt  Regency,  Reunion  Center, 

Dallas,  Texas 

Full  trade  show,  10'x8'  booths.  Call  E&P 
at  (212)  675-4380  ext.  18  for  more  infor¬ 
mation. 


EOT 


EdirfPublisher 

n  West  19th  Street,  New  tferk,  NY  100)1-4234  212'675-4380 


The  New  York  Times  News  Service  welcomes  a  new  contributor 


flic  25  oston  dPlobc 


Edited  to  fit  your  needs 


Slje  J|ork 

Newsservice 


The  Boston  Globe  joins  e^  other  contributors  to  the  NYT  News  Service:  Cox  Newspapers,  Fort  Worth  Sta^Teiegranl, 
Hearst  Newspapers,  Kansas  City  Star,  Los  Angeles  Daily  News,  San  Francteco  Chronicle,  Seattle  Post-Intelligencer  and 
the  23  daily  newspapers  in  nine  states  that  are  part  of  The  New  Yorh  Times  Regional  Newspaper  Group. 


WKfe  vigorousl^^^^  Ae“Gity  on  a  Hill,” 

The  Globe  also  provides  groundbreaking 
coverage  and  commentary  on  a  wide  range  of 
national  and  international  issues. 

Washington  bureau  chief  David  Shribman  and 
White  House  reporter  Michael  Kranish  are 
known  for  insightful  domestic  reporting  and 
analysis.  Foreign  correspondents  Ethan  Bronner, 


With  enterprising 

science,  an  impressive  roster  of  erfummsts  and 
j  great  sports  writing  (the  Globe  is  a  perennial 
'  top  finisher  in  the  AP  Sports  Editors’  contest), 
The  Globe’s  topflight  coverage  is  relevant  to 
papers  around  the  nation. 

Look  for  The  Boston  Globe  on  The  New  York 
Times  News  Service  wire  every  day. 


•OR  DETAILS,  CONTACT  PEGGY  WaLSH  AT  2  1 2-556- 1927. 


